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| editor 
A good newspaper, like good art,isa ments so that they seem effortless. 

1S compa ny reflection of life. And editors are the artists For putting out a good newspaper 
who define and shape it, who put their day after day is indeed a great accomplish- 

good shape personal imprint on its quality, without ment. Yet readers are not aware of the dif- 
distorting the truth it must contain. ficulties, the decisions, the dedication and 

14 Like all artists, editors are, first of all, the hours of plain hard work that go into 
communicators, in words and pictures, its creation. Just as they accept the vision 
in headlines and cutlines. They are also of a Picasso, the grace of an Astaire, the 


interpreters of the day’s events, analyzing _ fire and conviction of an Olivier, people 
them, putting them into perspective, always _ take their daily newspapers for granted. 


maintaining a strong empathy with read- And it’s the editors who deserve the credit 

ers while focusing on issues that concern for managing to make it all look so easy. 

and affect them. That’s more than good editing. 
Editors are like artists on the high It’s more than good managing. 

wire, balancing controversy, managing to It’s an art. 

keep their footing while performing diffi- We at Gannett are pleased to take 

cult feats without a net. this opportunity during the Associated 
Often they are entertainers, pre- Press Managing Editors’ Convention to 


senters of features, interesting ideas and applaud editors everywhere. 
fun-filled articles. They do it sometimes 

for the fun of it, sometimes to inspire, 

sometimes to help their readers to a more 


ace Gannett 
Above all, good editors share with all 


artists everywhere one uncommon trait: A World Of Different Voices 
the ability to manage their accomplish- Where Freedom Speaks 


TO COVER THE NATION'S 
SECOND LARGEST MARKET 
YOU NEED ITS 
SECOND LARGEST PAPER. 


27% 


L.A. COUNTY 
HOUSEHOLD 
COVERAGE 


14% 


SOURCE: Based on SRDS “Newspaper Circulation Analysis” August 1978 
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This year, Los Angeles County’s retail sales who spend it. People you'll need if you're 
jumped 11% to $30 billion. This puts Los Angeles planning a 50-60% household coverage goal. 
in front of New York. And right behind Chicago, So if you want to effectively cover the 
as the second largest market in the country. nation’s second largest retail market, don’t 

As you can see, Los Angeles has a lot of overlook its second largest paper. The Los 
money to spend. And everyday the Herald Angeles Herald Examiner. Without it, your 


Examiner reaches nearly 700,000 of the people — coverage won't be complete. 


THE LOS ANGELES 


HERALD EXAMINER 


Represented by Hearst Advertising Service 


SHES. 


FIRST PLACE, FEATURE PHOTO 
CIRCULATION UNDER 100,000 


Sie 


FIRST PLACE, SPOT NEWS 
CIRCULATION UNDER 100,000 


another color award, 
how lovely 


Winning awards is nothing 
new for The Charleston 
Gazette, Charleston, W. 
Va. We’ve won many. 

But winning two first place 
color honors two years 
running in the Editor & 
Publisher Annual Color 
Competition ... well, 
that’s downright wonderful. 
Two consecutive honors 
are tributes to The Ga- 
zette, its photograhers, 
editorial and graphics 
staffs, as well as produc- 
tion departments. 

We're not even going to 
blush at winning those two 
color awards — one for 
editorial spot news and 
the other for editorial fea- 
ture—because we're 
proud of what has become 
a colorful habit. And we’re 
glad to have developed it! 


The Charleston Gazette 


The State Newspaper 


1001 Virginia Street East 
Charleston, West Virginia 25330 


In these times of high costs it's good to know... 


ACBs Checking 
Proof Service 


Still costs less- 


costs less than 
doing it yourself! 


ACB’s Checking Proof Service is still a SAVINGS 
TO PUBLISHERS—not an extra expense. (Some 
papers say it would cost them two to four times as 
much to do it themselves!) 

The reasons? HIDDEN COSTS—all the people 
and paperwork complexities that add up to a lot 
more than just ‘tear sheets.” No wonder virtually 
ail U.S. dailies prefer the economy of ACB Check- 
ing Service. Consider 

ACB gives you not only lower cost. but a more 
complete service than any paper itself can provide 
ACB checks and forwards every national ad in your 
paper. automatically. to the agency or advertiser 
(Certain local tearsheets are serviced. too.) 

So ACB saves you overhead. time. energy and 
money—in record-keeping. collecting pages 
handling requests. typing. mailing. postage. and all 
the detail of it 

ACB is able to do all this for you at lower cost 
because of our related services which have been 
developed and sold to manufacturers and agen- 
cies. Services such as Newspaper Advertising 
Research and Cooperative Advertising Administra- 
tion—all of tremendous value to the newspaper 
industry 

Its good to remember that our old news ts still 
the best news about the cost of checking proof 
service 


You can’t beat experience. 


The ADVERTISING 
CHECKING BUREAU, INC. 


Call your nearest ACB oftice. 


NEW YORK: 2 Park Avenue, 10016; Phone 212/685-7300 

CHICAGO: 434 South Wabash Avenue, 60605; Phone 312/922-2841 
COLUMBUS, OHIO: 941 North High Street, 43201; Phone 614/294-4761 
MEMPHIS: 52 South Second Street, 38103; Phone 901/526-3281 

SAN FRANCISCO: 1453 Mission Street, 94103; Phone 415/552-6000 
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EDITOR & PUBLISHER CALENDAR OF EVENTS 


OCTOBER 


OCTOBER 


7-13—National Newspaper Week 
13—International Newscarrier Day 


9-12—Advertising Media Credit Executives Association, Town & Country 
Hotel, San Diego, Calif. 


10-13—Cal-West Circulation Managers Association meeting, Little 
America Hotel, Salt Lake City. 


11-13—Suburban Newspapers of America Ad Conference, Detroit Plaza. 


11-13—New York State Dailies Advertising Managers Bureau, Americana, 
Albany, N.Y. 


11-14—New Mexico Press Association, The Inn, Farmington, N. Mex. 


11-14—World Media Conference, sponsored by N.Y. News World, Hotel 
Plaza, New York City. 


12-14—Ohio Newspaper Women's Association, Holiday Inn, Chillicothe. 


13-17—INPA Southern Regional Conference Hyatt-Regency, Memphis, 
Tenn. 


13-17—Northeast Classified Advertising Manager's Association Confer- 
ence, Holiday Inn, Grand Island, N.Y. 


14-16—Action Line Reporters Association, Key Bridge Marriott, Washing- 
ton, D.C. 


14-16—Inland Daily Press Assoc. annual meeting, Drake Hotel, Chicago. 
15-19—Inter American Press Association, Four Seasons Hotel, Toronto. 
16-19—Associated Press Managing Editors, Williams Plaza, Tulsa, Okla. 


17—Association of National Advertisers’ Corporate Advertising Work- 
shop, Plaza Hotel, N.Y. 


17-20—National Newspaper Association's 94th convention and trade 
show, Hyatt House, Orlando, Fla. 


18-19—New England Advertising Executives Association, Copley Plaza 
Hotel, Boston. 


21-24—INPA Eastern Regional Conference, Radisson Ferncroft Hotel, 
Danvers, Mass. 


21-24— Institute of Newspaper Controllers and Finance Officers, Crown 
Center Hotel, Kansas City, Mo. 


22-23—Advertising Research Foundation, Waldorf-Astoria Hotel, New 
York. 


21-27—National Press Photographers Association, Flying Short Course: 
Oct. 21, Atlanta, Stadium Hotel; Oct. 22, Washington, D.C. 
Shoreham Americana Hotel; Oct. 24, Minneapolis, Radisson Hotel 
Downtown; Oct. 25, University of Washington, Seattle; Oct. 27, 
Los Angeles, Biltmore Hotel. 


25-27—SNPA’s Seminar on Shoppers, Fairmont Hotel, Dallas, Texas. 


NOVEMBER 


7-8—Audit Bureau of Circulations, Royal Sonesta, New Orleans. 


11-14—Southern Newspaper Publishers Association, Boca Raton Hotel 
and Club, Boca Raton, Fla. 


11-14—Public Relations Society of America National Conference, Holiday 
Inn, Riverfront, St. Louis, Mo. 


14-16—|CMA—University of South Carolina Circulation Seminar, Colum- 
bia, S.C. 


14-17—Society of Professional Journalists, SDX, Waldorf-Astoria Hotel, 
N.Y. 


28-Dec. 1—Newspaper Image Seminar, Hyatt O'Hare, Chicago. 


DECEMBER 


2-5—Association of National Advertisers, The Breakers, Palm Beach, 
Fla. 
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a alll 


The New York Times News Service 
adds new dimensions of coverage 


from three key regions. 


paily News 
a 5 ournal- Herald 
so’, \a Daily News 


Starting November 1, The New York Times News Service will 


begin drawing on the features and sectional news generated by the 18 Cox 


newspapers around the country. A star attraction will be the 


contributions from Bill Moyers—whose appointment to the Cox group was 
announced recently. In all, this input from Cox will particularly strengthen 


our news report for the PM cycle and continues our drive to enrich 


The New York Times News Service for clients of every size. For details, 


contact Bill O’Shea at (212) 972-1070. 


Che New Mork Times 


NEWS SERVICE 


229 West 43rd Street, New York, NY 10036 all 


E&P 
goes South 


... with special editorial content 
about Southern newspapers 

and markets. Send along your 
advertising copy, directed to a 
bonus convention audience. 


1979 
SNPA ISSCE 


Published 
November 10 


. .. providing an unmatched editorial 
environment for promotion of SNPA 
newspapers, and newspaper-related firms 
regularly doing business with newspapers 
of the South. 


Act now to take advantage of the special 
editorial content, high readership and 
effective distribution of this important 
issue of EDITOR & PUBLISHER. 


Deadline for space reservations: Oct. 29 
Advertising copy deadline: Nov. 1 


Reserve space now for this 
SNPA showcase issue. 


Editor & Publisher 


575 Lexington Ave., New York NY 10022 
(212) 752-7050 


Newsbriefs 


Reporter disclosure sought 


A Pennsylvania state legislator is seeking support among 
his colleagues for a proposal that would require financial 
disclosures by legislative news correspondents. 

Rep. Joseph Zeller (D-Lehigh) said reporters, like politi- 
cians, can have conflicting interests. He has been critical of 
the press in anumber of floor speeches, referring to the news 
reporters as ‘“‘the gang in the corner’’ and ‘‘those birds over 
there’’ in the press gallery. 

Of his financial disclosure bill for the press, he said ‘“‘we’re 
still testing the waters. We want to get more comments. We 
have plenty of time to introduce this bill.”’ 


N.Y. News passed 


The Wall Street Journal has surpassed the New York 
News in circulation for the period ending September 30. 

Average circulation for preceding 12 months: Wall Street 
Journal, 1,616,860; New York Daily News, 1,576,118. 

Actual number of copies of single issues published nearest 
September 30: Wall Street Journal, 1,709,754; New York 
News, 1,660,997. 

The Journal circulates four regional editions in the U.S. 
produced by a total of 12 printing plants. 


Composing room workers decertify 


Members of the International Typographical Union, Local 
43, representing composing room employes of the 
Middletown (N.Y.) Times Herald-Record, have voted to de- 
certify by a vote of 21-2. 

Employes in the composing room voted for ITU represen- 
tation in an election held January 16, 1974. Negotiations 
continued from that date until about a year ago. An initial 
contract was never signed. 


Arkansas daily goes morning 


The Arkansas Democrat, Little Rock, which launched a 
morning edition on January 29, has become a morning news- 
paper. The Democrat published its final afternoon edition on 
October 5S. 

Democrat publisher Walter Hussman Jr. said the newspa- 
per had shown its largest circulation gains in the area where 
the morning edition was delivered. He said circulation since 
the morning edition was introduced in January was up 10,000 
daily and 17,000 Sunday. 

okey ky ek 


Readership project extended 


The newspaper industry is extending its ‘‘Newspaper 
Readership Project’ for another three years, starting in June 
1980. The Project, which aims at raising newspaper circula- 
tion and readership, was launched in 1977 under the spon- 
sorship of 16 national organizations in the newspaper busi- 
ness. 

William H. Cowles, 3rd, publisher and president of the 
Spokane (Wash.) Spokesman-Review & Chronicle and 
chairman of the Newspaper Advertising Bureau, Inc., made 
the first public announcement of the decision to authorize 
new funding for the Readership Project in an address to the 
annual meeting of the International Newspaper Promotion 
Association, Western Region. 

More than 600 newspapers contributed $1.8 million to fund 
the first three years of operation by the Newspaper Read- 
ership Project, and the Ad Bureau and the American News- 
paper Publishers Association, together, give it staff time. 
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Stocks by Industry 
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And greater readership. 


With AP-Media General Financial Service, 
you give your readers more market 
information than they’ve ever had before. 


Our detailed weekly service keys on stocks 
of important companies in a newspaper’s 
circulation area and on stocks that lead the 
market, while providing an in-depth portrait 
of every stock. 


And you can select stocks by industrial 
group, giving greater scope to your financial 
pages. 


AP-Media General Financial Service gives 
your readers tables tailored to their needs on 
Mondays—when no others are available. 


Btsiime 


To order this exclusive service, call your AP 
bureau chief. Your readers will take a closer 
look at your Monday business coverage. 


AP-Media General 


The Stock Answer for Mondays. 


Editor & Publisher 


THE FOURTH ESTATE * 


Robert U. Brown, President and Editor 
Ferdinand C. Teubner, Publisher 


James Wright Brown 
Publisher, Chairman of the Board, 1912-1959 


Supreme Court to try again 


Answering the prayer of just about everyone in media, 
and many in the legal profession, the Supreme Court of the 
United States has agreed to hear the appeal of a Virginia 
case involving a judge’s order excluding press and public 
from a murder trial. 

It is hoped, as expressed by Epitor & PUBLISHER Sept. 15, 
this will give the court an opportunity to clarify the Gannett 
v. DePasquale decision which has led more than 30 judges 
across the country to bar press and public from trials as well 
as pre-trial procedures. 

Originally it was believed the DePasquale decision applied 
only to pre-trial proceedings. However, many lower court 
judges interpreted it to include all trial procedures. Their 
confusion was abetted by the Supreme Court justices who 
couldn’t agree among themselves what was meant in their 
majority decision. Four of them disagreed in their public 
utterances, which undoubtedly was the first time in history 
this has happened. 

Does a judge have the power to close a trial, as well as a 
pre-trial procedure on his own initiative? At the request of 
defense counsel? Must the prosecutor agree? Does the public 
have a right of access to trials? Does the press have a right 
of access and does it differ from the public’s right? Shouldn’t 
there be a procedure through which a judge’s ruling on 
closure can be protested and contested by the press and 
others? 

These and other questions must be answered by the Su- 
preme Court to eliminate the confusion generated by its last 
decision on the issues. 

In a recent comment, Justice Stevens enlarged the dispute 
by saying ‘‘there is a sharp distinction between the dissemi- 
nation of information or ideas, on the one hand, and the 
acquisition of newsworthy matter on the other. Whereas the 
court has accorded virtually absolute protection to the 
former, it has never squarely held that the latter is entitled 
to any constitutional protection whatsoever.” 

If the public, meaning the press, does not have any con- 
stitutional right to inquire about and acquire information 
then the First Amendment just might as well not exist and 
the cause of a free press is set back more than 200 years. 

Sooner or later the Supreme Court must rule on that is- 
sue. Since Justice Stevens brought it up in connection with 
the right of access to news of the courts, the Court should 
rule he is wrong on the broader issue, in our opinion. 
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Newspaper 
Publishers Association 
6 mo. average net paid June 30, 1979—25,375 


The Oldest Publishers and Advertisers 
Newspaper in America 


With which have been merged: The Journalist estab- 
lished March 22, 1884; Newspaperdom established 
March, 1892; the Fourth Estate March 1, 1894; Editor & 
Publisher, June 29, 1901; Advertising, January 22, 1925. 


Managing Editor: Jerome H. Walker, Jr. 


Associate Editors: John P. Consoli, W.F. 
Gloede, Andrew Radolf, Lenora Williamson, 
Earl W. Wilken 


Midwest Editor: Celeste Huenergard 
Washington Correspondent: |. William Hill 
Promotion Manager: George Wilt 
Advertising Manager: Donald L. Parvin 


Sales Representatives: Steven Ahmuty, Richard 
J. Flynn, Norman Messer, Robert J. Mathes, 
Durland Stewart 


Advertising Production Manager: Louise A. 
Villani 


Circulation Fulfillment Manager: Donna Walck 


Classified Advertising Manager: Donna P. 
Bates 


Librarian: Adelaide Santonastaso 


OFFICES 


General: 575 Lexington Ave., New York, N.Y. 
10022. Phone 212-752-7050. TELEX 12 5102. 


Chicago: 111 East Wacker Drive 60601. Phone 
312-565-0123. Celeste Huenergard, Editor. 
Norman Messer, Ad Representative. 


Los Angeles: 3450 Wilshire Boulevard Suite 
407, 90010. Phone 213-382-6346. William 
Marshall—Scott, Marshall, Sands & McGin- 
ley. 


San Francisco: 433 California St., Suite 505, 
94104. Phone 415-421-7950. Peter Scott, 
Richard Sands—Scott, Marshall, Sands & 
McGinley. 


Washington: 1295 National Press Building. 
Washington, D.C. 20045. Phone 202-628- 
8365. |. William Hill, Correspondent. 
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Letters 


DOONESBURY RULES 


The article in Epiror & PustisHer for 
September 8 entitled “‘Strict ground 
rules for Doonesbury subscribers”’ 
caught my attention as a long-time fan of 
the cartoon and as a past editor and busi- 
ness manager of a college daily. 

Two rules in particular of the four out- 
lined in the article will have a noticeable 
impact on college newspapers. First, that 
the syndicate and Gary Trudeau prefer 
the strip run on the cartoon page rather 
than on the editorial or op-ed page unless 
another page can be shown to have a 
higher readership level: since many 
campus papers subscribe to only 
Doonesbury and run it as an editorial 
feature (we did until 1978) I suppose this 
will either force a readership study or 
change in format. Frankly, given the al- 
most fanatic loyalty of most college 
readers to the strip, Doonesbury could 
be run anywhere in a college paper and 
be well read (it’s usually scan the page 
one headlines and then see what Uncle 
Duke’s doing here at Ole Miss). 

Second, and perhaps more devastating 
for Campus papers, is the size limitation. 
Many college newspapers are tabloids, 
2ven broadsheets are limited in size 
dage-wise, and to require no reduction in 
size would severely hamper these papers 
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format and limit their newshole. 

One more comment about the fourth 
rule mentioned in the article: our news- 
paper (a daily a.m.) and the college town 
paper (a daily p.m.) both run the strips; 
I'd be interested in more information on 
how the syndicate plans to deal with 
exclusivity rights of the town paper. 

If the syndicate really wants to sell the 
colleges, have they really thought about 
the effect the new ground rules will have 
on this segment of the Fourth Estate? 

Tom WICKER 
(Wicker is business manager of Daily Mis- 
sissipian, University of Mississippi) 


CHEAPER IN BOSTON 


The E&P story September 22 on the 
New York Times’ drive for readers in 
Boston is of more than academic interest 
to me. In offering seven-day delivery in 
Boston for $2.90 the Times is shaving a 
fourth off the price that readers in its 
own backyard pay for daily and Sunday 
service. 

Where I live, roughly 10 miles from the 
edge of New York City and fully within 
the advertisers’ range, we pay $3.77 for 
seven papers. The price for daily and 
Sunday delivery has just risen from 
$13.60 to $15.10 for a four-week billing. I 
have had this delivery 36 years. Maybe I 
should move to Boston. 

BEN BASSETT 
Larchmont, N.Y. 


CREATE DISTRUST 


Business and labor leaders often com- 
plain about the quality of reporting about 
their respective fields. They don’t seem 
to realize that they have created much of 
the distrust reporters have for business 
and labor. 

Public relations representatives for 
businesses and unions will go out of their 
way to get favorable news in the paper. 
At the first hint of bad news they sud- 
denly seem apt to develop amnesia, 
forgetting to return phone calls by dead- 
line. 

Plant personnel, who have hours to 
take you through a facility when you are 


EDITOR’S COMMENT 


Fames Kuehn 

Vice President and Editor 
Rapid City Fournal 
Rapid City, South Dakota 


“For rounding out our product, The New York Times 
News Service is invaluable. The columnists add 
wallop to our editorial pages and sports section. Also, 
thanks to you, our weekend ‘Forum’ and ‘Perspective’ 
pages are frequently enhanced...” 


working on an upbeat feature, refuse to 
help you gain admittance during a break- 
ing news story, even if police and fire 
officials have no objection to your pres- 
ence. 

Union members and leaders will work 
with you only if they think your story or 
pictures will further their cause at the 
moment. 

Representative of business and labor 
should realize that we will get the news 
in spite of their interference, and that we 
would respect them more if they would 
respect our responsibility to report all 
the news, both good and bad. 

Mark HERTZBERG 
(Hertzberg is a staff photographer for the 
Racine Journal Times) 


Short takes 


Over 150 CETA workers expected to 
be laid by Oct. 1 will be allowed to con- 
tinue working in the federal program.— 
Ocean County (N.J.) Times-Observer. 

“We will seek a political solution,” 
Zbigniew Brzezinski said in an interview 
with visiting editors and broaders.— 
Cocoa (Fla.) Today. 
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MICHELLE BERLIN: 
ONE OF DETROIT’S MOST PROMINENT 
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Lugging a big heavy 
load of STE ipa: isn’t easy. 
In fact, it’s a huge responsibil- 


ity. Because you see, to her cus- 


tomers, Michelle isn’t just the 
kid that delivers The Detroit 
News. In their eyes. . . she is 
The Detroit News. The sole 


representative of Detroit’s only 
locally owned metropolitan 
newspaper. The sixth largest 
newspaper in the country. 

Every week we 
deliver over 630,000 daily 
newspapers and over 828,000 
Sunday newspapers. And by 
Aaa sure her papers get to 
the right place at the right 


time, Michelle helps us earn 
and keep the trust of our 
community. 

Sure, it’s a big job by 
anybody’s standards. That's 
why we have top-notch execu- 
tives like Ms. Berlin to do it. 


The Detroit News 


Largest evening newspaper circulation in America. 
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Agrees to hear Richmond newspapers’ appeal 


Supreme Court may clarify 
closed courtroom ruling 


By I. William Hill 


Clearcut guidance as to how much dis- 
cretion judges have to exclude press and 
public from criminal court proceedings 
is expected from the U.S. Supreme 
Court at this term. 

The Justices announced this week 
(Oct. 9) that they will consider a case 
from Hanover, Virginia that could clarify 
the nationwide confusion that has re- 
sulted from their July 2 courtroom access 
decision in the Gannett v. DePasquale 
case. Since that decision, four of the Jus- 
tices themselves have publicly given 
varying interpretations of the decision. 

The Supreme Court was urged to hear 
the appeal of the Virginia case—one in- 
volving a county judge’s decision to con- 
duct a trial in secret—by representatives 
of the Richmond (Va.) Times Dispatch 
and News Leader, supported by 
*‘friend-of-the-court’’ briefs by the 
American Civil Liberties Union and nine 
journalism organizations. 

The two reporters who were ejected 
from the murder trial of John Paul 
Stevenson last September in Hanover— 
Kevin McCarthy and Timothy B. 
Wheeler—are represented by lawyers 
who told the Supreme Court: 

“This appeal presents . . . a ripe op- 
portunity to determine whether (the 
Gannett decision) may be invoked to 
sanction the wholesale exclusion of the 
public and press from entire criminal 
trials—to install a regime of secret pros- 
ecutions alien to our history and our 
traditions.” 

The trial involved a charge against 
Stevenson of murdering a Hanover hotel 
manager. It was Stevenson’s fourth trial. 
The first ended in a conviction, but this 
was overturned because impermissible 
evidence was used. 

The second trial ended in a mistrial 
when a juror was excused and no alter- 
nate was available. The third trial also 
ended in a mistrial, purportedly because 
a prospective juror had told others about 
a news story about Stevenson. 

At the start of the fourth trial, on Sep- 
tember 11, 1978, Stevenson’s lawyer— 
C. Willard Norwood—asked Judge 
Richard H.C. Taylor to close the pro- 
ceedings “‘because I don’t want any in- 
formation being shuffled back and forth 


when we have a recess as to who tes- 
tified to what.” 

Judge Taylor then asked the prosecu- 
tor, Patrick R. Bynum Jr., ‘“‘do you have 
an objection to clearing the courtroom?” 

Bynum said it was strictly a defense 
motion and he would leave it to the dis- 
cretion of the court. 

The judge then noted that ‘‘having 
people in the courtroom is very distract- 
ing to the jury,’’ adding however, that 
this might not actually be a very good 
reason to close the trial. He nevertheless 
ordered the courtroom cleared and both 
McCarthy and Wheeler were ousted on 
grounds that news accounts might be 
prejudicial to Stevenson’s right to an im- 
partial jury. 

Judge Taylor cited a Virginia law giv- 
ing a judge power to bar from atrial ‘‘any 
persons whose presence would impair 
the conduct of a fair trial.” 

On the second day of the trial, Judge 
Taylor ordered Stevenson acquitted and 
released him. No part of the trial had 
been open either to press or public. 

The Richmond newspapers appealed 
the trial closure to Virginia’s top court 
which on July 9 issued an order refusing 
to hear an appeal from the secret trial, 
citing the Gannett decision handed down 
by the Supreme Court seven days be- 
fore. 

In order to press the case, the 
Richmond newspapers and reporters 
chose Harvard law professor Lawrence 
H. Tribe to represent them before the 
Supreme Court. 

In the appeal, Tribe told the high court 
that the Virginia closure law violates the 
Constitution. 

Tribe went on to argue that public ac- 
cess to criminal trials is a fundamental 
Constitutional right grounded in the 
Sixth Amendment. He urged the justices 
to hold that states choosing to permit 
trial judges to close their courtrooms 
must set out “‘precise criteria for the 
exercise of such extraordinary author- 
ity.” 

He also said that, at the very least, 
defense attorneys should be required to 
show a fair trial would be jeopardized by 
open proceedings. Even if such a course 
should be shown, he pointed out that the 
trial court could use other methods such 
as sequestering the jury or changing the 
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location to insure a fair trial. 

The state of Virginia opposed Supreme 
Court review, contending that state 
courts should be given the first chance to 
consider the validity of state statutes. 

While endorsing the state closure law, 
the state’s lawyers said ‘‘closure orders 
should be sparingly employed and re- 
served for extreme and unusual cir- 
cumstances.” 

The Reporters Committee for Free- 
dom of the Press, one of the organiza- 
tions which filed a ‘‘friend-of-the-court”’ 
brief, has reported more than 30 closures 
of pre-trial and trial proceedings across 
the country since the Gannett decision. 

Hope has been expressed that a Su- 
preme Court decision in the Hanover 
case will clear up these issues: 

1. Whether trials as well as pre-trial 
processings may be closed by a judge. 
Chief Justice Warren E. Burger has said 
the Gannett decision applied only to 
pre-trial matters, but Justice Harry A. 
Blackmun told a meeting of judges that 
the Gannett decision gives a judge the 
power to close the trial itself. 

2. The exact kind of threat to a fair 
trial that must be proved before the pub- 
lic and press may be barred. Without 
spelling the matter out, the Gannett deci- 
sion indicated a judge might close a court- 
room even when that was ‘‘not strictly 
and inescapably necessary.” 

3. The exact role of a prosecutor when 
the defense asks to have a trial closed. 
The Gannett decision suggested that the 
prosecution would have to agree to a 
closing. 

4. The scope of the judge’s power as 
to whether an entire trial or only parts, 
may be kept secret, and whether closing 
must come only as a last resort. The 
Gannett decision didn’t spell this out. 

5. The right of the press, as opposed 
to the public, to attend a criminal trial. In 
the Gannett case, the justices said they 
were not ruling on that issue. 

6. The kind, and timing, of a hearing 
on press objections to closing a proceed- 
ing. The Gannett decision implied that 
some procedural protestation must be 
given, but did not specify what. 


Whether a public utility can practice 
journalism by sending the public its 
views on controversial issues along with 
its bills will be decided by the Supreme 
Court during its 1979-80 term. This an- 
nouncement was made on the term’s 
opening day, October 1. 

Use of billing envelopes for distribut- 
ing policy opinions, the New York State 
Public Service Commission (PSC) be- 
lieves, is taking advantage of a captive 

(Continued on page 66) 
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Smith and Guittar to head Advisory Board 


UPI editor declares 
company is in good shape 


By Jerry Walker 


““We are doing just fine,’ H.L. 
Stevenson, editor-in-chief, United Press 
International, proclaimed in his welcom- 
ing remarks (Oct. 8) to a smaller than 
usual turnout at the 20th anniversary 
meeting of the Editors Conference 
(Edicon). 

Despite the news company’s widely 
publicized financial problems, Stevenson 
said, ‘‘Our pulse beat is sound, our blood 
pressure is normal. We think we have 
our heads on straight, and we are making 
a lot of plans for the future.” 

It was announced at a subscribers-only 
meeting that UPI will open six new news 
bureaus, one new news picture bureau, 
and further strengthen the news, pic- 
tures, audio and marketing staffs in the 
U.S. Rod Beaton, president of UPI, said 
the additions were an indication of UPI’s 
commitment to a company that is dedi- 
cated to achieve growth. 

The new bureaus will be located in 
Atlantic City, Charleston, South Caro- 
lina, Morgantown, W. Va., Roanoke, 
Virginia, Scranton, Pa., and the Quad 
Cities of Davenport, Bentendorf (Iowa); 
Moline and Rock Island, Ill. 

A news picture bureau will be located 
in Cincinnati, and the news staff will be 
increased in Denver, Los Angeles and 
Phoenix. 

In his address to 275 UPI subscribers 
and users, Stevenson made no mention 
of the offering that is presently in the 
works. E.W. Scripps and Hearst Corp., 
owners of the wire service, are attempting 
to improve the financial conditions by 
broadening the ownership of UPI by 
offering limited partnerships on a direct 
basis to a select list of prospects 
(E&P, Sept. 29.) 

New officers and six new members 
were elected by the United Press Inter- 
national Newspaper Advisory Board. 

The Advisory Board is made up of 
editors and publishers from through- 
out the United States. 

Joe D. Smith, Jr., president and pub- 
lisher, Alexandria (La.) Town Talk was 
elected chairman of the board, and Lee 
J. Guittar, publisher, Dallas Times- 
Herald, was named vice chairman. 

The closest it came to any public dis- 
cussion to UPI’s limited partnership of- 
fering occurred at a session for subscrib- 
ers only. 

Smith, the new Advisory Board 
chairman, pledged the continuing sup- 
port of the Board. ‘‘Our role is simply an 
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advisory to management,’’ Smith said. 

The former ANPA president said UPI 
must be made profitable because ‘‘we 
need UPI as an alternative source.” 

Smith said UPI suffers from ‘‘being 
the competition.’’ UPI, he said, is a “‘re- 
spected, aggressive competitor’ for 
news. The need for having UPI is not for 
“‘pricing reasons.”’ Instead, he said, it is 
to provide readers with a ‘‘greater assur- 
ance of accurate, timely reports.” 

Smith noted that the SEC rules and the 
laws of Texas prohibited a discussion on 
the unusual offering. 

New members elected to three year 
terms on the UPI Newspaper Advisory 
Board were: Guittar, replacing Richard 
J.V. Johnson, president, Houston 
Chronicle; Robert Chandler, president 
and editor, Bend (Ore.) Bulletin, replac- 
ing James E. Tonkin, president and pub- 
lisher, Yakima (Wash.) Herald-Republic; 
Eugene C. Dorsey, publisher, Boise 
(Ida.) Statesman, replacing Robert Mil- 
ler, Jr., publisher, Battle Creek (Mich.) 
Inquirer & News; C.K. McClatchy, presi- 
dent and editor, McClatchy Newspa- 
pers, replacing Richard G. Capen, Jr., 
senior vicepresident, Knight-Ridder 
Newspapers; Davis U. Merwin, pub- 
lisher, Bloomington (Ill.) Pentagraph, 
replacing Joseph F. Hladky, production 
manager, Cedar Rapids (lowa) Gazette; 
David Starr, senior editor, Newhouse 
Newspapers and publisher of the 
Springfield (Mass.) Union, replacing 
Richard J. Warren, assistant publisher, 
Bangor (Maine) News. 

Smith succeeded Capen as chairman 
and Guittar replaced Johnson as vice- 
chairman of the Advisory Board. 

Other members of the Advisory Board 
are: Eugene S. Pulliam, publisher, In- 
dianapolis Newspapers, Inc.; Len H. 
Small, president, Kankakee (Ill.) Daily 
Journal Co.; W.O. Taylor, president and 
publisher, Boston Globe; Ralph Inger- 
soll, Il, Ingersoll Publications; Stanley 
H. Stauffer, president, Stauffer Com- 
munications, Inc.; Joe D. Smith Jr.; 
James Batten, vicepresident/news, 
Knight-Ridder Newspapers; Rhea P. Es- 
kew, president, Multimedia Newspa- 
pers, Inc.; and James M. Schurz, presi- 
dent, Hagerstown (Md.) Herald-Mail. 

Helen Thomas, UPI White House 
bureau chief, criticized the Carter Ad- 
ministration for not holding news confer- 
ences with the White House press corre- 
spondents. She noted that there has been 
only one news conference since May and 
only 51 since he became President. (Car- 
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ter held his second news conference 
since May on Tuesday, Oct. 9, the day 
after Thomas spoke.) 

By comparison, she said, 48 news con- 
ferences have been held with out-of- 
town editors. 

‘‘Despite hang ups with the Washing- 


ton press, Carter continues to woo out of 


town editors and these sessions,’’ 
Thomas said. She said, however, in 
some ways, these sessions are ‘‘a boon 
for us as well since they give us an in- 
sight into his thinking that we can no 
longer get first hand.” 

An alarming trend, she said, is Car- 
ter’s move to background sessions with 
reporters. These sessions, she said, 
make him less accountable because re- 
porters are not permitted to quote by 


name the source. A recent example of 


this, she said, was the meeting which 
Carter held with 15 columnists right after 
the Cuban crisis speech to the nation. 
“The promise of an open Administra- 
tion has faded into oblivion,’’ Thomas 
said. 
Thomas added that while Jody Powell 
(Continued on page 22) 
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peculation continues 


on impact of Newsplan 


By Bill Gloede 


A dramatic late summer upswing in 
ewspapers’ national advertising rev- 
nues has led some industry seers to 
peculate that Newsplan is an unprece- 
‘ented success. 

However, no one seems to be able to 
‘inpoint exactly how much of a positive 
ffect Newsplan has had on the increase 
n newspapers’ national ad revenues. 

Recent Newspaper Ad Bureau figures 
detail a 22.4% increase in newspapers’ 
qational ad revenues for August, 1979 
yver the same month in 1978. The surge 
doosted the year-to-date increase to 
15.9%. Those figures exclude national 
advertising in New York City papers, 
which were shut down for most of Aug- 
ist, 1978 by strikes. If those figures are 
ncluded, the August jump is up to 25.2%, 
according to NAB vicepresident Mac 
Morris. 

While newspaper national ad revenues 
climbed 15.9% through August (using the 
| more conservative figure), television ad- 
vertising through the first half of 1979 
the most recent figures available from 
he Television Bureau of Advertising) 
climbed 13.1% over 1978 in the network 
classification and 7% in the spot cate- 
zory. Newspapers are clearly experienc- 
ng a mild boom. 

However, an informal E&P survey of 
;ome major reps, ad agencies and News- 
ylan newspapers indicates that, in most 
rases, Newsplan is generating more 
1ewspaper awareness than actual adver- 
ising revenues. In the words of one rep, 
he discount program has ‘‘peaked 
awareness’’ among national ad buyers. 

The bulk of Newsplan advertising has 
deen bought by traditional newspaper 
tational advertisers, according to news- 
daper representatives. The contract sign- 
2rs, for the most part, have been the 
tigarette companies, the airlines, oil 
>ompanies and coupon syndicators. Phil- 
ip Morris appears to be the biggest 
yuyer; Chrysler, is a distant second. 

Other companies buying Newsplan are 
‘Zastern Airlines, American Airlines, 
Delta Airlines, some regional airlines, 
3rown & Williamson, Liggett Meyers, 
corillard, American Tobacco Company, 
Mobil, Exxon, R.J. Reynolds, Newspa- 
oer Co-Op Couponing, Chevron, Gov- 
2rmnment Employees Insurance Company 
and Nestle. One rep is working on Gen- 
2ral Foods for next year’s ad schedule. 

Those are by no means the only com- 
danies buying Newsplan, but according 
‘o the reps, they appear to be the biggest 
ouyers to date. 

One rep executive put it this way, 
“Overall, the concept has had a very 
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positive impact in particular on the sales 
of national advertising in newspapers be- 
cause of the publicity and attention paid 
to newspapers that hasn’t been paid in 
years.” 

Harold Lessersohn, national sales 
manager for Branham Newspaper Sales, 
points out that Newsplan has given the 
reps something to sell that they didn’t 
have before. ‘*] think the reps have done 
a hell of ajob on this,”’ he says, ‘‘they’ve 
taken a lead position.” 

The Atlanta Journal and Constitution, 
which has 17 signed Newsplan contracts 
in hand now, estimates that 33 to 35% of 
its general linage is coming in through 
Newsplan. It has enabled some advertis- 
ers to stretch their budgets, and in one 
case, brought in a major oil company for 
the first time. The Atlanta market was 
reachable for the firm for the first time 
because of the money it saved by buying 
through Newsplan in other major mar- 
kets where it has been a regular adver- 
tiser. The paper, however, is still 
scheduled to hike its national ad rates 
next month to generate additional na- 
tional ad dollars. 

The story may be different next spring, 
when 1980 ad budgets are being spent. 
Newsplan came into being in the middle 
of the advertising spending cycle this 
year, and the NAB, along with a host of 
reps and newspapers, is hoping News- 
plan will play a bigger role in ad spending 
in 1980. 

If the nation’s national advertisers fol- 
low Mobil Oil Company’s lead, newspa- 
pers may well be seen bludgeoning 
broadcast with Newsplan by next spring. 

J.P. Landy, Mobil’s ad manager, has 
announced that the firm will be ‘‘scaling 
back”’ its broadcast ad schedules in favor 
of print. He has projected an 11.3% in- 
crease in 1980 broadcast prices. And 
1980 will be the first fiscal period in 
which advertisers and their agencies will 
be able to budget monies ahead of time 
for Newsplan buys. 

The ad people, however, are not quite 
as enraptured by Newsplan as are some 
in the newspaper industry. 

The AAAA Newspaper Committee re- 
cently advised the NAB to encourage 
newspapers to loosen up contract start 
times and abandon modular require- 
ments altogether. The agencies are look- 
ing for retroactive discounts, single con- 
tracts for multi-product clients, cancell- 
able contracts, zoneable rates, Newsplan 
rates for color ads, and simpler rate 
structures. 

Another ad agency desire is lower 
Newsplan rates. 

Thurman Pierce, J. Walter Thomp- 
son’s print chief, recently worked up 


an actual schedule using 70 newspa- 
pers, and found that by buying through 
Newsplan, ad advertiser could save 8.6% 
on six page schedules off open rates and 
14.7% on 52 page schedules, again off 
open rates. Using SRDS rates in the 
comparison, Newsplan saved the adver- 
tiser 5.3% on six page schedules and 9% 
on 52 pages. The sample schedule in- 
cluded many important markets, but 
excluded New York City. 

The ad agency has prepared and dis- 
tributed a 15-question survey. It was sent 
to 1,424 newspapers with which the 
agency normally works. So far, 1,105 
have been completed and returned, and 
of that number, 558 are not participating 
in Newsplan. Other figures have yet to 
be tabulated. 

The survey addresses questions like, 
“‘Can we earn the Newsplan discount 
based upon total equivalent linage,’’ and, 
“We cannot issue non-cancellable con- 
tracts. Can we issue contracts for News- 
plan on the regular AAAA contract 
terms basis, e.g. cancellable subject to 
short rate?,”’ etc. 

Other surveys are currently underway. 
Gannett is surveying its papers to find 
out how the program is working and who 
is buying it. 

It appears that no one will be able to 
draw any clear-cut conclusions concern- 
ing Newsplan before next spring. 

A Leo Burnett media source put it this 
way. “‘I think Newsplan is a step 
forward—it offers an advantage to some 
of our clients that wasn’t there before—I 
would hope that it will eventually boost 
advertising expenditures.” 

Says Mac Morris, ‘‘Newsplan is con- 
tinuing to peak newspaper awareness 
among ad agencies and their clients. For 
the first time in several hundred years, 
we are asking agencies and their clients 
to plan with us.”’ And Morris believes 
that can’t help but pay off in the long run. 


New AP/African link 


The Associated Press and the Mauri- 
tania (Africa) national news agency, 
Agence Mauritanienne de Presse, 
have signed a news exchange agree- 
ment. 

Under the agreement, Associated 
Press will provide AMP with its world 
wide news report in the French language, 
while AMP will provide AP with its 
coverage of the Islamic Republic of 
Mauritania. 

Mauritania lies on the west coast of 
Africa, south of Morocco and north of 
Senegal. It is the largest of the nations in 
the Saharan region. 

The agreement was signed by AMP 
director-general Sidi Ould Cheikh and 
his deputy Mohammed Lemine Ould EI 
Kettab on behalf of the Mauritanian 
agency and by Claude E. Erbsen, deputy 
director of world services, on behalf of 
AP. 
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Philadelphia Journal must 
double ads to turn a profit 


By Andrew Radolf 


Claiming 94,000 circulation, the nearly 
two year old Philadelphia Journal in- 
tends to prove that a morning tabloid 
based on sports, entertainment, and local 
news can flourish in competition with 
three established dailies, the Bulletin, the 
Inquirer, and the Daily News. 

Pierre Peladeau, publisher of the Jour- 
nal and president of its parent company, 
Quebecor, Inc. of Montreal, Canada, 
predicted the Journal will reach the 
break even point of $40,000 a week in 
advertising revenues by its second birth- 
day on December 5 and that by then it 
will also have 100,000 circulation. 


The tabloid now takes in $20,000 in 
weekly ad revenues. It rarely carries 
more than a page of classifieds, and ex- 
cept for some promotions by sports 
teams, it has few retail and national dis- 
play ads. 

Referring to the $6 million Quebecor 
has already put into the Journal, 
Peladeau stated, ‘‘We never call it aloss. 
We call it an investment. We were pre- 
pared to spend $10 million, but it looks 
like we won't have to go that far.”’ 


‘““My main concern is reaching 
100,000,’ Peladeau commented. ‘‘Then 
we start to work on advertising. We’ll be 
getting that (100,000 circ.) this fall. 
Under 100,000, I didn’t want to make a 
fight (for ads). We had to be there and 
prove to advertisers that we were going 
to succeed.” 


He said that local department stores 
have expressed interest in advertising in 
the Journal and told him that when the 
paper reaches 100,000 they will ‘‘come in 
with us full time. We’ll have decent 
prices and be worthwhile.”’ 

The paper will maintain its own retail 
and classified ad departments and will be 
represented nationally by a rep firm. 


To illustrate how fast the Journal is 
growing, Peladeau said it had 83,000 cir- 
culation in June, 87,000 in July, and 
reached 94,000 by the end of August; all 
in street sales. The Journal has no home 
delivery and will not offer it ‘‘for quite 
awhile.” 

The paper sells for 25¢ compared to 
the three other dailies’ newsstand price 
of 15¢. 

To date, ABC has not audited the 
Journal. Peladeau’s circulation figures 
are based on his own calculations. How- 
ever, the Journal has just become an 
ABC member and will have its first audit 
this September. 

ABC, as of March ’79, lists the daily 
circulations of the Journal’s competitors 
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as 473,000 for the Bulletin, 417,000 for 
the Inquirer, and 224,000 for the Daily 
News. 

Peladeau described his readership as 
“mainly young, male, a lot of students 
. . . We’re a white collar paper. The key 
is the 25¢ price. We had an eye at the 
higher demographics by making the 
paper 25¢. 94,000 people are going to the 
newsstand to pick us up and paying 
more.” 

As further evidence of his readership 
claims, he added that the Journal is dis- 
tributed ‘‘fifty-fifty in the suburbs and 
the city.”’ 

The paper also relies on letters re- 
ceived in response to various contests to 
substantiate its readership’s demograph- 
ics. 

Natt Getlin, the Journal’s executive 
vice president, said one contest for five 
pairs of tickets to a Phillies-Expos game 
in Montreal received 9,000 replies. 

““Based on the letters we got,’ said 
Getlin who tabulated the replies, ‘“‘it’s a 
pretty good class of circulation. Middle 
class and higher middle class.” 

He continued that the Journal ‘‘defi- 
nitely will make a (demographic) sur- 
vey’ when it reaches 100,000 circulation 
“‘and then go to advertisers with tools.”’ 

The paper has scheduled a radio and 
TV promotional campaign for this fall 
and spring 1980. 

“Our biggest promotion is our 
sports,’ explained the Journal’s circula- 
tion director, James Rinehimer. ‘‘Every 
time we get into a new season we hit new 
levels. That’s been our story right from 
the beginning. The better the Eagles do, 


the better we’re going to do also.’ 

Peladeau said he selected Philadelphia 
for his first U.S. publishing venture be- 
cause it is “‘one of the top sports cities in 
America. We needed a city with good 
teams and people who believed in those 
teams.” 

Commenting that nearly half of his 
Monday through Saturday paper’s 48 
pages are devoted to sports coverage, 
the publisher continued, ‘‘Newspapers 
have to be built around what TV is doing. 
The trend in television is for more sports 
coverage, and we’re going with it. We’ve 
got the best sports section in America, 
there’s no doubt in my mind. But we 
cover other news too. We won't live with 
just sports.” 

The Journal has no editorial page be- 
cause Peladeau believes “‘we’re there to 
report the news and let our readers have 
their own opinions. I don’t think our role 
is to tell people what to do.” 

In explaining the Journal's penchant 
for sensational headlines, sometimes in 
bright red ink, Peladeau stated, ‘‘The 
heavy headline goes with the tabloid 
format. Your’ve got to hit strong... 
give it to people fast. People here are 
used to tabloids because of the (Philadel- 
phia) Daily News.”’ 

The paper has little national and in- 
ternational news, but it does subscribe to 
UPI and will add AP service soon. The 
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The Journal 
publisher said he also intends to add 
more columnists to his editorial staff of 
80 which now includes 22 sports report- 
ers and 40 who cover local news and 
entertainment. 

Peladeau has considerable experience 
in building a morning tabloid from 
scratch into a successful newspaper. He 
started the French language Journal de 
Montreal for Quebecor 15 years ago and 
made it Quebec province’s first and 
Canada’s second largest daily with a cir- 
culation of 284,000 according to March 
°79 Audit Bureau of Circulations (ABC) 
figures. 

(Continued on page 32) 
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Picture honors 
distributed 
by Inland Press 


By Lenora Williamson 


Allan Y. Scott of the Milwaukee Sen- 
tinel has won his second Inland Daily 
Press Association sweepstakes photog- 
raphy award, and sweepstakes honors in 
the best use of pictures has been 
awarded the Columbia (Mo.) Daily 
Tribune. 

Scott won sweepstakes for the second 
time in three years, this time with his 
photograph of Wisconsin Congressman 
William Steiger’s widow and child during 
the snow-swept graveside services. 

Judges felt the Scott picture was 
graphically strong, and unlike many fu- 
neral pictures, did not invade privacy. 
The photograph also won best in Divi- 
sion I (over 50,000 circulation) and first 
in the division’s news category. 

The Columbia Daily Tribune devoted 
an entire 24-page Thursday tabloid sec- 
tion (without advertising) to a review ofa 
chemical spill during a train derailment 
and its affects on Sturgeon, Missouri. A 
32-page tabloid on *‘Youth Imprisoned”’, 
also from the Columbia Daily Tribune, 
won second place in multiple pages, spe- 
cial purpose category (time for careful 
layout) in which ‘‘The Sturgeon Spill” 
tabloid placed first. 

The Chicago Sun-Times won best in 
Division I (for over 50,000 circulation) 
for best use of pictures with its first-place 
winner (DC-10 crash) in multiple pages/ 
news category. 

Of the Daily Tribune’s chemical spill 
layout, the judges said, ‘‘The graphics of 
the whole package make it so effective 
that the reader has to stop on every page 
and look at the pictures and read the 
information that’s with it.”’ 

Judges were Carol Greenawalt, picture 
editor of the Kansas City Star, and 
James R. Gordon, professor of photo- 
journalism at Bowling Green (Ohio) 


SWEEPSTAKES AWARD FOR PHOTOGRAPHY 


Congressman William Steiger's Funeral 
Photo by Allan Y. Scott, Milwaukee Sentinel 


BEST IN DIVISION II 


“Two young swim winners” 


Photo by Scott Goldsmith 
Marion (Ind.) Chronicle 


State University and editor of the Na- 
tional Press Photographers Association 
magazine. 

Winner of major honors in Division II 
for under 50,000 circulation was Scott 
Goldsmith for his picture of the two 
young swimmers published in the Mar- 
‘on (Ind.) Chronicle, his home newspa- 
oer. The photo won best in division hon- 
ors and first in the division’s sports cate- 
gory. 

Goldsmith also won 2 other firsts and 
an honorable mention in Division IIH— 
first in news for a photo published in the 
Daily Student at Indiana University 
‘Bloomington), where he is in his senior 
year, and first in picture story published 
in the Muskegon (Mich.) Chronicle, his 
intern newspaper this past summer; and 


EDITOR & PUBLISHER for October 13, 1979 


an honorable mention for a Memorial 
Day photo in the Marion Chronicle. 

Since the contest, Goldsboro has ac- 
cepted a photography post at the 
Courier-Journal, Louisville, and com- 
mutes to the IU campus to finish work on 
his degree. 

Total entries this year were 1,852, up 
10 percent from last year, representing 
402 photographers, of whom 51 were 
women. 

Winning work will be displayed in a 
48-page tabloid produced by the Indiana 
University School of Journalism stu- 
dents. Awards are being presented by 
Dr. Richard G. Gray, school director, at 
the Inland Daily Press meeting in the 
Drake Hotel, Chicago, October 15. 

(Continued on page 46) 


Inland convention to spotlight politics 


The 94th annual Inland Daily Press 
Association meeting this year will fea- 
ture political situations of immediate 
concern, not only for the several 
hundred newspapers executives attend- 
ing, but for the public-at-large as well. 

The event, which will be held Oct. 
14-Oct. 17, in Chicago, promises partici- 
pants a well rounded look at the industry 
and current headlines. 

‘Getting Ready for the 1980 Census,” 
will be the topic of a Monday morning 
talk by C.D. Joseph Lafferty, executive 
vice president of Branham Newspaper 
Sales, New York City. 

Communications will be the next sub- 
ject as Gerry Haslam of Southam News- 
papers, Toronto, Ont., presents, ‘‘ Vid- 
eotape,’’ a new communications system 
under development by the Canadian 
company. 

The Inland convention will then turn 
to more specific topics as Vince Ander- 
son, general manager of the Valparaiso 
(Ind.) Vidette-Messenger and chairman 
of Inland’s circulation committee pre- 
sents a “‘Report of the Circulation Com- 
mittee Seminar’’ with Joseph Forsee, a 
professor at the Missouri School of Jour- 
nalism and former circulation manager of 
the St. Louis (Mo.) Post-Dispatch. 

Monday’s luncheon will focus on in- 
ternational relations, as outstanding 
news reporters who cover Central 
America, and panelists discuss ‘‘The 


Caribbean Situation,’’ Of particular 
interest to the panel will be Cuba and its 
role in the Caribbean unrest and revolt. 

The political focus may be sharpened 
by a visit from President Carter who has 
been invited to hold a regional press con- 
ference Monday afternoon. 

Republican presidential candidate 
John B. Connally will address the group 
Monday evening. 

Tuesday will start off with ‘“‘The Best 
Ideas’’ from Monday’s round tables fol- 
lowed by a “‘Legislative Report’’ by Wil- 
liam R. Morrish, publisher of the La 
Porte (Ind.) Herald-Argus and chairman 
of Inland’s legislative committee. 

The next speaker will take the conven- 
tion back to the political situation as one 
of the Washington White House press 
corps’ most interesting reporters, Sara 
McClendon, speaks on the ‘‘Capitol 
Scene in 1979.” 

Gene Lambert, publisher of the 
Wichita (Kans.) Eagle and Beacon will 
present a report from the Aspen Institute 
on ‘‘Newspapers and Business.’? An 
‘Energy Seminar’’ will finish out the 
morning by presenting energy saving 
programs. 

George Hoaglund, Regional Opera- 
tions Manager for J.C. Penney Co. will 
discuss how his company saves energy. 


The luncheon session will continue 
Monday’s international theme as former 


Secretary of Defense Donald Rumsfeld — 
discusses ‘‘The U.S. in a Dangerous and 
Untidy World.’’ Rumsfeld is president 
and chief executive officer of G.D. 
Searle Company, having been with the 
company since 1977. 

A two-day seminar on ‘‘What Every 
Publisher Should Know About His 
Newsroom” will be the last event on 
Tuesday’s agenda and will conclude the 
next day at noon. George Lockwood, ~ 
chairman of Inland’s news editorial 
committee and assistant managing editor — 
of the Milwaukee (Wis.) Journal will — 
chair the special sessions whose speak- 
ers and topics include: Kenneth Blan- 
chard, publisher La Crosse (Wis.) 
Tribune, and Raymond Gover, pub- 
lisher, Saginaw (Mich.) News: ‘‘From 
Editor to Publisher—Two perspec- 
tives;’’ George Lockwood: *‘Those Con- 
founded Contracts and What You Should 
Do About Them;”’ Thomas Reeves, vice 
president and treasurer, Longmont 
(Colo.) Times-Call. *“The Care and Feed- 
ing of Editorial Personnel;’’? William 
Murray, consultant, Human Resources 
Center, University of Chicago: ‘‘What 
Every Publisher Should Know About 
Folks in the Newsroom;’’ James Brody, 
a Milwaukee attorney: ‘‘The Courts: 
Friend or Foe;’’ and Tom Miller, pub- 
lisher of the Cherokee (lowa) Times: 
““Don’t Look Now But Your Ethics Are 
Showing.” 


Inland cost study 
provides comparisons 


Recently a midwest publisher was at- 
tending a cost clinic sponsored by the 
Inland Daily Press Association to learn if 
his costs and revenues were comparable 
to other papers his size. They weren't. 

Expenditures in his circulation de- 
partment were much higher than his 
counterparts’. So he approached the in- 
structor afterwards to learn why. 

“Does you circulation manager take a 
lot of vacations?’” the instructor asked. 

“‘No, he’s really dedicated,”’ replied 
the publisher. *‘He hasn’t taken a vaca- 
tion in 20 years.” 

When the newspaper executive re- 
turned home, he sent the circulation 
manager on a holiday for two weeks and 
brought in an accountant. The audit’s 
finding were conclusive: the circulator 
had been pilfering the till for years. 

The publisher in this case shall remain 
anonymous. The instructor, however, 
was John Lavine, publisher and editor of 
Lavine Newspaper Group, a string of 
four dailies in Wisconsin, and chairman 
of Inland’s Management and Cost Com- 
mittee. 
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John Lavine 


‘The point that should be made here is 
that without our ‘cost study this guy 
would never have known he was being 
ripped off by his circulation manager. He 
wouldn’t have had any way of seeing 
what average circulation costs should 
be.”’ 

The Inland Cost and Revenue Study 
was begun 60 years ago to help daily 
newspapers measure their costs and rev- 


enues with those of other dailies across 
the country. Membership in the Inland 
has never been a prerequisite for partici- 
pation. 

Roughly 350 papers took part in this 
year’s study, filling out the necessary 
four-page questionnarie by the middle of 
March and receiving the compiled data in 
May. 

Confidentiality throughout the survey 
is maintained by assigning each daily a 
code number whose identification is re- 
vealed only to the participant. 

Once the data is compiled and 
catalogued, participants receive six 
booklets: Revenues and Expenses Based 
on Circulation, Revenue and Expenses 
Based on Revenue, Circulation Group 
Averages, Revenue Group Averages, 
Predicted Value Tables, and Supple- 
mental Graphs. 

With the above information in front of 
him, a newspaper executive can sit down 
and review critical data about what pa- 
pers inside and outside his circulation 
and revenue categories are investing to 
run their papers and what their returns 
are. At the turn of a page, he can see if 
he’s spending or earning too much or too 
little. 

“The study is not an accountant’s 
tool,’ Lavine declared. “‘It’s a manage- 
ment tool. It gives you a look not at just 

(Continued on page 44) 
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Modeer takes 


over 


the helm of Inland 


When Victor Modeer takes over the 
helm of the Inland Daily Press Associa- 
tion next week, 45 years of newspaper 
experience and a keen dedication to the 
organization will accompany him. 

The executive vicepresident and busi- 
ness manager of the Sr. Joseph (Mo.) 
Press-Gazette will be handed the presi- 
dential gavel during the Inland’s 94th an- 
nual meeting in Chicago, Oct. 14-Oct. 17. 

Modeer got his start in newspapers in 
1934 when he landed a job as a classified 
ad salesman for the Press-Gazette. 

“It was during the depression and jobs 
were scarce,”’ the executive recalled dur- 
ing a recent interview. ‘‘I was interested 
in business and I liked people so I 
thought I might enjoy newspapers. After 
I was there awhile, I was sure of it.” 

Modeer’s hunch paid off royally. He 
has been with the Press-Gazette ever 
since. 

His personnel file contains the sequen- 
tial titles of general ad manager, retail ad 
manager and advertising director. He 
was named business manager in 1964 and 
executive vice president ten years later. 

And it was at the Press-Gazette that he 
met his wife of 37 years, Evelyne, who 
before she became Mrs. Modeer was the 
publisher’s secretary. They have four 
children and four grandchildren. 

““T wouldn't change a bit of it,’’ Mod- 
eer said of his years on the papers. ‘‘I’ve 
enjoyed every minute because there are 
very few days that are repetitive.” 

A native of St. Joseph, the new Inland 
president received a business degree 
from Drake University in Des Moines, 
Iowa. A stint as an air force intelligence 
officer stationed him on a base in Ft. 
Wayne, Ind., briefing pilots and crews 
headed overseas. 

Community activities have claimed 
equal time on Modeer’s busy agenda. He 
has served on the board of directors of 
the city’s junior chamber of commerce, 
chamber of commerce and the St. Joseph 
Housing Authority. He is also a past 
president of the St. Joseph Aviation 
Board. 

Professionally, Modeer’s activities 
have included a seat on the plans com- 
mittee of the Newspaper Advertising 
Bureau and a term as president of the 
Midwest Newspaper Advertising Execu- 
tive Association. The International 
Newspaper Advertising Executives lists 
him as a past president, board member 
and honorary life member. 

Modeer’s service record with Inland is 
equally impressive. 

He has served on and chaired the In- 
land’s Advertising Committee. His climb 
up the association’s ladder has included 
terms as a board member, second vice 
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Victor Modeer 


president and first vice president. 

“Td like to make the organization 
more valuable to members,’ Modeer 
said referring to his up-coming year as 
president. “‘I’d like to improve its ser- 
vices and expand the circulation semi- 
nars.”’ 

Inland’s first circulation seminar was 
held this year in Chicago and conducted 
by Joe Forsee, head of the University of 
Missouri's circulation program and for- 
merly circulation director of the Sr. 
Louis Post-Dispatch. 

“Circulation is one of our biggest 
problems,’’ Modeer explained. ‘‘Our 
basic problem is getting more subscrib- 
ers and encouraging readership in young 
people. I will say that I don’t think the 
problem is as bad as we've been led to 
believe, however. After all, public re- 
sponse on the stock exchange is that 
newspapers are a good investment.” 

The Press-Gazette is a family owned 
operation publishing a morning and eve- 
ning daily with a combined circulation of 
about 85,000. 

Modeer said he doesn’t feel conglom- 
erate Ownership is necessarily injurious 
to the industry. 

“‘T don’t think it’s created many great 
problems but I do believe the industry 
would be better off if it didn’t get much 
bigger. I think the public feels that too 
much public opinion in the control of too 
few is not good.”’ 

When asked if his own paper had been 
approached by buyers, Modeer snapped, 
‘‘T don’t think there’s a newspaper in the 
country that hasn’t.”’ 

1980 promises to be another busy year 
for the former city tennis champion who 
has traded in racquet for golf clubs. But 
he’s looking forward to it. “‘It’s a great 
organization,’’ said Modeer. 


More tv for Chrysier 


Chrysler Corporation, despite its cur- 
rent financial hassles, has budgeted 
roughly the same amount for advertising 
its 1980 product line as last year’s budget 
called for, according to Jack Givens, the 
company’s marketing director. 

However, Givens says that there will 
be more money in tv this year. 

“The mix will shift,’ he said, ‘‘you’ll 
probably see more money going into tv.”’ 
But he added that the firm will still be 
‘well represented”’ in print. 

He said the current ‘‘confidence”’ 
campaign that has been running in major 
market newspapers over the past few 
months will probably be continued 
throughout 1979. And he also stated that 
the company, the first to purchase print 
space via the Newspaper Ad Bureau’s 
Newsplan, will continue to use the plan 
for mass saturation campaigns. 


Editor served as 
radio commentator 


Hal Gulliver, editor of the Atlanta 
Constitution, recently substituted for 
various commentators on Spectrum, a 
series of journalistic opinion which is 
broadcast twice daily on the CBS Radio 
Network. 

Gulliver’s stint on Spectrum ran from 
September 11 through September 29. 

Gulliver has also been a columnist and 
editorial writer for the Constitution since 
February 1969. He is also the host of 
WGTV’s weekly “‘Atlanta Week in Re- 
view” program. 


Canadian newsprint 
production down 


Canadian newsprint production slipped 
six per cent in July to 717,000 tons from 
760,000 tons for July of the previous 
year. 

The Canadian Pulp and Paper Associa- 
tion reported that the reduction in July 
output stemmed from intermittent strikes 
at mills in British Columbia and a con- 
tinuing work stoppage at another facility. 

U.S. consumer stocks increased to a 
38 day supply of 995,000 tons in July 
from 931,000 tons at the end of June, the 
CPPA reported. 


Combined buys 
Jersey ad firm 


Combined Communications Corp., the 
newspaper/broadcast group acquired by 
Gannett Inc. earlier this year, has an- 
nounced the consumation of the pro- 
posed acquisition of United Advertising 
Corp. of Fairfield, N.J. 

The ad firm is concerned mainly with 
electrical signs and billboards. Financial 
details of the agreement were not dis- 
closed. 
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Inland Press Foundation 
boasts of accomplishments 


The Inland Daily Press Foundation 
cannot be accused of showing its age. 

Formed just three years ago, it boasts 
a series of accomplishments in 1979 that 
even its older counterparts would con- 
sider impressive. 

A five-day seminar held at the Aspen 
Institute for Humanistic Studies in As- 
pen, Col., last September is a good 
example. The conference brought to- 
gether more than 30 newspaper execu- 
tives and ten business leaders and asked 
them to constructively criticize one 
another. Needless to say, muteness 
wasn’t on the agenda. 

The Foundation also offered members 
of the oldest and largest regional news- 
paper association a chance to attend 
workshops covering editorial and circu- 
lation procedures. 

Representatives from small-to-me- 
dium-sized dailies were given a chance 
to explore practical ways of improv- 
ing news content, editing techniques, 
and circulation right in their own back- 
yards. 

“‘These workshops were aimed at the 
smaller papers who can’t afford to send 
their people to the American Press Insti- 
tute,’ Inland executive director Bill 
Boykin explained. *‘A typical registra- 
tion fee for an Inland course runs under 
$100. API charges between $500 and 
$600 for their training programs.” 

This year also marked the kickoff of a 
fund raising campaign which the founda- 
tion hopes will produce the necessary 
capital needed to implement its goals’, 
seminars and workshops for member 
newspapers, internships at member pa- 
pers for journalism students. grants and 
fellowships, and newspaper in education 
programs for interested teachers. 

Meanwhile, the success of the Aspen 
Institute Seminar might make it an an- 
nual event. 

“If others were held, we could gather 
daily newspaper representatives from dif- 
ferent segments of society,’ Gene Lam- 
bert, president and publisher of the 
Wichita (Kans.) Eagle and Beacon and 
coordinator of the seminar said. ‘‘I’m 
talking about those people in education, 
medicine, local government. There’s an 
endless number of groups who have 
trouble with their newspaper coverage 
and our understanding of it.”’ 

The recent five-day exchange between 
business leaders and Inland newspaper 
executives seems to have enhanced that 
understanding. 

The object of the Aspen seminar was 
to get business people and members of 
the press around the same table to enum- 
erate what they thought was wrong with 
the other guy,’’ Dave Merwin, president 
and publisher of the Bloomington (Ill.) 
Pantagraph, said. ‘“‘The minute you do 
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that, you’ve accomplished something.” 

Both sides present at the round table 
aired a number of complaints. Those 
covering the beat lambasted business for 
its habit of speaking through corporate pr 
departments and refusing interviews to 
reporters. Those being covered criticized 
reporters for their lack of financial exper- 
tise and their tendency to overplay the 
negative aspects of a story. 

“‘I think both newspapers and business 
went away with a better understanding of 
each other,’’ Lambert said. 

Inland currently is preparing a full-text 
of the seminar which should be available 
to members sometime next month. 

Lambert said he hoped Aspen would 
encourage those present to take the dis- 
cussed ideas back home and present 
them in a similar format. 


Park buys 16th daily 


Roy H. Park has purchased the 105- 
year-old Statesville (N.C.) Record & 
Landmark, a six-day afternoon newspa- 
per of 18,000 circulation. 

The transaction was completed Oct. 1, 
when the stock of the Statesville Daily 
Record, Inc., corporate publisher of the 
Record & Landmark, was acquired by 
Park, who is president of Park Newspa- 
pers, Inc. and Park Broadcasting, Inc. 

Holders of stock in the Statesville 
Daily Record, Inc. included J.P. Hus- 
kins, president and general manager; 
C.P. Middlesworth, vice president and 
business manager; Mrs. Pauline 
Middlesworth, secretary of the corpora- 
tion; Sid Bost of Winston-Salem, N.C., 
Mrs. Amburn H. Power of Athens. Ga.; 
and other members of the Huskins and 
Middlesworth families. 

The sale includes all assets of the 
Statesville Daily Record, Inc., real and 
personal. The purchase price was not re- 
vealed. 

In assuming ownership of the Record 
& Landmark, Park announced there 
would be no drastic change in policy or 
direction. Jay Huskins will continue for 
two years as publisher and editor and 
chairman of the board. Chester 
Middlesworth will continue as vice pres- 
ident and assume the duties of general 
manager. All other staff positions will 
remain virtually unchanged except as at- 
trition may dictate. 

Park is sole owner of 16 daily and 24 
weekly publications. His communica- 
tions companies also include 7 television 
stations, 7 AM and 7 FM radio stations, 
outdoor advertising and real estate firms. 


Senator co-sponsors 


postal rate bills 


Senator Richard S. Schweiker (R-Pa) 
has joined in sponsoring legislation to re- 


duce postal rates for small newspapers 


and magazines. 

The legislation is in the form of an 
amendment to a bill dealing with chil- 
dren’s publication postal rates (S. 1110) 
and it will give small publishers the same 
discount rate offered large publishers 
when they pre-sort their mail. Savings to 
publications could amount to $12 to $15 
million annually. 

Schweiker is also co-sponsoring a bill 
with Senator Ted Stevens (R-Alaska) (S. 
1096) which will delay postal rate in- 
creases affecting non-profit organization 
publications. Schweiker pointed out that 
one Pennsylvania religious magazine, 
distributed nationally, paid $2460 in 
postal costs for 1971 and their 1979 bill is 
now running at $18,000. 

The bill would extend for two years 
reduced postal rates for certain mail 
items, such as newspapers and 
magazines published by non-profit or- 
ganizations. 
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Another Gannett daily 


faces First Amend 
By Bill Gloede 


The attorney who pleaded the Gannett 

vs. DePasquale case before the U.S. Su- 
preme Court, Robert Bernius, is back in 
the courtroom again with another Gan- 
nett paper—this time the Binghamton 
N.Y.) Sun-Bulletin. 
_ The newspaper, besides having been 
subpoenaed for information obtained 
‘from a confidential source, has been 
charged with breaking the law by the 
Broome County (N.Y.) district attorney 
for publicizing a sealed grand jury report 
“on a questionable land deal involving a 
public agency. An ironic sidelight—a 
motion to close hearings on the issue to 
press and public was denied. 

The roots of the case go back to last 
November, when the Sun-Bulletin con- 
ducted an investigation into an industrial 
land deal in which a county agency paid 
26 times more than a two-year-old ap- 
praised value for a tract of land. 

The paper called for a county investi- 
gation in its editorial column—and got 
one. But the report from the county 
board of inquiry, which lacked subpoena 
powers, was essentially inconclusive. 

The Sun-Bulletin’s editorial pages then 
began calling for a grand jury investiga- 
tion. The grand jury was convened last 
June and held a series of hearings. It 
returned a sealed presentment on August 
6th. There were no indictments, but it 
called for disciplinary action against 
county officials, revealed the identities 
of the real owners of the property when it 
was purchased and, in itself, suggested 
that the document be made public. 

The Sun-Bulletin obtained information 
contained in the presentment from a con- 
fidential source. The paper ran a story on 
the contents of the report on August 
10th. Later that day, reporter Mark Mil- 
ler and executive editor Sal De Vivo were 
subpoenaed to turn over any and all 
copies of the grand jury report. They re- 
fused. 

The issue then, according to DeVivo, 
lay ‘“‘dormant’’ for about a month. 

On Sept. 5 came a new round of sub- 
poenas, these not only naming Miller and 
DeVivo, but also another reporter, Syl- 
van Sobel, and Sun-Bulletin managing 
editor Sue Davis. 

These subpoenas not only sought 
documents, but sought testimony before 
a grand jury. And in issuing the sub- 
poenas, the jury took testimony from the 
county judge, who would later sit in the 
court that would hear the case against 
the newspaper. The newspaper refused 
‘to comply. 

The Sun-Bulletin then filed a motion to 
quash the subpoenas. It contended that 
the first round of subpoenas were defec- 
tive in form and content, and that the 
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ment fight 


second round was not only defective in 
form, but was defective in that the 
county judge had testified concerning the 
subpoenas before his own grand jury. 

The motion was heard Oct. 3. A new 
judge, who was seated after the county 
judge disqualified himself, reserved deci- 
sion. The prosecutor was given a week to 
prepare his briefs—the paper was given 
two weeks to answer the prosecutor. 

But in the midst of the arguments, 
came a state’s motion to close the hear- 
ing. The judge took a 20 minute recess, 
and he returned to deny the motion on 
the grounds that, ‘“‘closing the hearing 
would serve no legal, factual or justifi- 
able purpose.’ He noted that the parties 
to the hearing included two reporters and 
two editors. And although he didn’t men- 
tion it, those people had vowed in court 
to publish a detailed account of the pro- 
ceedings whether or not the judge de- 
cided to close his court. 

During the hearing, the prosecutor 
lodged his charge that the paper had bro- 
ken the law in publicizing the grand jury 
report. The paper contended that it had 
broken no law—it had only gone about 
its business of gathering, preparing and 
publishing news—and sought to quash 
the subpoenas. The major points the 
paper argued were the problems with the 
form and content of the subpoenas, but 
in the background lurked the defense of 
the First Amendment and the New York 
State Shield law. 

If a judge finds in favor of the pros- 
ecution, at least on the subpoenas, the 
four Sun-Bulletin newspeople could be 
held in contempt of court. On the charge 
of breaking the law in gathering the 
news, it is unclear what would happen if 
the judge sided with the prosecutor. 

Bernius is hopeful that the paper will 
win its case on the strength of the motion 
to quash the subpoenas. If the issue goes 
further, however, he isn’t going to talk 
about it. 

It is ironic, however, that, in Bernius’ 
words, ‘‘It was the press that called for 
the investigation and for a Grand Jury 
investigation—from which no indict- 
ments were presented—and it is the 
press that is the only criminal defendant 
in this whole scenerio.”’ 


Grossinger’s taps 
Philly ad firm 


Grossinger’s, the year-round resort 
hotel in New York’s Catskill Mountains, 
has appointed Spiro & Associates of 
Philadelphia to handle its advertising. 
The hotel, now in its sixth decade of 
operation, is a regular advertiser in many 
newspapers across the country. 


Panax sells papers 
to Rupert Murdoch 


Panax Corporation of Michigan has 
been busy selling off several of its news- 
papers. 

Panax president John McGoff was in 
New York last week, E&P learned, to 
meet with New York Post publisher 
Rupert Murdoch. The two reached an 
agreement in principle under which 
Murdoch’s News America Publishing 
Inc. will purchase 12 Panax weekly 
newspapers located in Houston, Texas. 
The deal is subject to approval by the 
board of directors of both companies. 

The Panax newspapers sold to the 
Murdoch company have a circulation in 
excess of 200,000. Sources said Murdoch 
plans to consolidate the 12 papers. News 
America Publishing Inc., through its 
subsidiary, Houston Community News- 
papers, Inc., presently publishes 8 other 
weekly newspapers in the Houston mar- 
ket with a circulation of 150,000. 

Panax has also sold its four news- 
papers in South Florida to JT Publishing 
Corp. whose principals are friends of 
McGoff. 

The group consists of the Miami 
Beach Sun Reporter, which changed 
from daily to thrice-weekly publication a 
year ago, with circulation of about 
60,000; and three weekly shoppers with 
circulation of 110,000 in the Miami-Fort 
Lauderdale area. 

JT Publishing was formed by Mark R. 
Hauser, a Michigan attorney, and J. 
Laevin Weiner, his law partner. They 
announced the appointment of Felix 
Stark, a former newspaper executive in 
South Africa, as publisher of the JT pa- 
pers. 

In another sale involving Panax pa- 
pers, the Globe newspapers in northern 
Virginia, have been closed down and the 
name and circulation list have been sold 
to Journal Newspapers Inc., owners of a 
rival chain of suburban newspapers in 
the Washington, D.C. area. 

This announcement was made by 
Geoffrey Edwards, vice president and 
general manager of the Journal, who said 
the deal was initiated by Panax. 

Edwards said the Journal group’s Fair- 
fax county newspaper will be renamed 
the Fairfax Journal Globe and will be 
sent to Globe subscribers. 

The Globe has had a weekly circula- 
tion of 25,300, most of it in Fairfax 
County. With the addition of the Globe 
subscribers, the Journal’s northern Vir- 
ginia editions will have a combined circu- 
lation of about 70,000, 55,000 in Fairfax 
County. 

“This puts us ahead of the Washington 
Star in that county,’ Edwards said. 

The Globe was purchased by Panax in 
1977 from the McKeesport (Pa.) Daily 
News. At the same time, Panax acquired 

. (Continued on page 66) 
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APME agenda to cover 
broad range of topics 


By I. William Hill 


Everything from press-court relations 
to sex content in newspapers, and from 
sports to how to hire minorities, will be 
featured at the 1979 convention of the 
Associated Press Managing Editors As- 
sociation in Tulsa, Okla. October 16-19. 

A pre-convention session, on Tues- 
day, usually given over to new technol- 
ogy, this year will consist of a bar-media 
seminar co-sponsored by the Ford 
Foundation, with Harvard Law School 
professors leading editors through the 
maze of two press-court cases. 

This will be followed by a Tuesday 
luncheon with Judge Harold Leventhal 
of the U.S. Court of Appeals for the Dis- 
trict of Columbia talking on “‘The Press 
and the Courts: Freedom and Con- 
straints.’ Next day at 9 a.m. Judge 
Alfred T. Goodwin, of the 9th circuit 
U.S. Court of Appeals in Portland will 
talk on ‘‘Press Court Relations: Can 
They Be Improved?’’ 

Former Ambassador to the U.N. An- 
drew Young will address a Wednesday 
luncheon about the United States and its 
foreign policy. 

Wednesday afternoon will offer three 
program items. The first will be ‘*Free- 
dom of Information—New Battleground 


’ 


in Sports,” with a panel consisting of 
George Steinbrenner, owner of the New 
York Yankees; Eddie Crowder, athletic 
director at the University of Colorado; 
Hale Irwin, U.S. Open champion; and 
Hank Stram, former coach of the NFL 
teams at Kansas City and New Orleans, 
now a sportscaster with CBS. 

This will be followed by a writing 
clinic conducted by Professor David 
Wood of Augsburg College and two AP 
representatives—Hugh Mulligan and 
Jack Cappon. 

The new technology program this year 
will be at 4:15 p.m. Wednesday, with the 
subject ‘‘Shooting in the Dark with the 
Electronic Camera.” 

Identical early-bird sessions will be 
held Thursday and Friday, with these 
subjects: The one-man band business 
section, intensity of comic readership, 
pre-trial publicity, how small papers jus- 
tify costs, remote systems, newsroom 
budgets, how to give readers access into 
the newspaper, and management prob- 
lems with special sections. 

The Thursday morning session will be 
given over largely to consideration of the 
energy problem. 

Friday morning plans call for a session 
on special sections and zoning, followed 


by a look at the findings of an extensive 
APME study on editors and their 
families. 

At 11:30 a.m. on Friday, the topic for 
consideration is ‘‘Sex—How Should Pa- 
pers Cover It?’ followed by a luncheon 
to be addressed by sex researchers Mas- 
ters and Johnson on the subject, ‘‘The 
Writer—The Reader—and Sexual At- 
titudes”’. 

In the afternoon program segments 
will be held on ‘‘How to Hire Minorities 
and Keep Them’’ as well as ‘‘When I 
Told You to Cover Politics, I Didn’t 
Mean to Enter the Race.”’ 

The host Tulsa newspapers, The 
World and the Tribune, have scheduled 
an active social week. The opening 
Tuesday night reception will be held at 
the Gilcrease Museum, one of the finest 
cowboy and Indian museums in the 
world. 

On Wednesday night, APME members 
and their spouses will be guests for din- 
ners in private homes and clubs. 

Thursday afternoon has been set aside 
for trips to a mini-rodeo and a visit at the 
Will Rogers Museum in Claremore, Okla. 

Guest attraction at the closing bariquet 
Friday, Oct. 19 will be country music 
singer Roy Clark. 

Program chairman of the convention is 
APME Vice President Edward R. Cony 
(Wall Street Journal) who, if the tradi- 
tional escalator is working, will succeed 
this year’s president, Joseph Shoquist 
(Milwaukee Journal) at the Tulsa Con- 
vention. 


UPI Edicon 


(Continued from page 14) 


may have lost rank to Hamilton Jordan in 
the recent purge of the White House 
staff, she said Powell remains Carter’s 
number one spokesman because he is 
“adept at managing news.”’ 

She said, however, ‘‘Powell has toned 
down his strident style in recent weeks.” 
Thomas said, ‘‘He now turns the other 
cheek at news briefings and adopted an 
attitude more of sorrow than anger.”’ 

*“News photographers have been prac- 
tically put out of business at the White 
House except on Powell’s terms,’’ she 
said. 

Hand outs have become the rule, she 
said, even at such big events as the Camp 
David summits. 

The news executives heard from Re- 
publican Presidential hopeful Senator 
Howard H. Baker, Jr. (R.-Tenn.) and 
John Connally, former Governor of 
Texas and another candidate for the Re- 
publican presidential nomination. 

Baker said he believes newspapers are 
fully protected by the First Amendment. 

He said the Supreme Court was in 
error in connection with its recent rulings 
affecting the newsroom. However, 
Baker said he would not require any Su- 
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preme Court appointee to state where he 
stood on any of the issues in any given 
way. 

At another session, Texas Lt. Gover- 
nor William P. Hobby was asked whether 
he saw a conflict of interest in holding 
down his political job and his post as 
president of the Houston Post. 

Hobby said he was satisfied with the 
coverage that the state newspapers were 
giving. ‘‘They are doing as good a job 
now, as before I was in politics,’’ he 
said. 

Connally called upon Ronald Reagan 
and Senator Edward Kennedy to offi- 
cially declare themselves candidates for 
President. 

Connally, who has declared himself a 
candidate for the Republican presidential 
nomination, said Reagan and Kennedy 
are not living up to the letter or the spirit 
of the Finance Election Law, which he 
blasted as a law that ‘‘perpetuates in- 
cumbents.”’ 

He noted that Reagan, until he de- 
clares himself, can continue his syndi- 
cated radio and newspaper column. In 
Kennedy’s case, Connally said there is 
no denying the fact that he is “‘hot 
news,’ but he questioned the fairness of 
NBC’s five part series on the Senator 
(which began this week.) 

Connally said he asked the three net- 


works if he could buy 30 minute com- 
mercial time segments. The networks 
have indicated, he said, that they will 
accept only three minute segments and 
not 30 minutes, until after the first of the 
year. 

Connally urged the news executives to 
“treat with benign neglect those that do 
not live up to the letter and spirit of the 
law.” 

Dave Stolberg of Scripps-Howard 
Newspapers asked Connally where he 
stood on the First Amendment and 
whether or not he would make appoin- 
tees to the Supreme Court make their 
position known. 

Stolberg had asked Senator Baker the 
same question earlier. 

Connally said he would protect the 
rights under the First Amendment and he 
would talk over these rights with anyone 
he would appoint to the Supreme Court. 

Smith announced that the next annual 
Edicon will be held Oct. 5-8, 1980 in 
Cambridge, Massachusetts at the Hyatt 
Regency, where it is quite possible that 
many of the political speakers at this 
year’s Edicon will be on hand again. 

A UPI executive said the total registra- 
tion of 275 was a big disappointment. 
There were 450 at the 1978 meeting held 
in San Diego. 
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A landmark first! 


27 Metro units in one long row. 


The Virginian-Pilot and The Ledger- 
Star publish morning and afternoon 
newspapers in Norfolk, Virginia, as a 
division of Landmark Communica- 
tions, Inc. To gain more capacity 
and better serve their unusual and 
growing five-city market, they 
proposed to install four new presses 
in a unique new configuration: 27 
press units all in one long row! 

It was the kind of challenge 
Rockwell-Goss thrives on. In 
addition to 27 Rockwell-Goss Metro 
Offset units equipped with 3-arm 
reels and PCS/PAR (Press Control 
System/Page Area Reader), the 
installation will include four folders 
and 18 color half decks. The 
equipment must handle long runs of 
200,000 and over, short runs as low 
as 15,000, and collect runs plus 


straight runs — sometimes both at 
once. In addition to greater than 
average color capability, it is 
designed to provide a wide variety 
of color positioning. 

Our engineering feasibility studies 
proved that the long row design was 
not only a possible concept, but a 
very practical one. 

How does the head of this Land- 
mark division feel about the forth- 
coming Rockwell-Goss turnkey 
installation? “We expect to cut an 
hour off our press time — and that’s 
pure gold to us,” says Robert D. 
Benson, president. “It means the 
morning delivery carriers get our 


bundles before the school bus gets 
our delivery carriers. The installa- 
tion is a fine example of a supplier 
striving to meet the needs of a cus- 
tomer in new and imaginative ways. 
It promises to meet every criteria 
we established — and it’s being dis- 
cussed in the industry as the press 
configuration of the future.” 

For more information, contact 
Graphic Systems Division, 
Rockwell International, 3100 South 
Central Avenue, Chicago, IL 
60650. Phone: 312/656-8600. 
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BUSY SIGNALS KEPT THE 
NEWSROOM FROM HEARING 
THE NEWS. 


PROBLEM: 


A southwestern newspaper 
was having plenty of success, but 
not enjoying it enough. Circulation 
was up, coverage expanding with its 
community, staff enlarging in pace 
with broader assignments. 


It took three hands to 
verify a lead. 


At the same time, the paper's 
day-to-day operations were becom- 
ing more cumbersome, with lots of 
petty irritations. Often, for exam- 
ple, especially during heavy local 
sports activities, reporters found it 
almost impossible to call their 
stories in to the newsroom. Allo- 
cating telephone charges was very 
difficult. Service to advertisers and 
subscribers bogged down in busy 
signals. 

Here were plenty of problems 
that were all communications prob- 
lems in various guises. 


SOLUTION: 


The paper called in the local 
Bell Account Executive who sum- 
moned a Bell System team of spe- 
cialists in newspaper operations. 
They made a thorough analysis of 
the paper’s communications setup 
and gave it an electronic update. 

Now the paper has a Dimen- 
sion® PBX, which is not only far 
faster than the old switchboard, but 
offers special features, too. 

Sports reporting, for example, 
is handled on a special group of 
direct dial numbers, freeing opera- 
tors to deal with circulation and 
business calls. Automatic tabula- 
tions make it easy to allocate costs. 
Push-button call conferencing 
greatly simplifies verification of 
news leads. And night-time com- 
munications are much better, while 
the night operator staff has been 
reduced. 


~ Electronic Dimension” PBX 
provided new speed, 
new features. 

If you haven’t talked to your 
problem-solving Bell Account 
Executive lately, your paper is miss- 
ing something. 


The system is the solution. 


(ay Bell System 


Male-only train 
ride protested 


Several Cheyenne residents have 
complained to the Denver regional office 
of the American Civil Liberties Union 
about the annual football train ride (for 
men only) hosted September 29 spon- 
sored by the Wyoming State Tribune and 
the Wyoming Eagle, both owned by 
Cheyenne Newspapers Inc. 

About 700 public officials, business 
and civic leaders, advertisers and news- 
paper employees will be guests on the 
Saturday trip from Cheyenne to 
Laramie. 

According to the Cheyenne chapter of 
the National Federation of Business and 
Professional Women, none of those 
guests invited were women. The practice 
this year may have cost the two Wyom- 
ing newspapers some business from 

“women advertisers. 

ACLU regional director, Dorothy 
Davidson, said that if women are 
excluded from trips such as this train 
ride, female reporters for the two news- 
papers in particular are missing an op- 
portunity given to their male colleagues 
to make friends with potential news 
sources. 

One of the newspaper’s advertisers, a 
woman who owns a motel and waterbed 
business, was upset she could not go on 
the trip and asked Comerford to investi- 
gate the Wyoming newspapers’ trip. 

There are other business women who 
have faced the same problem. ‘‘One of 
them has stopped advertising in the pa- 
pers. Other business women said they 
have received invitations sent to their 
companies, but have been told they may 
send a male member of the company or 
they may send their husbands, or desig- 
nate a male to represent them on the 
train, but they may not attend them- 
selves.”’ 


Race discrimination 
complaint dismissed 


A United States District Court judge in 
Burlington, Vt., has ruled that a former 
employee of the Barre-Montpelier Times 
Argus was not a victim of race discrimi- 
nation. 

Penelope McNeil, 29, who delivered 
newspapers for the company in 1976/77, 
had contended that circulation director 
John Mitchell shouted at her, swore, 
and, at other times, ignored her because 
she is black. 

Mitchell may not have liked the plain- 
tiff as an individual, Judge Albert W. 
Coffrin ruled, but did not discriminate 
against her because of race. The case, he 
said, ‘‘presents little more than a person- 
ality conflict between two individuals 
that arose largely from the adverse cir- 
cumstances in which they met, not from 
the boss’ racial prejudice.” 
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Ruled a class action suit 


A federal judge in Hartford has ruled that female reporters 
bringing a sex bias suit against the New Haven (Conn.) 
Journal-Courier and Register can represent other female 
editorial employees in a class action suit that dates back to 


1975. 


Granting the class action status over the newspapers’ ob- 
jection, the judge commented that the alleged hiring, promo- 
tion and salary bias, involving up to 153 female workers 
(such as secretaries/typists in addition to working news- 
people), might pose practical difficulties in litigation. 


Price hike 


Due to the increase in the cost of 
newsprint, The Record of Bergen 
County, N.J. will increase its newsstand 
price effective October 14 to 25 cents 
from 20 cents Monday through Friday 
and to 60 cents from 40 cents on Sunday. 

Home delivery price of the Sunday 
Record will rise to 50 cents, but the price 
of the home-delivered daily paper will 
remain at 20 cents. Thus, the daily and 
Sunday home delivered Record will cost 
$1.50 per week, 35 cents less than the 
weekly single copy price. The Record 
announced that it will use 27,000 tons of 
newsprint this year and that the present 
price of the Sunday Record does not 
cover the cost of the paper. 


Independent status 
for J-school 


One of the nation’s largest journalism 
programs has been granted free-standing 
status effective October | at the Univer- 
sity of Nebraska-Lincoln. 

Voting unanimously on September 14, 
the governing Board of Regents agreed 
with Director Neale Copple that as an 
independent academic unit, the school 
would possibly attract more outside fi- 
nancial support. 

The action separates the Schooi of 
Journalism from the College of Arts and 
Sciences. The college designation was 
not accorded and no pay raises are an- 
ticipated for current administrators, al- 
though titles will change. Copple’s direc- 
torship will be that of a dean. 

One stipulation in the board’s action is 
that journalism continue to operate 
within about the same amount of state 
support it now receives. More than 
$600,000, plus about $200,000 non-state 
funds, are used. Copple told the Board 
that the “‘direct fiscal impact’’ of the 
separation is estimated to be less than 
$5,000 per year. 

UNL has had, like many institutions, 
soaring growth in its journalism pro- 
grams. In 1975 the School was ranked 
17th in numbers with 785 enrolled. The 
Association for Education in Journalism 
reported in 1978 that Nebraska-Lincoln 
had 1,000 majors moving to the ninth 
spot; in January of this year AEJ listed 
the majors at Nebraska at 1,112. 


Editor’s daughter wins 
first Boyd scholarship 


Genevieve Reilly from Norwalk, a 
senior at Western Connecticut State Col- 
lege and editor for the coming year of the 
Echo, the school newspaper, has been 
named the first recipient of the annual 
Hugh N. Boyd Award in Journalism. 

The scholarship is sponsored by the 
Housatonic Valley Publishing Co., pub- 
lisher of the New Milford Times, Brook- 
field Journal, Litchfield Enquirer, 
Pawling-Patterson News-Chronicle, Ad- 
vertiser, Something EXTRA and 
Weekender. Hugh Boyd was, until his 
death in May of this year, chairman of 
the board of HVPC and its parent com- 
pany, the New Brunswick (N.J.) Home 
News, which also owns WINE radio and 
WSNG, Torrington. 

This year’s award recipient is the 
daughter of John P. Reilly, executive 
editor of the Norwalk (Conn.) Hour. 

The scholarship will be awarded annu- 
ally at the school’s awards assembly by 
the college’s journalism committee to a 
““career-oriented student interested in 
practical journalism.”’ 


Journalism teacher 
cited by society 


Floyd G. Arpan, professor of jour- 
nalism at Indiana University, has been 
named the recipient of the 1979 Distin- 
guished Teaching in Journalism Award 
by the Society of Professional Jour- 
nalists, Sigma Delta Chi (SPJ, SDX). 

The 14th recipient of the award, Arpan 
is being honored for achievement in 
teaching and his overall contribution to 
journalism education and to maintaining 
the highest standards of the profession. 

A former SPJ, SDX national vice pres- 
ident for campus chapter affairs, Arpan 
will be honored during the SPJ, SDX na- 
tional convention this November in New 
York City. 

Arpan was previously honored by the 
Society when he was named recipient of 
the Wells Memorial Key in 1958 for out- 
standing contributions to the Society. A 
former associate editor of the Society’s 
monthly magazine, the Quill, he has con- 
tributed to such publications as Look, 
Journalism Quarterly and International 
Journalists World. 
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Never before has there 
been so much capability 
available at the touch 
of a finger! 


Human engineered to match the most 
complicated peripheral of them all...people... 
to the most advanced on-line editorial, 

classified and production system 
available today. The TPS/6000, with its 
common data base, distributed processing, 
and up to 200 VDT's has what it 
takes to meet your most 
stringent requirements. 


Write for the TPS/6000 brochure. 


24225 GARNIER STREET LITORRANCE, CALIFORNIA 90505 LITELEPHONE: 213/325-6060 


The McCain 660-10, consisting of the 
jacket feeder, opening devices, insert 
stations and delivery belt, operates at 


speeds up to 15,000/hr. 
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The Model 660-20 features an auto- 
matic Jacket and Insert reject system. 
If a jacket is missing—its inserts are 
rejected; if an insert misses, the jack- 
et and the incomplete stuff are re- 
jected. The Model 660-20 is capable 
of producing up to 20,000 stuffed 
papers per hour. 
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THE 
MULTIPLE 
DOL UEEEIS 
MACHINE CONCEPT 


Imagine a modestly-priced stuffing system that was designed to 
grow with your circulation and/or preprint needs. Imagine a stuff- 
ing system that’s designed to give you the flexibility to expand the 
number of inserts without obsoleting your original investment 
... Imagine two new, more productive stuffing systems to round 
out the McCain family of newspaper stuffing machines. 

McCain builds on the success of the 660-10. Three years since 
announcement of the stuffer ‘that piles all the inserts into a single 
pile and then stuffs the entire collection into the newspaper jacket 
with a single opening’ McCain expands this all important concept 
into the new 660-20 and the 660-40. With the addition of these two 
new systems, McCain has the answer for any size circulation, with 
the preprint stuffing approach that dares to be different. 

Ask your McCain Man about putting one of these systems on- 
line with your press. 


McCAIN MANUFACTURING CORP. 
6200 W. 60th St., Chicago, III. 60638 

(312) 586-6200 « Telex 25-3772 

Cable: McCainco, Chicago 


THE 660-40 SYSTEM 
mopEt OOO - 4O SYSTEM 


The 660-40 is a multiple-line system designed to fit ex- 
panded stuffing needs. A twin configuration, as dia- 
gramed, is capable of two-out speeds of up to 40,000 
per hour. Since each line operates independently, the 
system production is higher. The 660-40 features the 
automatic reject system and automatic jacket loading as 
depicted below. 


STACKER 


a 


; 
potest 


r 
: 
s 
z 


AUTOMATIC 
JACKET 
LOADER 


JACKET 


StRES 


STACKER 


= = 


FEEDER 


AUTOMATIC » 
JACKET 
LOADER 


TO TOP AND BOTTOM WRAP 
TYER AND LOADING DOCK 


OVERHEAD CONVEYOR 


© | overt 


STACKER 


TO TOP AND BOTTOM WRAP 
TYER AND Po EAS DOCK 


Circulation 


Symposium reaffirms 
‘Reader is King’ 


By Earl Wilken 


In the first of its kind symposium, 
newspaper executives from manage- 
ment, financial, circulation, marketing 
and data processing departments met 
October 2-3 at Loews Anatole Hotel in 
Dallas, Texas, to discuss ‘‘Circulation 
Computer Systems,” 

What surfaced during the two days of 
enthusiastic and intensive information 
exchange, was a reaffirmation of the 
newspaper marketing concept that the 
‘*Reader is King.” 

However, in the wings during all of the 
symposium proceedings stood the sec- 
ond King, the advertiser, linked to 
newspaper marketing through a data 
filled umbilical cord from the indomita- 
ble ‘“‘computer.”’ 

The more than 420 symposium regis- 
. trants were titillated on Tuesday after- 
noon when Virgil J. Rogers, assistant 
general manager, Shawnee (Okla.) 
News-Star, quietly ended his presenta- 
tion on a Burroughs circulation computer 
system by saying, I want to tell you 
about a revolutionary concept in delivery 
systems. “‘EDDIE”’, or electronic data 
delivery information equipment, is func- 
tional as a prototype. It is being de- 
veloped for marketing, hopefully in the 
near future. 

Rogers then went on to explain how 
the system might work and said a van 
will be equipped with a small computer 
disk drive and 2, 9-inch monitors, one 
will fit in the back, one on the console in 
the front. The monitors, and computer, 
will operate from a 12 volt, DC vehicular 
battery. Subscriber information is re- 
corded on a disk each day. The driver of 
the van picks up the disk (or disks) and 
computer unit and places them in the 
van. Two throwers sit in the back of the 
van in view of their monitor. The driver 
pushes a button and the screen displays 
directions to the first block on the route, 
says ‘“‘Have a nice day’’, and away the 
driver goes. Throwers in the back watch 
for designated house locations on the 
monitor and throw papers to only those 
houses. 

A future consideration of the use of 
this screen concerns optional delivery 
items, such as magazines, soap, what- 
ever. Since the screen may be shown in 
different colors. this is a possibility, he 
said. Each diskette, Rogers explained, 
holds approximately 400 blocks, depend- 
ing on density of households. The system 
is up-dated each day. allowing complete 
control of pressrun, delinquencies, starts 
and stops. 
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It is estimated, Rogers said, that one 
van could replace from 50 to 100 carriers 
depending on the size of the routes. Ap- 
proximate coverage per van would be 
4-5,000 papers per day. 

Overshadowing the EDDIE an- 
nouncement was the comment made by 
George T. Phillips, corporate data proc- 
essing consultant, Knight-Ridder News- 
papers, that major advertisers like Sears 
are calling now for Knight-Ridder to 
provide demographic data on subscribers 
(readers) and non-subscribers, by in- 
come and other economic demographics. 
This data is in connection with Total 
Market Coverage and Selective Zoning. 

Retailers, Phillips said, are stressing 
their desire for more selective targeting 
of their advertising. In Chicago, he said, 
Sears is using a program that is a 
forerunner of the future—Targeted Ad- 
vertising by Zip Code. Sears determines, 
he went on to state, each store’s primary 
and secondary zip code areas, derived 
from records of credit customers. It asks 
each of the major newspapers to break 
down their circulations by zip codes (and 
we have done this in Gary for Sears), 
Phillips said. 

Each individual store then outlines the 
combination of metro dailies, suburbans 
and other media needed to reach the 
company’s goals of 70% accumulated 
reach. Phillips explained. By using zip 
code information, he said, Sears has a 
researched explanation for who and 
where they are reaching with their adver- 
tising. Phillips went on to say that ac- 
cording to Sears national retail advertis- 
ing manager, “This system gives us pin- 
point accuracy which is what every re- 
tailer needs.” 

He’s right, Phillips declared, and we 
are pursuing the project for development 
of our circulation information systems 
with this in mind. We have been working 
on the project for well over a year now 
and the development is about to become 
operational, he said. 

Two other Knight-Ridder speakers 
brought home to the attendees the pace 
of development in circulation computer 
systems. Thomas E. Sims, director, in- 
formation systems, said K-R was work- 
ing on circulation information systems 
for all of their newspapers. Beginning in 
1977, Sims said, K-R started upgrading 
their random selection of business com- 
puters in all but their largest newspapers 
to Hewlett Packard 3000’s. Replacement 
of systems has been going on for several 
years, he stated, and is still going on. 

Then, Sims said, we have currently 14 
locations with HP 3000’s and these range 


from small systems for 35,000 circulation — 
newspapers up to 2-CPU installations at 
200-250,000 circulation papers. Several 
more installations are planned for this 


next year, Sims announced. 


Addressing their goals for the de- 
velopment of a comprehensive on-line 
circulation system, Sims said they had 
reviewed work at their various papers 
and in late 1978 contracted for an over- 
view document from Collier Jackson and 
Associates, a Tampa, Florida, software 
company spécializing in HP 3000 sys- 


tems. 


Although many of the registrants ar- 
rived at the symposium with concepts on 
how a circulation computer system 
should be built, a number indicated after 
the first day of presentations that the in- 
formation presented had shed new light 
on their concepts for automating the cir- 


culation operation. 


Sims recanted for the symposium at- 
tendees the elements of a circulation in- 
formation system. Basic factors, he said, 
should include better service and more 
complete and accurate information to 
subscribers and circulation personnel. It 
should also, he stated, reduce clerical 
errors and increase productivity in the 


“office’’ and ‘‘field’’. 


He went on to say the system should 
capture and route start, stop, and service 
complaint information and in turn, this 
data should support in an integrated fash- 
ion the carrier, solicitor, and customer 
billing functions; the pressroom, mail- 
room and distribution functions; and the 
reporting/analysis functions needed to 
support the field and management per- 


sonnel. 


In a circulation information system, 
Sims stated, you are doing basically two 
things: automating accounting and cleri- 
cal functions; and providing better in- 
formation for control over your circula- 
tion. It is this second payoff area, Sims 
declared, we feel needs more emphasis 
than what the industry has given it in the 


past. 


During the Wednesday morning ses- 
sion, Ann Turnipseed, systems devel- 
opment/data base manager, Miami 
Herald, described the Consumer Infor- 
mation System at the K-R paper and how 
the network was being developed. She 
said the system now had 280,000 Pay By 
Mail accounts on-line and this rep- 
resented 70% of the paper’s home deliv- 


ery circulation. 


At the Tuesday luncheon meeting, Lee 
J. Guittar, publisher of the Dallas Times 
Herald, went to the heart of the newspa- 
per marketing concept which is con- 
nected to the present and future design of 
computerized circulation information 


systems. 


Guittar said the marketing concept is 
not defined in the words that so often 
accompany any modern-day discussion 
of it—words like segmentation, position- 


ing, disaggregation, or psychographic. 
(Continued on page 36) 
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City 


Phila. Journal 


(Continued from page 16) 


The Journal de Montreal showed a 
profit by 1970, after six years of publish- 
ing. 

The Philadelphia Journal’s newsroom 
and classified department are fully com- 
puterized, and it is putting its retail ad- 
vertising and circulation departments on 
line as well. 

The paper does not have its own print- 
ing plant. The Trenton Times prints 
about half of the Journal’s daily press run 
of 118,000 on its offset equipment, and 
the Philadelphia Bulletin prints the other 
half on letterpress. 

The Journal maintains its own fleet of 
40 trucks for its newsstand deliveries. It 
circulates in an area equal to that of the 
other dailies which includes Philadelphia 
and its surrounding 14 counties, west to 
Harrisburg, north to Wilkes-Barre and 
Scranton, and South to the eastern 
shores of Maryland and Delaware. The 
paper also claims large readership in 
Wilmington and in the resort areas of the 
New Jersey coast as Atlantic City. 

To underscore his confidence that the 
Journal will succeed, publisher Peladeau 
announced he will ‘‘be moving elsewhere 
next year’’ with a similar sports oriented 
tabloid in another American city. 
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‘‘There’s plenty of room,’’ he de- 
clared. ‘‘We’re proving it can be done.” 

Though he declined to name the site of 
his next tabloid, Peladeau said Boston, 
Detroit, Los Angeles, Atlanta, and 
Pittsburgh headed the list of possibilities 
because of their large populations of 
sports fans. 

“Other papers won’t be hurt by us,” 
Peladeau concluded. ‘‘We’re creating a 
new readership. We’ve picked up a 
brand new market.”’ 

Editor-in-chief Jacques Beauchamps, 
who writes one daily sports column in 
English for the Journal and one in French 
for the Montreal paper, shares 
Peladeau’s confident outlook. 

“‘I’m very optimistic,’’ he stated. 
“The real boss is the public, and they 
have responded well. Our intention is to 
create a new market. We would not do 
well if we tried to copy the other pa- 
pers.” 

The editor said ‘‘the next step’’ in 
building the paper’s coverage will be fi- 
nancial and consumer news, “‘but I can’t 
tell you when . . . We will never stray 
away from our three basic items (sports, 
local and entertainment news). With that 
we attract the masses, (but) we want the 
paper to be interesting to any class of 
society.”’ 

Remarking that most of the Journal’s 
staff came from suburban papers and not 
from Philadelphia’s other dailies, 
Beauchamps continued, ‘‘The arrival of 
the Journal was a plus for journalism. 
We're creating jobs . . . giving more 
people a chance to work in a big city.”’ 


New pr firm 


A new public relations and editorial 
services firm, Chris Lockwood & As- 
sociates, Inc., has been opened, with of- 
fices at 104 East 40th st., Suite 304, New 
York, N.Y. 

Chris Lockwood, who for six years 
was with Travel Agent magazine, most 
recently as executive editor, is president 
of the new pr agency. Brian Folley, most 
recently vicepresident, advertising and 
corporate relations, North America, for 
British Caledonian Airways, is executive 
vicepresident and an equal partner in the 
new firm. 


General Motors 
names McNulty 


John McNulty is the new vicepresi- 
dent in charge of the public relations staff 
for General Motors Corporation. He 
succeeds Anthony De Lorenzo, who re- 
tired. 

McNulty joined General Motors in 
1968, after serving for two years on the 
White House staff as an assistant to Pres- 
ident Lyndon Johnson. He is only the 
third person to head the General Motors 
public relations staff in the past 39 years. 


Cox-Paddock form 
new cable tv firm 


Cox Cable Communications Inc. and 
Paddock Publications have formed a 
company to provide cable television ser- 
vice to the North, Northwest and West 
suburbs of Chicago. 

Cox Cable Communications is the fifth 
largest cable television operator in the 
United States, serving 630,000 homes. 
Paddock Publications publishes the 
Daily and Sunday Herald as well as the 
weekly Herald newspapers in Lake 
County, Ill. 

The new firm the companies have or- 
ganized, Norcom Inc., will seek cable 
television franchises in communities 
throughout North and Northwest Cook, 
Lake and DuPage, Ill., counties. 

Rapidly changing technology in news- 
paper production and in cable television 
led Paddock to seek an affiliation with a 
cable company, said John G. Woods, 
chairman of the long-range planning 
committee of Paddock’s board of direc- 
tors. 

Norcom will be owned primarily by 
Cox with Paddock and Woods holding 
minority interests. 

“We see this arrangement as a happy 
marriage of two rapidly changing and 
merging technologies,’’ Woods said. “‘It 
affords Paddock Publications a means to 
distribute news electronically into the 
homes of its subscribers in the years 
ahead when newspaper technology 
reaches that stage. 

“Before reaching this agreement,”’ 
Woods said, ‘‘Paddock Publications 
carefully examined the credentials of all 
the major cable companies to determine 
which were the most solid financially, 
the most community-minded and the 
strongest in their programming 
capabilities. We concluded Cox was the 
best; it has the technical competence and 
the demonstrated integrity in seeking 
franchises that we insisted on, and we 
sought them out.” 

Stuart R. Paddock Jr., president and 
publisher of Paddock, said that ‘‘with 
our experience, as publishers of newspa- 
pers in suburban Chicago, we feel we can 
assure local programming that will be in- 
novative, educational and in the best 
interests of the communities we have 
served for more than a century.” 

Although cable systems serve millions 
of homes throughout the United States, 
they have not, in the past, been econom- 
ically feasible in the Chicago area where 
they face competition from numerous 
free-broadcast stations. 

But recent improvements in cable pro- 
gramming and changes in satellite 
technology make cable more attractive, 
Woods said. 

Cox nationally operates 46 systems— 
the largest in the nation (San Diego with 
175,000 subscribers) and the oldest (As- 
toria, Ore., founded in 1948). 
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Ad scene 


By Dan Lionel 


JWT shakes up recruitment agencies 


The recent announcement of the 
takeover of World Wide Advertising, the 
$59 million annual billing recruitment 
agency, by J. Walter Thompson, did not 
exactly draw rave reviews from leaders 
of the 70 odd agencies specializing in 
help wanted advertising. 

Van Evans, president of Deutsch, 
Shea and Evans, a leading recruitment 
agency, restricted his comments to ‘‘it’s 
an interesting development that bears 
watching.’’ Other agents, such as Sid 
Posner, president of Newmark, Posner 
& Mitchell, were more expansive. 

“It’s the continuation of a trend of 
giant agencies picking up specialty agen- 
cies,’ Posner said. 

Posner, along with other agency heads 
who preferred to be nameless, noted that 
a shop like Thompson, with major ac- 
counts, would have a distinct advantage 
in being able to grab off the recruitment 
advertising that until now has been per- 
mitted to be diverted to specialized 
agencies. 

‘“We’ve moved into the field,’ J.W. 
Thompson’s Wayne Stevens told E&P, 
““because the profit margins and the 
growth of recruitment advertising has 


been very strong.’ The fact that news- 
paper help wanted advertising alone for 
the first 7 months showed an increase of 
29% over the record breaking corres- 
ponding period of 1978, with estimated 
revenues of $677.6 million, bears out his 
statement. There are millions more in 
trade publications as well as direct mail 
and broadcast. 

In taking over World Wide, J. Walter 
Thompson has acquired one of the 
largest agencies of its kind. It has 28 of- 
fices and four production centers. Burt 
Petersen, World Wide’s president, will 
stay on as head of the World Wide or- 
ganization, according to Stevens, and the 
company will retain its name and present 
headquarters in Los Angeles. It will 
function as a unit of J.W.T. just as its 
direct marketing and _ specialized 
boutique divisions operate. 

In addition to the incentive for-increas- 
ing billings and profit margins for the par- 
ent agency, Stevens sees the takeover 
as a logical means of providing the 
specialized recruitment advertising ser- 
vice to its present clients. There are no 
plans, he noted, for changing the style 
and techniques employed by World 
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Wide. 

As for expansion, Stevens pointed out 
that World Wide’s present operation is 
restricted entirely to the United States. 

‘“We have offices in major cities abroad, 
and while we handle some recruitment 
in the United Kingdom, this move should 
give us a basis for developing a recruit- 
ment service in other countries,’’ he 
said. 

For Posner, about half of whose agen- 
cy’s billings are in recruitment advertis- 
ing, the J.W.T. move into the help 
wanted arena doesn’t constitute a threat. 
‘‘What it will mean,’’ he said, ‘‘is a re- 
structuring of the recruitment business 
into tiers with the big agencies handling 
the big accounts that they already ser- 
vice, while the smaller agencies will han- 
dle the smaller accounts.” 

Other agency heads see the new di- 
mension of service now being made 
available by the ‘‘big cats’” as a worrl- 
some trend. 

As a Chicago recruitment agency head 


pointed out, “‘Until fairly recently the big 
agencies regarded help wanted advertis- 
ing as too esoteric, spasmodic and just 
plain too small potatoes to be bothered 
with. But, in acquiring highly successful 
shops, with proven know-how and rev- 
enues in the comfortable multi-millions 
which can be augmented by their present 
clients, they may have turned over a 
lucky rock.” 

By the same token it was noted that 
unlike general advertising agencies, the 
structure of recruitment agencies in this 
country frequently follows a pattern 
similar to a series of lease departments in 
a department store. 

The various account executives are 
basically in business for themselves 
under the shelter of the parent company 
name. Billings, art work and other ser- 
vices are provided by the shop in return 
for a percentage of commissions. Under 
these circumstances a takeover of a re- 
cruitment agency might not necessarily 
mean acquisition of all or even many of 
its clients. 


N.Y. Times Co. 


buys tv station 

The New York Times Company has 
completed cash purchase of KFSM-TV, 
an NBC affiliate operating Channel 5 in 
Fort Smith, Arkansas. 

Title was transferred from Buford 
Television, Inc., of Fort Smith to The 
Times Southwest Broadcasting, Inc., a 
subsidiary of the New York Times Com- 
pany. Earlier this year, the Federal 
Communications Commission approved 
the transfer of the VHF channel’s 
license. 

The Times Company also owns 
WREG-TV, Memphis, and WQXR AM 
and FM, two radio stations in New York 
City. Last July, the company agreed in 
principle to purchase WHNT-TV, a 
UHF station in Huntsville, Alabama. 
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THE BLACK. 


Publisher makes hefty 
investment in ROP color 


Malcolm A. Borg, the chairman and 
publisher of the burgeoning Hackensack 
(N.J.) Record, disclosed his $45 million 
commitment to color as he admonished 
the rest of the newspaper industry to fol- 
low suit during the season opening ses- 
sion of the Newspaper Advertising Sales 
Association in New York October 4. 

Borg said the $45 million commitment 
is to be spread over a six year period, 
with some $22 million earmarked for ex- 
pansion of presses and related equip- 
ment, $5 million for plant expansion and 
the rest for upgrading various depart- 
ments and promoting color advertising. 
Tied to the expansion is the Record’s 
ongoing effort to penetrate markets to 
the south and west of the paper’s solid, 
upscale readership base in Bergen 
County. 

Said Borg, ‘Of the $370 million capital 
expenditure for plant expansion and new 
equipment at 324 newspaper plants in 
1979, $100 million of it was in the press- 
room and $11.3 million for camera and 
platemaking equipment, both of which 
are essential for improved reproduc- 
tion.’’ He continued, ‘‘I might add— 
parenthetically—we are involved in such 
a similar situation to the tune of $45 mil- 
lion.”” 

Borg then began lightly rapping the in- 
dustry by quoting J. Walter Thompson’s 
print expert, Thurman Pierce, from a 
speech he delivered during ANPA’s an- 
nual convention in April. ‘‘Thurman 
Pierce . . . says that he’s got a $10 bil- 
lion idea for newspapers—but with some 
provisos. Mr. Pierce . . . said newspa- 
pers could get a bigger and better share 
of national advertising, which was a ‘$24 
billion market and growing,’ if we pro- 
vide the research of our markets as to 
demographics, if we package our prod- 
ucts in a more eye-appealing way, if our 
rate cards were more intelligible, if we 
were able to target our audience, if we 
knew who our subscribers are—and 
aren’ t—if our editorial/news quality were 
improved, if we provided good position- 
ing, if we had better color capabilities 
and reproduction, if newspapers’ top 
management showed more concern for 
their advertisers, and if we had a more 
affordable price . . . unfortunately, 
buying three major networks is a much 
easier buy than 500 or even 50 newspa- 
pers.” 


Softening his remarks, he added, ‘‘My 
purpose isn’t to chastise or scold, but to 
get our industry to think ‘marketing’ 

. if newspapers don’t want to lose 
more of their market share of the adver- 
tising dollars—the dollars that keep us 
alive and healthy—then we've got to 
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provide the full environment of color in 
our product.” 

Borg was the featured speaker at the 
NASA season opener of the New York 
chapter which also provided the forum 
for the distribution of the 23rd annual 
Editor & Publisher color awards. 


Circulation 


(Continued from page 30) 


Those are merely tools or techniques, he 
stated, which attempt to add to the un- 
derstanding of a market or of a marketing 
problem. 

And yet, he went on, there are many 
within our ranks who feel that only the 
folks who can move easily within that 
vocabulary can be the real marketing 
pros—and that if we really adopt the 
marketing concept in a newspaper it 
means we will have to literally turn our 
business thrusts over to them. 

Guittar then said, editors are wary of 
getting involved in it, lest they lose some 
of their domain and ‘‘purity.’’ Cir- 
culators, he said, resist on the basis that 
marketers ‘“‘don’t know circulation’’. 

Guittar told the luncheon guests, if we 
were to create our own ‘‘King 
Customer’’—and make an all out effort 
to discover his needs—we’d have some 
instant marketing concept direction. 

‘“‘T maintain,’ the Times Herald pub- 
lisher said, ‘‘our receptivity to marketing 
is due to a basic fear of the marketing 
concept and to embrace that concept, 
that the fickle customer is King, is 
after all, a ‘Humbling experience for Pro- 
fessionals.’ ”’ 

A warning about the future was given 
to the symposium members during the 
presentation by Donald A. Nizen, vice- 
president for consumer marketing, The 
New York Times. Nizen said newspaper 
circulation marketing in the 1980's will 
become more sophisticated and more 
precise despite the complexities and in- 
consistencies of the industry. 

If you are from a newspaper that does 
not have a computer circulation system, 
Nizen said, I’d like to suggest that you 
and your key executives start a program 
of ‘‘computer appreciation’’. A fairly 
simple course, he went on to say, in 
computer orientation can help you to 
learn what computer circulation systems 
can and cannot do. I sincerely believe 
that this knowledge of computers will be 
essential to you if you want to keep your 
job in the 1980’s, he stated. 

The two day symposium had its 
genesis in the desire by executives from 
the International Circulation Managers 


Association, ANPA, Institute of News- 
paper Controllers and Finance Officers, 
and the Equipment and Systems De- 
velopment Committee, Newspaper 
Readership Project to further the ad- 
vancement of Circulation Computer Sys- 
tems knowledge. 

A complete cassette library of the 
symposium proceedings is available at 
$54.95 (pre-pay) from Mediascope, Box 
7676, Atlanta, Georgia 30357. 


Half-tone scanner 
film developed 


for direct screen 


Du Pont has developed Cronar Half- 
tone Scanner film that is a high speed, 
high contrast orthochromatic film for 
making direct screen color separation 
negatives or positives on electronic 
scanners. 

The new film, denominated CHTS-4, 
gives the company a line of films for 
three types of electronic scanners: elec- 
tronic dot generation, continuous tone, 
and contact screen half-tone. 

CHTS-4 is exposed on electronic con- 
tact screen scanners that use a glow 
modulator lamp or pulsed xenon lamp as 
the exposing light source. It can be 
machine processed into litho blender 
chemistry. 


Deaths 


GeorGE Cowan, 64, managing art direc- 
tor of the New York Times and a member 
of the newspaper’s art department for 
more than 40 years; following open-heart 
surgery; September 30. 

James McIver, 67, a reporter for the 
New York Times covering crime and 
police news for 30 years before retiring 
to live in Maine; September 28. 


GeorcE H. Parent, 66, editor of the 
home section of the Toledo (Ohio) Blade; 
September 8. 

* * * 

Crayton REED, 61, business and finan- 
cial editor, St. Petersburg (Fla.) Times 
for 10 years; September 15. 

* * * 

Epwin D. Minterr, 87, managing editor 
of Rocky Mountain News from 1940 to 
1945, when he joined the Albuquerque 
Journal as editor and a columnist; Sep- 
tember 13. 


* * * 


Caro. DuckMaN Roxyo, 43, a painter 
and wife of Chicago Sun-Times colum- 
nist Mike Royko; had helped design a 
collection of cards for the terminally ill 
and their families; of a massive intra- 
cerebral hemorrhage; September 19. 
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or whatever is needed. Because the world’s largest “In” box also 
All of which is important, since the Library happens to be one of the world’s largest 
doesn’t just print these cards for its own use. It “Out” boxes. 


sends them out to as many as 100,000 other 

libraries, all over the country. XEROX 
Which is another reason the Library of 

Congress uses this Xerox information management . 


system. XEROX® 1s a trademark of XEROX CORPORATION. 


550 papers 
published 
Car Care 


Advertising interest in car mainte- 
nance is expanding steadily, Champion 
Spark Plug Company has learned from 
the results of its Spring-Summer, 1979, 
‘Car Care’’ newspaper section. 


The semi-annual vehicle maintenance 
supplement was used by 550 newspa- 
pers, reaching more than 31 million 
homes. 


Perhaps more significant in the statis- 
tics was that the average number of 
pages increased, Richard D. Kudner, 
Champion’s vicepresident of advertising 
and merchandising, said. The average 
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car-care section published by a newspa- 
per during the period was 17 pages. One 
newspaper had a 56-page section and 385 
of the 550 sections had 16 or more pages, 
Kudner noted. 

““When Champion began promoting 
these sections in 1968, the average size 
was a little over eight pages,’’ he said. 

‘The size is determined by advertising 
and the current figures indicate an in- 
creasing willingness by local merchants 
who are involved in some aspect of ve- 
hicle maintenance to advertise in these 
sections.”’ 

Newspapers throughout the country 
have already received Champion’s 1979 
Fall-Winter ‘“‘Car Care’’ section, which 
includes both editorial materials on 
pre-winter maintenance topics and ad- 
vertising ideas that can be adapted for 
local use. 

In addition to the distribution of the 
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car care section without cost to all news- 
papers, Champion supports the program 
with its own ads and makes available 
cooperative advertising funds for its 
wholesalers to help their retailers adver- 
tise Champion spark plugs. 

Harry J. Young, who coordinates 
Champion’s car care program, explained 
that automobile repair and related 
businesses represent a relatively un- 
tapped source of advertising revenue 
when offered an attractive and logical 
medium such as a car care section. 

Young also pointed out the trend to- 
ward more car care sections being pub- 
lished by the larger metropolitan news- 
papers, who have apparently realized the 
advertising significance of these promo- 
tions. 

The car care service is available 
through Metro Associated Services, 
Inc., but a newspaper does not have to 
be a regular Metro subscriber to receive 
the service, Young said. 


Dinner held for 
Alabama reporter 


James S. Free, who is stepping down 
as Washington correspondent of the 
Birmingham (Ala.) News, was honored 
at a reception given at the Rayburn 
House Office Building by the entire 
Alabama congressional delegation. 

In brief talks, Republican Representa- 
tive Jack Edwards and Democratic Rep- 
resentative Tom Bevill praised Free for 
his journalistic career and his unvarying 
integrity. 

““You can always talk to Jim, on or off 
the record,’’ Edwards said. 

Bevill said that, in Free’s 35 years in 
Washington, he has consistently won 
appreciation and respect. ‘‘Jim has al- 
ways known which votes were political 
and which were statesmanlike.”’ 

Free will continue to contribute mate- 
rial to the Birmingham News from time 
to time. 


Appointments made 
on ‘soon-to-go’ daily 


Personnel appointments for the pro- 
jected Sequin (Tex.) Daily Gazette, out- 
growth of the merged Sequin Gazette 
(Mon.-Thurs.) and the Sequin Enterprise 
(Thurs.) include the following: 

Joy Osteen, business manager; Bar- 
bara Addington, formerly of Her Majes- 
ty’s Royal Air Force, England, advertis- 
ing manager; Shirley Herbold, classified 


Saxmayer Corporation has a new FW-16 Folder Wrapper, a single- 
copy newspaper packaging system. The patented system provides a 
totally sealed newspaper package ready for throwing, with production 
speeds in excess of 6000 papers per hour. Newspapers are sealed 
using a cohesive polyethylene film which requires no heat. It is this 
characteristic of the film which allows the equipment to attain the high 
production speed. Carriers are able to throw larger routes as opposed 
to time consuming tube routes. Customers are assured of a dry, 
readable newspaper. 
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manager; Iris Behrens, composition 
manager; Jose Avalos, press room man- 
ager; Abraham Teneyuque III, circula- 
tion manager; Bill Muelker, camera de- 
partment manager. 

All have been employees of one or the 
other of the papers with service records 
of two to 23 years. Sequin is a city of 
15,934, near San Antonio. 
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Timothy Leland, managing editor of 
the Boston Sunday Globe, has been 
elected president of the American As- 
sociation of Sunday and Feature 
Editors. 

Other officers elected at the annual 
AASFE convention in Seattle were: Jack 
Loftis, assistant editor of the Houston 
Chronicle, lst vicepresident; Paul 
Neely, assistant managing editor for 
features at the Louisville Courier- 
Journal, 2nd vicepresident; Ronald 
Patel, Sunday editor of the Philadelphia 
Inquirer, secretary; and Janet Chusmir, 
assistant managing editor for features 
at the Miami Herald, treasurer. 


Vance H. Trimscie, editor of the 
Covington Kentucky Post, retired last 
summer, winding up a newspaper career 
that began 52 years ago. Trimble began 
in 1927 as a cub reporter during high 
school on the Okemah (Okla.) Daily 
Leader and before 1939 had worked on 
11 different papers. He joined the Wash- 
ington, D.C. bureau of Scripps-Howard 
Newspaper Alliance as an investigative 
reporter in 1955 and in 1960 won the tri- 
ple crown for unearthing nepotism scan- 
dals in Washington. He was named 
editor of the Kentucky Post in 1963. 


Birt Tinstey, advertising director of 
the Glasgow (Ky.) Times, was promoted 
to general manager. Tinsley replaces 
Joun McDouaGat who was appointed gen- 
eral manager of the Sweetwater (Tex.) 
Reporter. 

Wittiam A. Hacuren, director of the 
University of Wisconsin-Madison 
School of Journalism, has announced he 
will resign his administrative position in 
June. Hachten said he is stepping down 
upon completion of his five-year ap- 
pointment as director to return to teach- 
ing. A successor will be named sometime 
during the spring. 

Mireya Navarro, a former intern in the 
Cox Newspapers’ Washington Bureau 
and a recent graduate of the Minority 


Journalism Program at the University of © 


California, has joined the San Francisco 
Examiner as a reporter. 


Larry Lyncu, city editor, Long Beach 
(Calif.) Independent, was named chief 
political writer, succeeding Mark Ivan- 
cic. Tom Furona, reporter formerly with 
Chicago Daily News, has returned to 
Chicago Sun-Times from Long Beach 
papers. 

Matt C. McDape, onetime reporter for 
Washington Post, and Richmond (Va.) 
Times Dispatch, was named director of 
communications of Bank of America’s 
news relations office in New York, suc- 
ceeding Ropert Cote, who joined the 
New York Bankers Association as vice- 
president and director of communica- 
tions. 

JoHN Connors has joined Philadelphia 
Newspapers, Inc. (Unquirer and Daily 
News) from System Development Cor- 
poration, of Santa Monica, where he was 
in charge of the exec programming group 
for electronic publishing systems. PNI 
has divided its systems department into 
two groups: commercial systems, 
headed by Warr Evans and production 
systems, headed by John Connors. 
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PUBLICATIONS 
ARLINGTON HEIGHTS, IL 
Publishers of 

THE DAILY HERALD 

THE SUNDAY HERALD 
and the weekly HERALD 
Call Bill Stack (312) 870-3600 


Newspeople 


Hav Mipp.eswortn, former Daily Ok- 
lahoman sports editor, and director of 
the public relations department of the 
Detroit Tigers since 1961 plans to retire 
October 31. 


Davip J. NEUHARTH was named editor 
and publisher, of the Waynesburg (Pa.) 
Democrat Messenger. Neuharth is the 
former editor of the Skagit Valley 
Herald, Mount Vernon, Wash. Replac- 
ing Neuharth at Mount Vernon is 
SpeNcER Hatton, who held the position of 
city editor at that newspaper. The Skagit 
Valley Herald is also a Pioneer Newspa- 
per. 


cae Sree = 


Doris J. Fak, who holds a degree in 
journalism from Univ. of Texas, was 
named director of sales promotion for 
Halle Bros. department store in Cleve- 
land, after five years as president of a 
retailhad agency in Texas. 

Wituiam H. Witson, advertising direc- 
tor of the Yakima (Wash.) Herald- 
Republic, was appointed publisher of the 
Sentinel Community Directories and 
vice president of Information Publishers 
of Colorado Inc.—both affiliates of the 
Minneapolis Star and Tribune Co. 

Jim McCLenanan, a display advertising 
account executive for the Merced (Calif.) 
Sun-Star, was promoted to the newly 
created position of promotion/research 
manager. 


Davip J. Zwanica has been appointed 
production manager of the Kitchener- 
Waterloo (Ont.) Record. Zwaniga suc- 
ceeds W.S. McCowan who retires after 
33 years service. 


* * * 


JoHN W. Goopwyn, Jr. and Danie S. 
Cruey were named circulation director 
and assistant circulation director, re- 
spectively, of the Daily Press, Inc., pub- 
lishers of the Daily Press and Times- 
Herald in Newport News, Virginia. 


Profitable Ideas 


for Circulation & Promotion 


Our three publications are designed to help you 
in your circulation, promotion, advertising, 
carrier recruitment/training, and management 
needs. Whether you are a daily, weekly, subur- 
ban or community newspaper of any size, there 
is a publication that is especially designed for 
your needs with dozens of ideas that have 
proven successful for other newspapers like 
yours. Fresh, original art for promotion cam- 
paigns, all ready for reproduction, too! Call or 
write today for details and free samples— 
BERKLEY-SMALL, INC., P.0. BOX 6526, MOBILE, 
ALABAMA 36606, (205) 476-6600. 
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in the news 


Hank BraziL, circulation manager of 
the Oregon City (Ore.) Enterprise- 
Courier, has left to take a position as 
circulation manager of the Napa (Calif.) 
Register. 

Anpy Ortiz is the new assistant circu- 
lation manager of the Santa Maria 
(Calif.) Times. He had been a division 
sales manager for the San Gabriel Valley 
Tribune in West Covina, California. 

JosepH SavickI Was promoted to circu- 
lation manager of the Provo (Utah) 
Herald. Savicki, who had been working 
as the assistant circulation manager, re- 
places C. Gene THOLL. 

BarBARA FLANAGAN, daily columnist for 
the Minneapolis (Minn.) Star, was re- 
cently awarded the Silver Good Citizen- 
ship Medal and Certificate from the Min- 
nesota Society of the Sons of The 
American Revolution. She received the 
award in recognition of her articles rela- 
tive to the preservation and beautifica- 
tion of the city of Minneapolis. 

Suri SHANTILAL A. Suan, editor of the 
Gujarat Samachar, was elected presi- 
dent of the Indian & Eastern Newspa- 
pers Society. 

PeTeR Osnos was named national editor 
and Jim HoaGianp is the new foreign 
editor of the Washington (D.C.) Post. 
Osnos joined the Post in 1968 and had 
been foreign editor since 1977. Hoag- 
land, who won a Pulitzer Prize in 1977, 
has most recently been a national report- 
er with the Post. 

CaroLt DrescHER WEISMAN WAS ap- 
pointed assistant counsel for the Wash- 
ington Post. She comes to the Post from 
the Washington, D.C. law firm of 
Wilmer, Cutler & Pickering. 

Gary Yount is the new publisher of 
The Early Bird in Arcanum, Ohio. He 
has previously served in the circulation 
department of the Richmond (Ind.) Pal- 
ladium Item, as a head pressman at the 
Richmond (Ind.) Graphic Press; and as a 
sales rep and ad manager of the Green- 
ville (Ohio) Daily Advocate. 

PaMeELA MEa ts, retail ad manager of the 
Idaho Statesman in Boise, Idaho, was 
named publisher of the Coffeyville 
(Kans.) Journal. She replaces Dantev 
Hamrick, who is taking a leave of ab- 
sence pending a new assignment. Meals 
joined Gannett’s Statesman Journal 
Newspapers in 1966. 

Haro_p Warp, production manager, 
Grand Forks (N.D.) Herald, retired after 
35 years of service. 
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GeorGeE BLAKE is the new executive 


editor of the Fort Myers (Fla.) News- . 


Press. Blake, 33, was promoted from 
managing editor. He joined the News- 
Press in 1977 after serving as a Washing- 
ton, D.C. correspondent for Gannett 
News Service. 

Joe Workman, 41, formerly assistant 
managing editor, was appointed as- 
sociate editor of the News-Press. 


re aX 


The Saginaw (Mich.) News has made 
five editorial promotions. CHARLES 
SrRATTARD, Who has been editorial page 
editor, will fill the newly established post 
of assistant to the editor. CHARLES Puravs 
becomes the News’ chief editorial writ- 
er. Janet Borz is the new assistant metro 
editor and Sanpra Dickey becomes the 
Living section editor for the News. 
Rosert HANpDEYSIDE was promoted from 
copy editor to assistant wire desk editor. 

Joun A. Kutaway Jr. was named pre- 
press production manager for the Man- 
chester (N.H.) Union Leader and the 
New Hampshire Sunday News. Previ- 
ously, he was computer systems analyst 
for the Gannett Newspapers’ Utica 
(N.Y.) Observer-Dispatch. 

Rosert N. Recore was promoted from 
classified advertising manager to retail 
advertising manager of the Worcester 
(Mass.) Telegram-Gazette Newspapers, 
succeeding Peter H. Russect, resigned. 
GLENN Croteau, formerly manager of 
general advertising, succeeds Recore as 
classified advertising manager. 

Ray Roy is the new classified advertis- 
ing manager at the Holyoke (Mass.) 
Transcript-Telegram. He was formerly 
assistant circulation manager of the af- 
ternoon newspaper. 


ARLENE R. MarteL, former feature writ- 
er for the New Bedford (Mass.) 
Standard-Times and the Boston Globe, 
was named sales promotional writer for 
Blue Cross and Blue Shield Plans of 
Rhode Island, Providence. 


= 


CAM NAMED—Carl A. Wiberg was 
appointed classified advertising man- 
ager of Philadelphia Bulletin. Wiberg, 
who leaves the post of vice-president of 
a Cincinnati advertising agency to join 
the Bulletin, has been in the newspaper 
business 25 years. He served on the 
staffs of the Washington Star and Wash- 
ington Daily News and, more recently, 
was classified advertising manager of 

the Cincinnati Post. 


Staff changes at the San Diego (Calif.) 
Evening Tribune include: 

ANN EHRENBURG, to reporter for 
“Scene” section from general assign- 
ment, Fr. Worth (Tex.) Star-Telegram; 

Maria Puente, to general assignment, 
from same position at Santa Fe (N.M.) 
New Mexican; 

Joun DuruHam, from assistant city 
editor, to Ft. Worth Star-Telegram as 
assistant city editor; 

FLoyp Tuomas, from copy editor, to 
assistant city editor. 

PauL SruriALe, one time reporter for 
Roswell (N. Mex.) Daily Record and 
Santa Fe New Mexican, was named pub- 
lic information officer Presbyterian Hos- 
pital Center in Albuquerque. He was in- 
formation officer for the New Mexico 
Department of Revenue and Taxation. 
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Inland Study 


(Continued from page 18) 


what you did last year but what 30 to 400 
papers did across the country. It shows 
how you do the job and how others do it, 
and you should be able to learn some- 
thing from it.”’ 

The predicted value tables allow a 
newspaper to take a look into the future 
and where it will be or should be in the 
next 10 or 15 years. 

Lavine cited himself as an example. 

‘‘We’re just in the process of building a 
new plant. Money is expensive and I can 
ill afford to build too big a parking lot, let 
alone a building. Through the cost study 
I can turn to an economic model and see 
where I’m going to be in 1985 or 1990. I 
have a much clearer idea this way than I 
would sitting up here all by myself in 
Chippewa Falls. The study says it in hard 
facts not through a crystal ball.” 

The Inland study is the only one of its 
kind in the country. And Lavine is anx- 
ious to increase its participation. “‘It’s a 
service to the industry,”’ he maintained. 

Nine more states will be added to the 
study’s promotional list in 1980 thanks to 
Lavine’s idea to let Inland handle all the 
paper work. Previously, some state and 
regional newspaper associations acted as 
the go between for many dailies. In addi- 


tion, this year the deadline for completed 
forms was moved up two months, getting 
the compiled information into partici- 
pant’s hands in early May in time for fis- 
cal planning sessions. 

The Inland is also investigating the 
possibility of inviting suburban weeklies 
and overseas papers to take part in a 
similar study. 

They’re also considering developing a 
special study for metropolitan dailies 
which up until now have been reluctant 
to participate because their large num- 
bers make them too easily identifiable in 
highly competitive markets. 

If the study is so valuable, why aren’t 
more dailies using it? 

‘‘T think some people have looked at it 
and assumed it takes a financial expert or 
an accountant to fill it out,’” Lavine said. 
“But that’s not so. I have an $8.99 J.C. 
Penney calculator and I can fill out the 
study in 20 or 30 minutes. Most pub- 
lishers are unaware of how simple it is to 
complete the form out and use it. Sec- 
ondly we haven’t done a good job of 
training people to use it. We’ve finally 
realized we have an obligation to do 
more than simply offer the cost study.” 

This year marked the first time Inland 
has held a cost study outside of Chicago, 
and more are scheduled for the North- 
east and South in 1980. 

Lavine also said that publishers who 
were unwilling to let state or other re- 
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Since 1887,.CBI has helped subscriber media manage 
their credit problems. CBI operates like an association, 
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Bureau, Inc.. Box 17022, Dulles International Airport, 
Washington, D.C. 20041. (703) 620-3700. 
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gional associations see how they ran 
their operations in the past, might change 
their minds once they learn Inland is now 
solely responsible for the whole project. 
“‘I candidly wouldn’t want anyone else 
seeing my figures either except the In- 
land research department. In 60 years 
they’ve never broken a confidence.” 


Post Corp. acquires 
weekly publisher 


Post Corp. of Appleton, Wisc., owner 
of Sun Newspapers, suburban Cleve- 
land, and Gowe Printing Co., Medina, 
Ohio, has reached an agreement in prin- 
ciple to acquire Community Journals 
Inc. and one associated company. No 
sale price was disclosed. 

Community publishes four weekly 
newspapers in Ohio’s northeastern 
Cuyahoga County and western Lake 
County and boast a combined circulation 
of approximately 40,000. The weeklies 
include: the Euclid News Journal, 
Leader Journal, Scoop Journal and Hill- 
crest Journal. The Journal Newspapers 
are headquartered in Euclid, Ohio. 

Town & Country’ Publishers/ 
Lithographers Inc., a Community af- 
filiate, has two divisions. The first is 
Town & Country Traders , a shopper pub- 
lished on Wednesdays in three editions 
and circulated in and around Bainbridge, 
Ohio, with a combined circulation of 
56,000. 

The second division is a commercial 
web printing operation. Both divisions 
are located in Bainbridge, Ohio. 


Harte-Hanks buys 
CATV firm; shopper 


Harte-Hanks Communications, owner 
of 28 daily and 62 non-daily publications 
in 38 markets, has expanded its interests 
with the recent acquisitions of National 
Telecommunications Services of Ar- 
lington, Va. and ADZ, Inc., publishers of 
The Potpourri, a southern California 
shopper. 

With the acquisition of NTS, Harte- 
Hanks expects to pick up three existing 
cable television systems in Akron, Otis 
and Yuma, Colorado. The firm, which is 
currently involved in the construction of 
new cable tv systems, had previously 
worked out an agreement to buy the 
three existing outlets. 

The Potpourri will become part of the 
Pennysaver Group published around the 
Los Angeles area by Harte-Hanks Con- 
sumer Distribution Marketing group. 

Although the terms of acquisition 
agreement were not disclosed, Harte- 
Hanks President/CEO Robert Marbut 
indicated that there would be no material 
impact on the company’s 1979 financial 
performance as a result of the transac- 
tion. 
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Inland photos 


(Continued from page 17) 


Other place winners in the competion 
included: 

INDIVIDUAL PHOTOGRAPHERS— 
Division I (Over 50,000 ciruclation). 

News, Marc Featherly, Bloomington 
(Ill.) Daily Pantagraph, second; Jim 
Kelpitsch, Chicago Sun-Times, third. 

Sports—Marcy Nighswander, Akron 
Beacon Journal, first; Bruce Bis- 
ping, Minneapolis Tribune, second; John 
Biever, Milwaukee Journal, third. 

Features—Greg Dorsett, Fort Wayne 
(Ind.) News Sentinel, first; Ernie Cox, 
Jr., Chicago Tribune, second; Richard I. 
Mahan, Fort Lauderdale News, third. 

Portrait—George R. Cassidy, Mil- 
waukee Journal, first; Charles Trainor, 
Jr., Fort Lauderdale News, second, and 
Brian Burd, Lansing (Mich.) State Jour- 
nal, third. 

Picture story—Bob Fila, Chicago 
Tribune, first: Stormi Greener, Min- 
neapolis Star, second; John H. White, 
Chicago Sun-Times, third. 

Color—Greg Dorsett, Ft. Wayne 
News-Sentinel, first; Fredric Stein, 
Chicago Sun-Times, second., and J.D. 
Patrick, Wisconsin State Journal, third. 

Color picture story (a new category 
added by judges)—Ott Gangl, Akron Bea- 
con Journal, first; Kent Kobersteen, 
Minneapolis Tribune, second, and 
Richard Olsenius, Minneapolis Tribune, 
third. 

DIVISION II (Newspapers under 
50,000 circulation), 

News—Dave M. LaBelle, Chanute 
(Kans.) Tribune, second; Robert Ring- 
ham, Arlington Heights (lll.) Daily 
Herald, third. 

Sports—John Swart, Danville (Ill.) 
Commercial-News, second; Richard 
Gwin, Lawrence (Kans.) Journal World, 
third. 


KEEP YOURSELF UP-TO-DATE WITH WHAT 
GOES ON IN AUSTRALIA BY SUBSCRIBING TO 


ADVERTISING NEWS 


(Published every second Friday) 
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largest circulating newspaper in the 
communications industry. 
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Send a copy of each issue for one year, in- 1 
cluding FREE :— 1 
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Annual Subscription—U.S.A. $A40.00. Payment ! 
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NAME 


THE 
_ STURGEON 
SPILL 


| more questions | 
than answers | 


SWEEPSTAKES 


BEST USE OF PICTURES 
“The Sturgeon Spill’ 
Columbia (Mo.) Tribune 


Feature—John Rumbach, Jasper 
(Ind.) Herald, first; Mark Gordon Bur- 
lington (lowa) Hawk Eye, second, Robert 
Padgett, Muncie (Ind.) Star, third. 

Portrait—Nick Kelsh, Columbia (Mo.) 
Daily Tribune, first; Bob Ringham, Ar- 
lington Heights Daily Herald, second, 
Gail Folda, Lincoln (Neb.) Journal Star, 
third. 

Picture story—Alan Petersime, Jasper 
(Ind.) Herald, second; Dan Peak, Hays 
(Kans.) Daily News, third. 

Color—Nick Kelsh, Columbia (Mo.) 
Daily Tribune, first; Dave LaBelle, Cha- 
nute (Kans.) Tribune, second, and Ron 
Smith, Grand Forks (N.D.) Herald, 
third. 

USE OF PICTURES, Division I (over 
50,000 circulation). 

Single page, news (edited in a few 
hours)—Chicago Tribune, first; Fort 
Wayne (Ind.) Journal-Gazette, second; 
Springfield (Ill.) State Journal-Register, 
third. 

Multiple pages, news—Arlington 
Heights (Ill.) Daily Herald, second. 

Single page, special—Chicago 
Tribune, first; Cedar Rapids (Iowa) 
Gazette, second, and Ft. Wayne (Ind.) 
News-Sentinel, third. 

Multiple pages, special purpose— 
Minneapolis Star, first; Akron Beacon 
Journal, second, and Grand Rapids 
(Mich.) Press, third. 

PICTURE USE, Division II (Under 
50,000). 

Single page, news—Hays (Kans.) 
Daily News, first; Coffeyville (Kans.) 
Journal, second and Elgin (Ill.) Sunday 
Courier-News, third. 

Multiple pages, news—Coffeyville 
(Kans.) Journal, first; Jasper (Ind.) 
Herald, second, and Hays (Kans.) Daily 
News, third. 
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O'Hare crash; 
all 270 killed 


BEST USE OF PICTURES 
Division | 
Chicago Sun-Times 


Single page, special purpose (time for 
careful layout)—Muskegon (Mich.) 
Chronicle, first; Coffeyville (Kans.) 
Journal, second; St. Joseph (Mo.) 
News-Press, third. 

Multiple pages, special purpose (time 
for careful layout)—In addition to Co- 
lumbia (Mo.) Tribune’s first and second 
place win: Muskegon (Mich.) Chronicle, 
third. 


AP to nominate 
directors on Nov. 15 


The nominating committee of the As- 
sociated Press will meet in New York on 
November 15, to nominate directors. 

Under a resolution of the membership, 
the committee must nominate no fewer 
than two members as candidates for each 
vacancy and present a report to the an- 
nual meeting of members in Honolulu 
April 21, 1980. 

The directors elected from the general 
membership whose terms will expire in 
April 1980 are as follows: W.H. Cowles, 
3rd, Spokane (Wash.) Spokesman- 
Review; Katharine Graham, Washington 
(D.C.) Post; James F. Chambers, Jr., 
Dallas (Tex.) Times Herald; Harold W. 
Andersen, Omaha (Neb.) World-Herald; 
and William J. Keating, Cincinnati 
(Ohio) Enquirer. 

The director from cities under 50,000 
population whose term expires in April 
1980 is Robert M. White II, Mexico 
(Mo.) Ledger. 

The By-Laws provide that no director 
shall be elected to hold office for more 
than three consecutive terms. White is 
not eligible for renomination and Cham- 
bers will not be a candidate for renomi- 
nation. The other directors listed are elig- 
ible for renomination. 
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Cost-cutting top topic 
on Mid-America agenda 


By George Wilt 


If idea-sharing is the name of the game 
at newspaper conferences, the game was 
played in spades at the Mid-America 
Conference held at the Rock Lane 
Lodge, a remote resort in the Missouri 
Ozarks last month. 

The isolation of the environment proved 
a significant factor in the success of the 
program, demonstrated by full atten- 
dance at three days of sessions running 
the complete gamut of newspaper pro- 
duction methods, techniques and at- 
tempts to solve a wide variety of prob- 
lems. 

Nearly 200 production executives— 
superintendents and foremen of newspa- 
pers from seven central and west-central 
states joined with representatives from 
about 40 suppliers of equipment, ma- 
chinery, supplies and systems to discuss 
everything from silver salvage to pre- 
print security, and just about everything 
in between. Two dozen newspapermen 
and suppliers served as speakers and 
panel members, with emphasis on ‘“‘this 
is how we did it at our newspaper.” 

Rich Wade, production manager of the 
Overland Park (Kan.) Sun Publications, 
described the installation and operation 
of the Harris 2200 System in his plant. 

“Tt will never work,”’ Wade said was 
the predominant attitude when the in- 
stallation was made, which changed to 
“it just might work,”’ and finally to “‘by 
damn, it will work.’ Wade said that their 
first installation of the newsroom system 
was completed two years ago, followed 
by more recent installation of classified 
and mark-up systems. ‘‘We wanted a 
total system,”’ he said, ‘‘so we wouldn’t 
have too darn many people to call if 
something went down.”’ 

Wade said that the original newsroom 
system involved nine terminals, and that 
the decision to add the mark-up system 
cut upfront time in half. ‘‘Don’t be in a 
hurry,’ Wade added. “‘It took us two 
months before we were on line with the 
equipment. But I can honestly say we 
save both time and money. We started 
with nine people in typesetting depart- 
ment, and now we’re down to six. We 
publish two newspapers a week, averag- 
ing 32 pages plus tabs. We felt that we 
could cut time and people so we can go 
to three times a week, and without in- 
_creasing staff. 

““Last week we started with 95 ads at 9 
a.m., and by 9 p.m. we had all the ads on 
boards ready to go on press, about four 
hours earlier than anyone thought we 
could do it,’ he said. 

Wade said that the Sun organization 
has also ordered an IBM system 34 anda 
48 


color deck, in pointing out rapid expan- 
sion. He described interfacing with his 
two Mark III typesetters with 16 
typefaces on each machine, offering ad- 
vertisers a choice of 32 faces. 

He said that his new traffic department 
made type specifications and entered 
them, and that his equipment could han- 
dle up to a quarter-page ad. 

Jim Olson, Grand Island (Neb.) Inde- 
pendent, described his newspaper’s 
Compugraphic electronic mark-up sys- 
tem. ‘‘We have 16 terminals, and two 
controllers, and have recently purchased 
a third controller and three more termi- 
nals in anticipation of going to a seven- 
day operation,’’ Olson said. 

“‘It has been a labor-saver for us, and I 
assume also for papers that have front- 
end systems,’ he added. 

In a morning session on pressroom 
problems, quality control and waste, 
Charley George, Kansas City Star pro- 
duction manager, pointed out that due to 
recent price increases, control of waste 
ink becomes increasingly important. 
“*And, it’s also very expensive to get rid 
of,’’ George added. ‘‘Sometimes it’s as 
expensive as getting new ink. You can’t 
throw it out in your plant. People with 
letterpress and DiLitho have the most 
problems,”’ he said. ‘‘If you’re going to 
keep the ink, you have to clean it, re- 
claim it, and that isn’t too easy to do. He 
said that a lot of work has been done in 
the past two years to learn to remove dirt 
and contaminants. If you must dispose of 
ink waste, do it outside of the newspaper 
plant. 

“You need to keep foreign substances 
and foreign liquids from your ink, and 
you must consider how you will put re- 
filtered and re-claimed ink into your new 
ink storage. If you have DiLitho, you 
should use a dispersant to take care of 
the water, and you must mix or agitate it 
before you filter it. 

““And if you have left over colored 
ink,’’ George said, “‘just make it black, 
but keep the color ink in balance with the 
black.’ He added that it is important to 
consider what kinds of filters should be 
used, with screens good only for coarse 
filtration, but not good enough for lint or 
fibers, or for semi-solids. He also said 
that you must not use a labor-intensive 
system. ‘‘You don’t want six men stand- 
ing around filtering ink,’ he said. 

George pointed out the side benefits 
from a reclaiming system. He said that 
such a system would prevent fountains 
from overflowing; that a newspaper 
would get better print quality, less clogged 
equipment and less downtime. Most im- 
portant, he said that there would be 


less waste of newsprint. 

Serving on the panel with George were 
Jack Breen, Wichita Eagle & Beacon, 
and Del Irish, Kansas City Star, and Den- 
nis Goss, Springfield (Mo.) News Leader. 

In a session on newsprint waste, Jake 
Jenkins, Kansas City Star, said that his 
newspaper is using 80,000 tons of news- 
print a year, with a waste percentage in 
1970 of four percent, at $276,000 per per- 
cent. He proudly pointed out that they 
had cut their waste by a half-percent in 
the past six months. In enumerating var- 
ious problems that cause newsprint 
waste, Jenkins emphasized pasters. 
“Our paster record is quite good,’’ he 
said. ‘‘Of 2,200 attempts, we have missed 
only 14 pasters. We’ve cut our waste 
that way. We use all the paper that 
comes through the press. In August, we 
sent only 84 pounds of white waste back 
to the paper department. We’ve cut it 
down considerably. With the price in- 
creases we’ve had and those yet to 
come, we’ve all just got to do it.”’ 

Roy Duncan, Coffeyville (Kan.) Jour- 
nal, who said that his paper uses only 800 
tons in a big year, followed his associate 
from the larger Kansas City newspapers. 
Duncan pointed to some more unusual 
ways to save newsprint, including the 
checking of unpaid circulation. He said 
that his papers had changed circulation 
managers a couple of times, and the un- 
paid list had increased to nearly 15 per- 
cent. 

Duncan also described building his 
own re-winder, and attributed it to sav- 
ing newsprint. ‘“‘We re-wind all of our 
cores, and you can be surprised to see 
how much you can save that way,’” he 
said. ‘‘We’ve never rewound one yet 
that we couldn't run. We’re also made 
our press crews responsible for unload- 
ing paper, and they know to be careful in 
handling it, as they will have to run it.”’ 
He added that their newsprint now arrives 
by truck, with waste due to shipping 
damage considerably less than it was by 
rail. He pointed out that press crews 
weigh both white waste and printed 
waste, and are very careful about setting 
compensators. ‘“‘Our waste is about 
3.37%, which is darn good for offset,’” he 
said. ‘‘Core and wrapper alone is 1.2%. 
We feel pretty good if we hold waste to 
between three and four precent. The im- 
portant thing is to keep your press crews 
aware of the importance of waste and 
keeping track of it.”’ 

In a further discussion of the subject, 
Dave DeJarnette, Joplin (Mo.) Globe, 
said the most important factor on his 
newspaper in reducing waste was estab- 
lishing pressroom work habits. “‘Improy- 
ing quality means that waste goes 
down,” he said. “‘The more efficiency, 
the less waste.’ He added that the best 
weapon to combat waste is competent, 
conscientious pressroom personnel, and 

(Continued on page 50) 
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FLEXIBILETY 


is multiple applications 
on a single-computer system 
priced for the medium sized 
daily, weekly and shopper. 


Tal-Star’s T-410 publishing 
system gives you all the advan- 
tages of BIG system automation. 
Run single or multiple applica- 
tions; automate one department 
or your entire publication—at an 
economical one-computer price. 


With its dual 80MB data base you 
can simultaneously process, 
on-line: news and remote copy, 
classified ads, composition 
production and business data on 
the backup—all from any VDT 

in the system! There are also 
provisions for copy security and 
modular expansion capability. 
That’s flexibility! 


Editors have complete copy 
access from entry through fitting 
H&J’d copy to the news hole and 
heads to the measure. 


At the same time, classified ad 
takers can quote price on the 
phone, credit check, schedule, 
revise, skip and kill. 


Copy can be input from VDT, OCR 
or paper tape with your existing 
markup and keyboarding. Output 
can be interfaced to most line 
printers and photocomposers— 
in house or out. 


Computer Systems, Inc. 
THE SINGLE-SOURCE SUPPLIER 


Business/circulation programs 
are available or you can tailor your 
own to run in batch mode or with 
Tal-Star’s Time Sharing Operating 
System. 


You can specify up to 32 VDTs, 
additional off-line storage media, 
full-page classified pagination— 
plus other configuration options. 
That’s flexibility! 


For a demonstration of flexibility, 
ask to see the T-410 in action! 
Simply phone: (609) 799-1111. 


ae Box T-1000 


TAL:STAR ~% 


AY __ AGeneral Automation Company 


Princeton Junction, NJ 08550 


Mid-America 
(Continued from page 48) 


that equipment must be in top working 
order. 

DeJarnette said that his newspaper 
had recovered all rollers, added new 
blankets, got a new ink supplier, and 
checked and re-checked, set up a regular 
maintenance program to keep it in good 
working order. 

“We run collect as often as possible, 
too,’ he added, pointing out that collect 
runs mean less waste. Equally impor- 
tant, DeJarnette said that you must be in 
the record-keeping business. 

Waste at his newspaper was held to 
4.1%, last year, with printed waste at 
2.4%. 

The two greatest problems in news- 
print waste, according to DeJarnette are 
lint, caused by the quality of newsprint; 
and the disposal of waste. 

““What do we do with it?’ he asked. 
He pointed out that he gave away his 
newspaper’s waste in a trade-out for 
trash hauling, due to the fact that the 
nearest re-cycling plant is in a city 70 
miles away. 

Sheryl Ford, the only distaff speaker 
on the program, passed along some ideas 
and suggestions on postal savings and 
mailroom operation. She pointed out that 
the mailroom is an important service 
area, and should be available to and ac- 
cessible to all employees as well as 
postal employees who deliver and pick 
up the mail. “‘Your mailroom should be 
designed for the basic flow of the mail, 
with continuous operation from scale to 
meter to mailbag, without repeating 
steps. She pointed out the need for furni- 
ture tailored to the task and general flow, 
minimizing movements and speeding up 
the distribution process.”’ 

‘‘Automated metering, opening, in- 
serting and wrapping equipment can 
speed business mail through your mail- 
room, and free your employees for other 
tasks, and a good postage scale, for 
example, can pay for itself time and 
again by eliminating overpostage and 
speeding postage calculations.’’ She also 
urged that scales be checked frequently 
for accuracy. She urged that regulations 
pertaining to envelope size be observed 
to eliminate surcharges and additional 
expense. 

Ford described the optical character 
readers used in ZIP code reading, and 
outlined postoffice plans to break down 
zipcodes further. She urged newspapers 
to save unused metered envelopes for 
refunds, and separate and pre-sort into 
major categories such as local, out-of- 
town, out-of-state or precanceled. She 
said that mailers should switch to trays 
to get faster processing, and urged that 
mailers monitor their postage meters. 

In election of officers of the Mid- 
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America Newspaper Conference, Jack 
Breen, Wichita Eagle & Beacon was 
elected president for the coming year, 
with J.B. Stewart, vicepresident. Bob 
Edgerton, Des Moines Register & 
Tribune, was re-elected secretary- 
treasurer, and Dean Powell, Pittsburg 
State University was named program 
chairman for the 1980 Conference, to be 
held again in September at Rock Lane 
Lodge, Branson, Mo. 

The Board of the Conference also 
voted to set up a $200 scholarship fund. 
The 1980 Conference was dedicated to 
the memory of the founder of the organi- 
zation, Irvan Darnell, former production 
director of the Springfield (Mo.) News- 
papers, who founded the conference 19 
years ago. 


Classified phone 


room goes electronic 


At 10:30 a.m. on Monday, September 
17, the last typewriter plug was pulled 
and the Omaha World-Herald classified 
phone went electronic. 

The system is an Atex 9000 release III 
with 32 Edit IV terminals and consists of 
2-11/35 processors with 256K MOS 
memory, 4-80 M/B disk with Micro Sys- 
tems controller, 4-MPB host processor 
interface and 1-Kennedy tape drive and 
controller. 

Peripheral devices include two MOD 
40 printers and two MOD 43 consoles. 
Advertising and composition software 
have also been provided by Atex. 

The first classified ad section prepared 
with the new computerized video display 
terminal system appeared Sept. 19th. 

The new system promises faster, more 
efficient service to the advertiser, fewer 
errors and lower production costs, ac- 
cording to Tom Kielty, classified ad 
manager. 


U.S. newsprint 
consumption up 


Total estimated U.S. newsprint con- 
sumption was 911,000 short tons 
(826,446 metric tons) in August, a 6.1 
percent increase compared with August 
1978, according to the American News- 
paper Publishers Association. 

Consumption for August 1978 was 
859,000 short tons (779,272 metric tons). 
There were four Sundays in both 
months. : 

For the first eight months of 1979, total 
estimated U.S. newsprint consumption 
was 7,303,000 short tons (6,625,172 met- 
ric tons), compared with 7,041,000 short 
tons (6,387,490 metric tons) for the same 
period a year ago, representing an in- 
crease of 3.7 percent. 


AP objection 
opens courtroom 


It took a written objection from the 
Associated Press to open a court trial in 
Harrisburg, Pa. involving a former high 
school principal and the possession of 
marijuana and allegedly stolen school 
property. 

Dauphin County Court Judge Warren 
Morgan began the trial behind closed 
doors with unspecified defense motions 
and jury selections. Only after the AP 
objected in a prepared statement, did the 
judge open the proceedings to the press. 

The trial was moved to Harrisburg 
from Montgomery County in the 
Philadelphia area because of extensive 
publicity there. 


Canel honored 


James B. Canel, general manager of 
the Inter American Press Association 
since 1970, was given a special citation at 
the annual dinner of The Americas 
Foundation in New York City Oct. 12, 
for “‘lifelong devotion to the advance- 
ment of press freedom.” 

Canel worked for the Havana Post 
from 1933 to 1938 and later for Havana 
PM. After service with the U.S. Army in 
Europe he was with United Press from 
1945 to 1953 and was IAPA’s general 
manager from 1953 to 1960. He was with 
Time-Life 1961-1970 when he returned to 
IAPA. 

The Americas Foundation presented 
its annual award to Berent Friele, who 
was advisor to the Rockefellers on Latin 
American affairs particularly in Brazil 
for many years. 


N.Y. News names 


foreign ad reps 


The New York News has appointed 
European Advertising Representatives 
in four countries—England, Germany, 
Italy and France. 

Th European-based reps will serve 
locally-based companies and agencies 
for the News. Particular emphasis will be 
given to financial, travel and recruitment 
advertising accounts. The reps will re- 
port directly to Robert S. Stuart, N.Y. 
News international and regional sales 
manager in New York. 

In England, Germany and Italy, the 
News is being represented by All Ameri- 
can Media. Contacts are Paul E. 
Singer-Lawrence, President/Chairman, 
54 Burton Court, London SW3 SY4, En- 
gland; Karl Heinz Reinl, Rainstrasse 4, 
7250 Leonberg 7, West Germany; Robert 
Saidel, Technimedia International, Piaz- 
zale Cardorna 4, 20123 Milan, Italy. 

In France, Edires France S.A. of 1, 
Rue des Marronniers, 75016 in Paris has 
been named the News rep. The contact is 
Daniel Hamiche. 
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Leaders Choose 
B C. and Bart B blish f the Enter- 
Web Leader xr Setter pulses gitte Bue 


proudly view their publication as it. delivers from 


First in General Excellence, ‘bet WEB LEADER presses. 
The Browns approached the selection of new 


The Oconomowoc (WI) Enter, ‘Prise press equipment with the same discriminat- 
ing management attention that assured them 
of their General Excellence citation recently awarded by the Wisconsin Press Assn. 

They had made press equipment decisions before. They knew what they had ... investigated the 
rest ... and chose WEB LEADER. 

Bruce Brown (at right in picture) tells why: “The WEB LEADER’s double-size folding cylinder 
delivers a tight, accurate 32-page broadsheet product. Its fast and unique plate changeover and 
functional unit controls provide exceptional productivity. And for printing a variety of formats and 
products, the twinned side-by-side configuration results in two-section products and the extra 
profitability of a two-press operation. WEB LEADER is a press that gets back to the basics.” 

“Its speed of 20,000 pph, low start-up waste, and the Quadra-Color unit’s versatile color 
capabilities,” adds Bart Brown, “lead the way to higher profits and faster return on our investment. 
We benefit from many standard features on the WEB LEADER which are options on other presses, 
and the manufacturer’s service has been beyond what we’ve been used to.” 

Take the time to compare the features of the WEB LEADER, the press that’s epic competitive 
equipment from Arizona to Vermont, Florida to Wisconsin, and Texas to Nova Scotia. 

WEB LEADER ... helping lead the way to success. 
For more information , call collect or write: 


WW, WEB PRESS CORPORATION 
829 Houser Way, N. « Renton, WA. 98055 « 206/228-6545 


WE'VE JUST INCREASED 
YOUR EDITORIAL POWERS. 


Our P-1888 second-generation por. transmit type-ready copy to your type- | of up to 12 characters. 
table editing terminal has alot of new setting systems. Allin a minimum — These are valuable features, many 
features: Custom programming, a amount of time, over regular tele- (@™ of which were found previously only 


number of new editing capabilities, phone lines. on our bigger bureau terminals. 
bigger memory, plus greater flexibility Consider the new features: A Now they're on the move. In our 
in transmission. 216,000-character storage memory, new lightweight P-1888. 

What it doesn’t have is more weight. a big 884 character display, and an “Why not get all the details? Write: 
In fact, it’s the lightest portable we've “area” delete that allows you to edit Teleram Communications Cor 
ever made. very large blocks of copy. There’s poration, 2 Corporate Park 


Drive, White Plains, New York 


“+: 10604. TELEX 646658. 


This means reporters can develop even a Search and Replace feature 
stories in the field, edit them, and then that searches and replaces a string S 
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New York Times to test 
1ew press design concept 


A new concept in press design which 
1akes possible the conversion of news- 
aper letterpress equipment to offset at 
ywer costs than purchasing new 
resses, is now being tested at the New 
ork Times. 

According to Duane H. Houy, presi- 
ent of Publishers Equipment Co. of Dal- 
is, Which perfected the design, this pilot 
istallation will serve as a prototype. It 
icorporates a number of significant 
ress improvements, including lock-up, 
iking and simplified spray dampening. 
‘qually important, conversions can be 
rade at the rate of one unit a week, 
ithout disrupting production. 

When the demonstration unit is ap- 
roved by the Times, all presses at the 
‘imes Square plant will undergo conver- 
ion to the new design. This provision is 
art of the present contract the company 
lready has with the New York Times. 

Publishers Equipment Corporation 
laims that printing performance and 
perating features of its new conversions 
re equal to or surpass the top quality 
ew offset equipment on the market to- 


The company, formed in March 1979, 
is composed of some of the outstanding 
experts in press design and engineering. 
Chairman of the Board and Executive 
vicepresident Carl J. Hermach spent 37 
years at the Goss Co., where he was 
vicepresident, engineering. The other 
two top officers of the company also 
built their reputation at Goss. 

President Duane H. Houy spent 14 
years with Goss as erector, sales en- 
gineer, sales manager and southwest re- 
gional manager for sales. 

Robert S. Hamilton, vicepresident, 
operations, held a number of positions at 
Goss. He was executive vicepresident, 
vicepresident, MGD Corporate Office, 
and vicepresident, operations for the 
Miehle Division. During his 22 years at 
Goss, Hamilton’s experience included 
both engineering and production control 
management. 

Members of the board of directors 
have equally impressive backgrounds. 
Neal Eaton has 33 years of experience in 
the newspaper business. He has man- 
aged newspapers as well as sold equip- 


J. A. “Andy” Riggs (left), vicepresident of operations, New York Times, and Carl 
_. Hermach, executive vicepresident of Publishers Equipment Corporation, 
»xamine one of the new cylinders being manufactured for the P.E.C. offset conver- 

sion, soon to be installed at the New York Times. 
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ment to publishers. At Rockwell Interna- 
tional, he held the post of director of 
marketing for the Stahl Division, and 
was manager of the mailroom depart- 
ment of Ferag. 

George R. Hermach, who is 
secretary-treasurer of the company as 
well as a member of the board of direc- 
tors, is president of G.R. Hermach & 
Co., a firm of corporate development 
consultants. He is formerly president of 
Materials Research Institute, Capella 
Corporation, Architectural Plastics Cor- 
poration, and vicepresident for Corpo- 
rate Development of Mouldings, Inc. 

Board member Gary Smith, president 
of Smith RPM Corporation, developers 
of Smith RPM Spray Dampeners and 
LOC Offset conversions; is well-known 
in the printing industry, and brings a 
wealth of experience to the company. 

Among the key design personnel on 
the company roster are two men who 
rank with the top men in their field. Di- 
rector of Design Don Pullen has 17 years’ 
experience with Hoe and 21 with Goss. 
He was principally responsible for the 
design of the successful Goss Metro 
Offset press and holds a number of press 
patents. 

Robert Peterson, Design Engineer, re- 
cently retired from Goss after 25 years in 
press engineering. He was the principal 
design engineer as well as project man- 
ager for the Goss Cosmo as well as a 
number of other four and six-wide 
presses. He was also responsible for the 
design of newspaper folders presently in 
use. 

In addition to engineering and produc- 
ing high-performance offset conversions, 
Publishers Equipment Corporation has 
plans for developing other press im- 
provements as well as new generations 
of press equipment. 


Digital process 


color separator 


Pro-Am Distributors of Upper Darby, 
Pa., has developed a second generation 
direct screen color separation system. 

The system consists of a PCS-110D 
rechargeable digital development 
monitor, voltage regulated flashing lamp 
and solid state safelights for pan film. 
Using LSI (large scale integration) cir- 
cuitry, the system permits the produc- 
tion of separations with a standard 
graphic arts camera or enlarger while still 
working in a tray, under safelight. 

The PCS-110D Process Color 
Separator eliminates the processing vari- 
ables of time, temperature and re- 
plenishment by scanning the negative’s 
density as it develops in the tray. The 
voltage regulated flash lamp automati- 
cally compensates for voltage fluctua- 
tions, eliminating the need for an expo- 
sure integrator. 
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GPI has been making news 
in ink for over 139 years... 


In 1865, the concept of the web-fed press was an idea whose time had come. There was only one 
problem. Its practicality was dependent on an ink that would dry fast enough to prevent set-off. 

That same year, the George H. Morrill Ink Company, later to become a part of GPI, introduced 
the first practical, fast drying, web-fed news ink. The web press had become a reality. 


Since 1840, we've witnessed and help advance the growth of printing technology. From tediously 
slow flatbed letterpresses through the development of web-fed letterpress, and the birth and growth 
of today’s high speed offset giants. 

Today, General Printing Ink, the leader in research and development, serves the news printing 
industry through a constantly growing network of modern, conveniently located news ink manu- 
facturing plants. 

We've got the inks you need, where you need them, when you need them. 

Whatever kind of press you're running or planning to 
run, let’s talk. We can help you print a better paper for less. 


Let us prove it to you... P 480 Central Avenue 


" East Rutherford, New Jersey 07073 
Ink is more than color. 201/935-8666 


At GPI, it’s technology. 


4 can cut your production 
sts and increase your 
int’s productivity with a 
wre consistent, reliably 
‘form news ink. 


can do it with new GPI 
KBLACK.™ 


\ STABLACK is an offset 
ck of unusual stability 

1 outstanding uniformity. 

1 after run, day in and day 
It delivers a clean, sharp 
uge with the same, easy to 
intain, inkAwater balance. 


sry shipment produces the 
ne sharp dot, the same 

1 solids, the same uniform 
cosity andcontrolled flow, the 
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“formance. 


vert formulation, 

»histicated manufacturing 
cesses and meticulous 
ality control make STABLACK 
‘ink that stands up, 

isistently, to the taxing 
mands of today’s newspaper 
“ssroom. 


u'rerunning anoffset press, 

»lanning to, you should know 

ut GPISTABLACK. Acollect 
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‘ll prove it to you... 


Ink is more than color. 
At GPI, it’s technology. 


SLACK Is a trademark of the General Printing Ink 
ion of the Sun Chemical Corporation 


Low cost ad system at daily 
has smooth transition 


Las Vegas (Nev.) Sun is a progressive 
newspaper committed to electronic age, 
says Burt Buy, general manager. The 
Sun, now in its thirtieth year of publica- 
tion, recently added a new piece of 
equipment to its composing room—a 
Raycomp AdSet ad composition system. 

Since its installation in May, the Ad- 
Set, Raytheon Graphic Systems’ newest 
ad composition system, has made a 
smooth transition into the Sun’s publica- 
tion schedule. The paper, with a daily 
circulation of 52,000 and a Sunday circu- 
lation of 53,000, serves the 390,000 resi- 
dents in the Las Vegas area. The news- 
paper runs an average of 530 pages per 
week and, according to Buy, about 60% 
is advertising. 

The AdSet, a low-cost stand-along 
system designed especially for smaller 
newspapers, commercial and in-house 
printing operations, was officially intro- 
duced during the Las Vegas ANPA show 
in June. 

The basic AdSet includes a graphic 
tablet, one terminal, one controller ca- 
pable of supporting two terminals and 10 
million bytes of disc storage. To this con- 
figuration the Sun added a second termi- 
nal with graphic tablet and plans to inter- 
face them to two ITEK Mark VIII photo- 
typesetters later this year. 

The AdSet handles full-page makeup 
regardless of film width of the typesetter. 
It displays portions of a page in double 


size, actual size or an entire page in half 
size on a flicker-free CRT screen. With 
this system, designed for smaller printing 
operations, ad copy can be entered di- 
rectly from the keyboard via paper tape 
or on-line. Presently, at the Sun, a Com- 
puscan scanner translates typewritten 
copy via paper tape to the AdSet and the 
AdSet then outputs via paper tape to 
ITEK MARK II typesetters. 

According to production assistant Rex 
Taylor, the Sun is in the process of up- 
dating its composing room equipment. 
The biggest problem they've encoun- 
tered with the AdSet is in copy flow. 
However, once the typists become faster 
and more proficient, ad productivity is 
expected to increase. Later this year, 
when they have completed updating their 
typewetters, input and output to the 
AdSet will be on-line and Buy projects 
they will be utilizing the AdSet to its 
fullest potential. 

‘The power of the AdSet,”’ says Buy, . 
“‘is in its simplicity. And, with the 
graphic digitizer, we can easily perform 
complex runarounds, spread copy or ad- 
just type size to fit a specified area.” 

Raycomp AdSet allows copy to be di- 
rectly input with or without various 
typesetting commands. Fonts are dis- 
played actual size, ranging from 4% to 96 
points, and the operator has control of 
192 displayable characters. One hundred 

(Continued on page 58) 
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Left, Luis Perez and Vic Iverson, operators work on ad copy with the new Raycomp 
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AdSet composition system. 
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Digital plate maker 
under development 


Volt Information Sciences announced 
the signing of an agreement between its 
Autologic subsidiary and 3M Company 
for the joint development with 3M’s 
Printing Products Division of a high 
speed typesetting system which will pro- 
duce printing plates directly from digi- 
tally stored text and graphics. The 
cooperative effort will include an ad- 
vance of certain costs by 3M. 

William Shaw, chairman and president 
of Volt, noted that the development of 
such a highly advanced system is now 
possible because of the progress being 
made by both companies in technologies 
dealing with phototypesetting, lasers and 
high speed sensitized coatings. The sys- 
tem will provide newspapers and larger 
publishers and commercial printers with 
a faster and less costly production proc- 
ess. 

Autologic will design, develop and 
manufacture the equipment which will be 
used in the system, while 3M will de- 
velop the chemical processes, 
specialized printing plates and plate 
processing equipment. Autologic will 
have the responsibility for marketing and 
sales of their system. 

Concurrent with the announcement of 
the new product, Autologic announced 


the establishment of a trade-in policy for 
all future purchasers of APS-5 typeset- 
ters who later accept delivery of the new 
system. 

This trade-in policy will also be avail- 
able to customers who have firm orders 
in place for APS-5 typesetters at this 
time but have not yet accepted delivery. 
Details of the. replacement program will 
be announced by Autologic within the 
next few weeks. Shaw noted that the ag- 
reement provides for either party to ter- 
minate the cooperative effort at certain 
stages of development. 


Quarter-fold unit 
for low production 


Stepper Associates has introduced a 
new quarter-folder for newspapers hav- 
ing a small quantity of papers to quarter- 
fold. 

No press hook-ups are necessary since 
the unit is free-standing. With a tucker 
blade, the unit can quarter-fold tabloids 
which contain up to 120 pages. It can 
also handle broadsheets which contain 
up to 60 pages. Its *‘*R’’ type hopper does 
not require vacuum to feed papers. 

Up to 7,000 papers an hour can be 
quarter-folded and a programable batch 
counter adds each paper quarter-folded 
until it adds and kicks that paper aside. 
Papers can be gathered in batches as 
they travel up the conveyor. 


The N.E.W-:S. Il classified 


advertising 
system is a 
piece of 
cake! 


It's easy to mix the 
right high-quality NEC 
ingredients, for an instant, . 
independent Profit Center for your plant. 
The N.E.WS. II Classified * 
Advertising System doesn’t have 

to be tied into your present editorial 
system, so it doesn’t matter what kind of 
editing system you now have. 


The NEC system has all 
the built-in power needed 


Ge 


classified advertising 
features than any com- 
parably-priced system: 


® Handles up to 99 ad diassifications 

@ Accommodates up to 8 separate 
publications 

@ Recognizes start dates, stop dates, skip 

dates, and day of the week, enabling 

complete automation of ad run setup 
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@ Interfaces directly to your typesetter 
@ Automatically prepares invoices 

@ Identifies operator taking ad, so 

productivity can be measured 
to give you more standard @ Automatically assigns numbers to all ads 
for quick recall 

@ Automatically counts words in ad copy 
@ Stores customer mailing list for printout 


i S| Electronics 

CX 4 Corporation 
3225 Roan Rd. 

( say oanoke Rd. 


Newspaper 


Kansas City, Mo. 64111 
Telephone 816/756-0052 


Tokyo paper installs 
JANBO print unit 


Sankei Shimbun of Tokyo, a 760,000 
morning and 365,000 evening newspaper, 


has put into operation their partially. 


completed full-page print system called 
JANBO. The system which still lacks an 
input scanner device for photographs 
and a layout display system is being de- 
veloped jointly with Nippon Denki Kanji 
System Co., Ltd. 

The newspaper has been using since 
August of 1976 a computer controlled 
composing system called SUCCESS for 
part of its production. JANBO will be 
used as a backup system for SUCCESS. 

A helium neon laser is used as the light 
source for the composer part of JANBO. 
The unit also has an automatic developer 
linked to the composer permitting all the 
work to be done in a lighted room after 
the sensitized material is set in a dark- 
room. 

Other features of the JANBO system 
are: Maximum output size of 57.0 cm x 
40.6 cm; it can print on either positive or 
negative film and sensitized paper; it can 
print both right and wrong reading; com- 
posing speed approximately 3 minutes 
per page and 5% minutes including de- 
veloping; scanning density of 727 lines 
per inch. 

A related Japanese development is a 
test model for a laser platemaking sys- 
tem. Toshiwo Doko, president of Kikai 
Shisutemu Shinko-K yokai (Systems De- 
velopment Center), said on May 28, 1979 
that Matsushita Denso Kiki Company 
had completed their test model of a laser 
platemaking system, the first of the kind 
developed in Japan. 

Matsushita Denso Kiki in cooperation 
with Nippon Electric Company spent 
two years to develop the laser system. 

The platemaking unit scans copy with 
a 15 milliwatt helium neon gas laser while 
the plotter equipment uses for a light 
source, an argon ion gas laser with a 
power of more than 10 watts. 

The system has four stages of scanning 
density, ranging from 422 to 800 lines per 
inch. The maximum surface for scanning 
is 410mm by 590mm and the time for 
reading one blanket-size newspaper page 
is 2 minutes at 422 lines per inch and 
about 4 minutes for 800 lines per inch. 

The cost of development was about 
150 million Yen. 

Asahi Shimbun will install the system 
at its Production Technology Experi- 
ment Station in Setagaya Ward, Tokyo. 


Weekly installs 
6-unit press 


The Leader Publishing Company, pub- 
lisher of the weekly Indiana, Salem 
Leader, has installed a six-unit News 
King press from King Press of Joplin, 
Mo. 
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Now there’s a new way to stay on top of the news — 
a daily index that allows you to browse through an 
entire newsstand of topics and to pinpoint articles and 
stories you need to read. 
— It’s a Dialog exclusive, Newsearch, a database that 
orovides thorough scanning, cataloging and indexing of 
more than 1,000 news items, stories, poems, reviews, 
recipes, and other features every day. 
- Those items are taken from more than 370 of the 
nation’s most popular magazines and periodicals as well 
as from The Wall Street Journal, The New York Times, 
and The Christian Science Monitor. 

A daily index report, keyed to a user’s specific interest 


Newsearch-Now you can besu 
‘ead all about it. 


“re las 
ee cee ta 
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profile, is available online at the user’s terminal or by 
next-day mailing via the Dialog Service. And you can 
use title words or assigned subject headings. Which 
means that for writers, researchers, alert business 
managers, and others who need totally up-to-date 
information, Newsearch is invaluable. 

There are many more benefits and features in this 
timely service from Dialog, the world’s leading online 
reference searching system. Find out about them by 
writing to Lockheed Information Systems, Dept. 50-20EP, 
3251 Hanover St., Palo Alto, CA 94304. In the U.S.A., 
call toll-free (800) 227-1960; in California, (800) 982-5838. 
TELEX: 334499 (Dialog); TWX 910/339-9221. 


Lockheed Dialog 


Editorial system speeds 
coverage of air disaster 


The new electronic editorial system 
demonstrated its capability on that day, 
said Fred Kinne, editor of the San Diego 
(Calif.) Tribune. “It was frantic but we 
had the first edition running with only a 
ten minute delay in normal editorial clos- 
ing. I had planned to hold the first edition 
open for 30 to 40 minutes.”’ 

The day was September 25, 1978, and 
at 9:02 am, a little more than one hour 
before the afternoon newspaper’s first- 
edition editorial closing, a mid-air colli- 
sion between a jetliner and a small plane 
over San Diego, created one of the worst 
aviation disasters in the nation’s history. 


The Dual Dataport Auto Multiplexer is the 
answer to expanding the input capabilities 
of phototypesetters with dataports. The 
four dataport inputs are automatically 
multiplexed to two independent dataport 
outputs which can operate SIMULTANE- 
OUSLY. Any input can quickly select either 
output (or off-line) via the front panel con- 
trol switches. 


NAME 


our Dual 
Dataport Auto Mux 
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| WANT MORE INFORMATION ABOUT THE XITRON DATAPORT AUTO MUX 


‘“Because we were able to produce 
such a complete package in the first edi- 
tion, we won the Pulitzer Prize for Dis- 
tinguished Example of General or Spot 
News Reporting. The beauty was that 
everybody was involved; we had over 40 
people working on the stories and they 
all had a part in winning the prize,” 
Kinne said. 

The San Diego Union and the Evening 
Tribune embraced computer technology 
in the fall of 1976, Richard L. Fox, com- 
puter systems project manager said, and 
the objective was to develop a system 
using the hardware and software tools 
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ADDRESS 


CITY/STATE/ZIP 


XITRON INC 814 Phoenix Dr., Ann Arbor, Michigan 48104 


that would provide operational efficiency — 
and the cost savings necessary for con- 
tinuing grqwth. 3 

The two Copley newspapers serve the 
4,255 square-mile San Diego County 
area, with the morning Union’s circula- 
tion at 198,000 and 320,000 on Sunday. 
The Evening Tribune has a daily circula- 
tion of 130,000. 

The new system, a Digital Equipment 
PDP-11/70 text management system, is 
being brought into operation on a phased 
program, Fox said, with the Tribune’s 
editorial system going on-line in July of 
1978. The Union’s editorial system went 
on-line in August of last year. Interactive 
on-line circulation and classified systems 
are scheduled for late 1979. 

The editorial and production systems 
consist of two PDP-11/70 processors. 
One processor is normally dedicated to 
each paper; however, they may be 
switched, for redundancy, should either 
system malfunction. The processors are 
supported by four RP06 dual-port disk 
drives, with a total capacity of 704M 
bytes, and a TU16 tape transport. Five 
LA180, 180-characters-per-second, 
printers are located in each newsroom 
while a LP11-V provides report printing 
at 300-lines-per-minute. 

Twenty-three VT71 video terminals 
are installed in the Tribune editorial of- 
fices and 32 VT71 terminals are located 
in the Union newsroom. In addition, 
twelve VT71 terminals, on roller stands, 
are shared by both papers. During pro- 
duction hours the terminals are moved 
into the appropriate newsroom and con- 
nected to the proper computer through a 
patch panel developed by Union-Tribune 
computer staff. The composing room 
also has 12 VT20 terminals for display 
ads and miscellaneous typesetting. 

For bureaus and reporters in the field, 
the papers have 32 TI-silent-765 portable 
printing terminals which have a non- 
volatile bubble memory and a telephone 
modem. 

(Continued on page 59) 


Ad system 


(Continued from page 55) 


ad formats can be stored, recalled and 
applied at the workstation. 

After ad composition is completed, 
copy goes page-positioned to the photo- 
typesetter and any graphics required are 
pasted down in the final stage. Says 
Taylor, ‘‘The ability to compare type be- 
fore it is output to the typesetter and to 
make copy and layout decisions as the ad 
is composed on the screen are saving a 
great deal of time in the paste-up stage.” 

Buy adds that composing personnel 
have reacted ‘‘most favorably”’ to the ad 
composition system. ‘‘They’re all ex- 
perienced printers with good back- 
grounds and have found the AdSet easy 
to learn to operate and time-saving.”’ 
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(Continued from page 58) 


The circulation system consists of a 
PDP-11/70 processor with 512K works of 
main memory and two RP06 disks, each 
with 176M bytes of on-line storage. Six- 
teen VT61 video terminals permit in- 
teractive data entry while a LA180- 
characters-per-second serial printer and 
a LPI1I-V provides hard-copy output. 

When fully implemented in late 1979, 
the classified system will use dual 
PDP-11 processors each with 448K 
words of main memory and four RP06 
dual-port RP06 disks, giving a total of 
704M bytes storage. Peripherals include 
two TE16 tape transports, one LPI1-V 
line printer and four LA180 serial print- 
ers. 

The system will support 70 VT61 video 
terminals used by ad takers and super- 
visory personnel. The classified system 
is linked via DTMS with the production 
system for automatic typesetting. DIMS 
is an enhanced version of DECnet de- 
veloped by Digital’s Graphic Arts 
Group. 

Purchased software includes Digital’s 
Text Management System-11 (TMS-11), 
Classified Management System-11 
(CMS-11), Classified Ad-11, a VDT 
editor to allow mixed VT61s and VT7Is, 
Keyword Search as well as the on-line 
wire-service and high-speed financial- 
wire packages DBMs, (a full codasyl 
standard) and COBUC. 

A remote DECsystem-10 handles the 
papers’ business and financial applica- 
tions. 

Union-Tribune editorial copy entry is 
handled with a combination of on-line 
terminals, remote terminals and 
electronically-scanned typewritten copy. 
All stories are processed and edited on- 
line. 

Phil McCracken, assistant managing 
editor for the Union indicates that the 
portable terminals are quite valuable for 
remote filing. ‘‘Portable terminals are lo- 
cated at our bureaus in the cities of El 
Cajon, Escondido, Oceanside and Chula 
Vista. Four sports writers and reporters 
covering the police, superior court, fed- 
eral and county beats are each assigned 
one,’ he says. Stories are prepared and 
edited on the terminal and stored in 
memory. Upon completion, a number is 
dialed, the hand set placed in a receptacle 
on the terminal and the story is automat- 
ically transferred directly into TMS-11/ 
70 files for editing and copy fitting. 

Sports writers, feature writers and 
specialty reporters prepare copy on 
VT71 video terminals on direct entry. 
The remainder of the Union’s 71 report- 
ers submit typewritten copy. It is sent to 
the composing room, via pneumatic 
tube, where it is entered into the compu- 
ter system with a scanner. Within a few 
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minutes the typewritten copy is re- 
turned, a signal that the story is available 
on the video terminals. ‘‘After that,’’ 
McCracken says, ‘‘the stories are han- 
dled electronically until they are 
typeset.” 

The city editors have a directory that 
lets them select stories in any order for 
review. They type in a story code, press 
a key and the text is displayed on the 
video screen. The editors scroll through 
the story checking that is correctly back- 
grounded and that the reporter properly 
interpreted the assignment. When the 
city editor is satisfied, he presses a key 
that sends the story to a TMS-11/70 file. 

Through conversation with the city 
editors in twice-daily news conferences, 
the layout editor knows what play a story 
should get and whether a picture will be 
included. The layout editor, using page 


the answers ! 


The Xitron Programmable Communicator 
can solve special system communication 
problems. The Communicator has a pow- 
erful Z-80 microcomputer with EPROM up 
to 8k and 16k RAM memory. Standard fea- 
tures include three input/output ports; two 
serial and one parallel, plus a printer 
output. 


The Communicator software can handle 
code conversions and data protocol (ASCII 
to TTS). Special program monitor with de- 
bug allows user programming. 


dummies, places the story in the proper 
section; the VT71 calculates exact length 
either in inches or in picas. He orders the 
story size, indicates a headline, calls out 
jump heads and matches stories with 
captions. 

Union-Tribune copy editors are seated 
at terminals, in a carrousel-like arrange- 
ment, with the slot editor in the center at 
a slightly-higher console. By entering the 
story number into the terminal, the slot 
man views the stories on the video 
screen. ‘‘Normally, he looks at only the 
first paragraphs,’’ McCracken con- 
tinues, ‘‘and decides which of the rim 
editors should handle the particular 
story, sending it to them by pressing a 
key. When the rim gets the display on his 
screen, he sees an order for headline, 
measure, jump-heads and everything 

(Continued on page 60) 
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Tenn. plant embraces 
open layout design 


By Earl Wilken 


“Wall Syndrome’’, an ever present 
force in the design of newsrooms and 
pre-press areas, was pushed into a dark 
recess during the planning of the new 
plant for the Greeneville (Tenn.) Sun. 

The Greene County daily that cele- 
brated its 100th anniversary in July of this 
year, stands as the model for new plant 
construction for newspapers with circu- 
lations in the under 25,000 range. 

Although open newsrooms are not 
new to the industry, the Sun’s open de- 
sign embraces news, composition, layout 
and advertising departments. 

In a five year search prior to construc- 
tion, over 25 newspaper plants were vis- 
ited and one year before the final design 
decision was made, John M. Jones, pub- 
lisher of the Sun, chartered a plane and 
took a local architect and key executives 
on a visit to 10 newspaper plants. They 
did not see any layout they wanted, 
Jones said, and after analyzing again 
their needs, decided to draw up a set of 
floor plans to meet their open layout ob- 
jectives. Outside expertise was provided 
by the ANPA/RI and suggestions also 
came from many other sources. 

In addition to studying the floor plans 
of newly constructed newspaper plants, 
Jones said, Robert C. Carter, publisher 
of the Hopkinsville (Ky.) 


Kentucky New 
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Era, spent two days going over their 
proposed floor plans and made a number 
of invaluable suggestions. 

There was a desire to have all opera- 
tions on one floor, Jones commented, 
and opting for open design layout has 
brought benefits, one in the form of an 
increase in productivity. 

A visible day-to-day benefit from this 
open design centers on the increased 
co-operative spirit engendered among 
staff members. The environment created 
by the open design has also brought 
about initial and in some instances 
greater understanding of other staff func- 
tions in the production of the daily prod- 
uct. In the paper’s former two story 
building, operations were separated. 

Ken Hood, executive editor and assis- 
tant general manager, said personnel 
help each other in the open design con- 
cept, and with the full staff not sepa- 
rated, they work as a unit. 

Hood went on to say staffers had input 
into the open layout concept and the at- 
mosphere in the newsroom was now 
more relaxed. He said, however, per- 
sonnel in the composing area were ap- 
prehensive in the beginning. 

Construction started in the Spring of 
1978 and the 23,000 square foot building 
on 2% acres was completed early in 
1979. The new building is on land adja- 
cent to the Post Office and the former 
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facility. 


The former plant site is also located in _ 


a Historic District, designated in the Na- 
tional Register of the Federal Govern- 
ment. Since the Sun supported the local 
Historical Planning Commission, the ar- 
chitecture of the new building was de- 
signed to restore the atmosphere of the 
old community. 

Greeneville is the second oldest city in 
Tennessee and was the Capitol from 1784 
to 1790 of the Law State of Franklin. 
This land was then part of the South 
West Area of the State of North Carolina 
and when the U.S. Congress failed by 
one vote to declare Franklin a State, the 
area became part of the State of Tennes- 
see. 

Greeneville is the birth place of Davy 
Crockett and the home and burial place 
of Andrew Johnson, 17th President of 
the United States. The Sun has on dis- 
play an unused ticket issued by the U.S. 
Congress for admittance to the Im- 
peachment Proceedings against Presi- 
dent Andrew Johnson. 

To meet the standards set by the bien 
ning commission, the local architectural 
firm of Boyd & Arthur was retained, 
Jones said. He also felt an architect 

(Continued on page 61) 
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that is necessary to get the story into 
type.” 

The rim begins reading the story for 
punctuation, spelling, style, sense and 
size. The article has already been jus- 
tified and properly hyphenated by the 
TMS-11/70 system. 

“There are 16 special function keys 
that may be individually programmed to 
accomplish redundant functions and 
save key strokes,’ notes McCracken. 
The city editors have single-stroke com- 
mands that send stories to layout or news 
editors. They may also be used for spe- 
cial situations, he said. 

Once the story has been edited and 
copy fit, the copy editor writes the head- 
line. The TMS calculates headline count 
according to measure, type size and type 
style. Characters exceeding measure are 
displayed in bold face, while the variance 
in plus or minus characters are shown 
beside the head. The rim editor recasts 
the head until they fit, then transfers 
head and text to the slot for final review. 
The slot forwards the story to the com- 
posing room for automatic typesetting. 

The complete installation will be oper- 
ational by the end of 1979,’ says Fox. 
‘‘After that we will continue to refine the 
editorial, production, classified and cir- 
culation system and expand the opera- 
tions as improvements are warranted. 
We believe that the Digital TMS-11 and 
CMS-11 systems will handle our re- 
quirements now and let us add ‘bells and 
whistles’ as they are required.” 
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(Continued from page 60) 

- would be needed during the construction 
period. The building is of brick, steel and 
concrete slab construction and the press 
room floor has an extra concrete pad. On 
the roof, steel frames have been put in 
_ place for the day when the paper will 
mount a receive only earth station (dish). 
The building is heated with gas and has 
air conditioning as well as accoustical 
ceilings and a sprinkler system through- 
out. 

Expansion in the open newsroom area 
has been planned for with removable 
- walls in the offices of the editor and the 
- executive editor. The interior design has 
computer, telephone and all electrical 
wires placed in three rows in the floor 
that can be tapped every two feet. All 
floors are carpeted. 

The private 40 station telephone sys- 
_ tem was installed by Executone and in- 


'GATF accepts M-110 
‘M-110 press 
for Project 80 


Harris Corporation’s Commercial 
Press division, Dallas, Texas, will pro- 
| vide an $850,000 Harris M-110 web offset 
press to the Graphic Arts Technical 
Foundation (GATF), Pittsburgh, Pa. 

GATF has a $2.7 million expansion 
and renovation project underway with 
| the focal point of the Foundation’s Proj- 
-ect 80 aimed at the construction of a 

Color and a Web Center in Pittsburgh. 


‘Ad agency pr head 
joins Corning Glass 


Billie Brown was named director of 
corporate communications for Corning 
Glass Works and will be nominated for 
election as a vicepresident at the board 
of directors meeting in December. 

Brown succeeds James Burt, who was 
named vicepresident-investor relations. 
Brown has been with Cunningham & 
Walsh, a New York ad agency, since 
1965. 
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The Greenville (Tenn.) Sun’s new plant 


cludes a paging system. 

Planning for the future also embraced 
the concept of installing a 3200 gallon 
bulk tank for black ink. Delivery of black 
ink is by tank truck with the paper using 
only offset inks. The newsprint storage 
area was designed for a 90-day capacity 
with shipment of newsprint coming via 
truck and rail. 

The paper has a S-unit Rockwell-Goss 
Urbanite offset 48 page capacity press 
with one color unit, one ballon former 
and a 2:1 folder. 

Four color separations for editorial 
color are made by a staff member about 
once a week. Spot advertising color ap- 
pears frequently. 

‘“‘Our concepts on open layout design 
are working extremely well for us,”’ 
Jones stated, ‘‘and if we were building 
additional plants we would use the same 
basic open layout concepts.” 


GATF said the Harris Corporation’s 
loan of an M-110 web offset press to the 
Foundation is seen as the crucial com- 
mitment that will enable GATF to ex- 
pand its offering of educational pro- 
gramming on the web-printing process, 
as well as to enlarge the scope of the web 
printing research and technical services 
capabilities that GATF offers the indus- 
try. 

Harris Corporation’s contribution to 
GATF’s Project 80 increases the dollar 
level of equipment already received by 
the Foundation to $2,326,817. GATF’s 
Project 80 is expected to be completed in 
mid-1980. 


Gannett buys 
tourist magazine 


The Gannett Co., Inc. has purchased 
the Virgin Islander, a 10,000-circulation 
magazine serving the tourist industry of 
the Virgin Islands. 

The announcement was made by Allen 
H. Neuharth, chairman and president of 
Gannett, and Maureen O’Hara Blair, 
publisher, who founded the magazine 
four years ago with her husband, 
Charles, the late aviation pioneer. 
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1979 
August 
linage 


The following linage tabulations have been compiled by Media Records, 
Inc. for the exclusive publication of Editor & Publisher. They may not be 
reprinted or published in any form without explicit permission from Media 
Records, Inc. NOTE: Newspapers marked with code below include advertis- 


ing in Parade or Family Weekly, approximate linage as follows: 
*Porade—56,228 tFamily Weekly—54,783 


1979 1978 
FULL RUN PART RUN FULL RUN PART RUN 


ABERDEEN, S.D. 


American News-e ...... 761,927 14,400 725,835 13,968 

tAmericon News-S . 355,268 23,376 _ 417,333 5,568 

Grand Total ........ 1,117,195 37,776 1,143,168 19,536 
AKRON, OHIO 

Beacon Journal-e 2,509,807 56,256 2,772,521 68,064 

“Beacon Journal-S ..... 1,226,518 _ 136,016 1,229,157 _ 151,316 

Grand Total ........ 3,736,325 192,272 4,001,678 219,380 


NOTE: Beacon Journal-e and S changed from eight to six-column June 2, 
1975. 


ATLANTA, GA. 


Constitution-m 3,304,930 179,156 2,904,555 


Journal-e ...... -... 3,385,365 258,409 3,842,239 154,482 
Journal & Constitution-S 1,593,014 228,411 1,665,811 
Journal & Constitution-sot 506,159 

Grand Totol ........ 8,789,468 665,976 8,412,605 154,482 


NOTE: Effective with July 1, 1979, Medio Records started reporting the 
combined sat. Journal and Constitution as a separate newspaper in ao 
separate column. All linage for this sot. edition prior to July 1, 1979 is 
reported in the Journal-e column. 


BALTIMORE, MD. 


*News American-S 678,386 207,964 671,167 181,728 

News American-e 1,296,752 4,080 1,302,778 63,280 

Sun-m 1,756,389 10,920 1,669,063 5,056 

Sun-e .. -. 2,306,775 10,920 2,204,223 

SUN=S cies. - . 2,014,509 — 275,917 1,998,925 164,505 
Grand Total 8,052,811 509,801 7,846,156 414,569 


NOTE: Sun:m,e ond S changed from eight to nine column Sept. 6, 1976. 
News American-e ond S changed from eight to nine column Oct. 25, 
1976. 


BERGEN COUNTY, N.J. 


Record-e 2,593,132 319,253 2,790,951 457,082 
*Record-S - 1,445,093 _ 203,656 1,585,410 302,156 
Grand Total 4,038,225 522,909 4,376,361 759,238 


NOTE: Record-e and S changed from eight to nine column Jan. 1, 1977. 
NOTE: Record-e published 5 days a week only, 


BOCA RATON, FLA. 


Nows<Gr tect tit. clus 835,795 42,339 731,458 20,382 
tNews-S 403,223 _ 293,922 
Grand Total 1,239,018 42,339 1,025,380 20,382 
NOTE: News-e published 5 days a week only. 
BOSTON, MASS. 
Herald American-m 875,439 183,475 911,152 324,212 
Herald American-S ..... 510,844 345,214 509,073 362,063 
Globee? fre. xa siocynnie'-.s 1,970,303 134,032 
Globe-d -.. 2,487,406 10,752 2,388,985 134,272 
*Globe-S - 2,292,008 _ 310,553 2,201,028 _ 303,988 
Grand Total 6,165,697 849,994 7,980,541 1,258,567 


NOTE: Globe-e published 5 days a week only. 

NOTE: Herald American-m and S, and Globe-e,m and S changed from eight 
to nine-column Herald American effective Oct. 18, 1976; Globe effec- 
tive Feb, 27,1977. 

NOTE: Effective Feb. 4, 1979, the Globe-m and e became an all doy 
newspaper, 


BOULDER, COLO. 


Camera-e ............ 2,308,106 29,768 2,056,968 
Camera-S .... 808,766 9,984 _ 602,118 
Grand Total 3,116,872 39,752 2,659,086 
BRADENTON, FLA. 
Herald-@0. resis. fenns ces 1,206,269 1,125,208 
tHerald-S 510,172 454,957 
Grond Total ........ 1,716,441 1,580,165 
BUFFALO, N.Y. 
Courier Express-m ..... 795,067 68,910 903,140 28,639 
*Courier Express-S .-- 1,040,931 17,472 1,041,463 51,488 
News-e  ....... - 2,574,044 — 133,024 2,810,183 79,136 
News-S..... 380,544 4,660 _ 213,440 
Grand Total ........ 4,790,586 224,066 4,968,226 159,263 
CAMDEN, N.J. 
Courier Post-e ........ 2,894,498 106,288 2,407,060 470,740 


NOTE: Courier Post-e changed from eight to six column December 1, 1975. 
CHARLOTTE, N.C. 


News-e . 1,905,355 79,840 1,903,161 87,360 
Observer-m . 2,258,241 331,199 2,232,524 178,462 
*Observer-S 964,386 _ 133,528 887,484 _ 158,938 

Grond Total 5,127,982 544,567 5,023,169 424,760 


NOTE: Observer-m and S and News-e changed from eight to six column 
June 2, 1975. 


CHICAGO, ILL. 


Tribune-m 3,744,352 3,675,139 3,817,054 2,748,460 
Tribune-S - 2,542,296 1,003,523 2,443,306 992,029 
Sun Times-m - 3,010,313 709,141 3,077,194 610,389 
*Sun Times-S ......... 932,259 _ 516301 _ 951,479 _ 560,947 

Grond Total ........ 10,229,220 5,904,104 10,289,033 4,911,825 


NOTE: Tribune-m and S changed from eight to nine-column July 1, 1975. 
CINCINNATI, OHIO 


Enquirer-m ...... . 3,498,908 3,279,165 

Enquirer-S ... 2,089,585 20,512 1,873,450 

Post-e - 1,744,840 _ 184,772 2,101,933 _ 308,295 
Grand Total 7,333,333 205,284 7,254,548 308,295 


NOTE: Post-e effective June 2, 1975 and Enquirer-m and S effective June 
3, 1975, changed from eight to nine. 
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1979 1978 
FULL RUN PART RUN FULL RUN PART RUN 


CLEVELAND, OHIO 


Plain Dealer-m 3,378,893 496,758 3,494,232 427,192 
Plain Dealer-S 2,062,248 147,632 1,995,202 42,081 
Presse ....... 1,848,878 _ 299,488 1,976,940 _ 465,994 

Grand Total 7,290,019 943,878 7,466,374 935,267 


NOTE: Effective Sept. 1, 1975, the Plain Dealer-m and S$ changed from 


eight to nine-column; Press-e changed from eight to nine-column. 


COLUMBUS, GA. 


Enquirer (see note) 1,500,562 51,234 1,365,156 76,148 
*Ledger Enquirer-S 573,505 3,648 589,135 
Grond Total ......:. 2,074,067 54,882 1,954,291 76,148 


NOTE: Enquirer-m and Ledger-e sold in combination; linage of one edition 
Enquirer-m is shown. 


COLUMBUS, OHIO 


Dispatch-e . 2,651,768 76,000 2,884,254 206,304 
Dispatch-S_ ...... .. 1,681,648 110,072 1,706,169 61,056 
Citizen Journal-m . 1,044,573 _ 1172563 

Grand Total ........ 5,377,989 186,072 5,762,986 267,360 


NOTE: Dispatch-e and S and Citizen Journal-m changed from eight to 
nine-column Jan. 13, 1976. 


DALLAS, TEXAS 


News-m - 5,045,745 389,671 4,427,704 305,992 
News-S ...... - 1,962,457 332,615 1,670,595 267,569 
Times Herald-e .. . . 4,381,089 371,020 4,158,128 241,899 
“Times Herald-S 2,051,415 90,603 1,752,212 62,832 

Grand Totol ........ 13,440,706 1,183,909 12,008,639 878,292 


NOTE: News-m and S changed from eight to nine-column Dec. 29, 1975. 
Times Herald-e and S changed from eight to nine-column Dec. 29, 1975. 


DAYTON, OHIO 


Journal Herald-m 2,042,371 19,584 2,097,054 122,621 
News-e  ........ . 2,200,982 340,538 2,240,897 137,530 
SNewWSES: lore ateiaisty 8 1,015,225 15,840 _ 944,095 15,840 

Grand Total ........ 5,258,578 375,962 5,282,046 275,991 


NOTE: Journol Herald-m and News-e and S changed from eight to nine- 
column Oct. 6, 1975. 


DENVER, COLO. 


Rocky Mt. News-m - 4,855,413 4,340,430 
*Rocky Mt. News-S . 1,047,104 1,010,830 
Post-e - 4,242,550 144,675 3,846,650 138,293 
Post-S 2,496,415 2,044,953 
Grand Total ........ 12,641,482 144,675 11,242,863 138,293 


NOTE: Post-e and S changed from eight to nine-column Oct. 6, 1975. 


DETROIT, MICH. 
(Note Two Listings) 


Free Press-m 2,319,756 386,056 2,312,808 332,063 
*Free Press-S . 843,062 150,178 756,552 210,988 
News-e ..... - 3,521,526 552,078 3,573,810 679,282 
News-S_...... - 1,721,368 _ 320,396 1,709,738 _ 310,751 

Grand Total 8,405,712 1,408,708 8,352,908 1,533,084 


NOTE: News-e and S changed from eight to nine-column Dec. 29, 1975. 
News figures above reflect actual nine column measurements. 


Free Press-m 2,319,756 386,056 2,312,808 332,063 
“Free Press-S .. 843,062 150,178 756,552 210,988 
News-e 3,279,157 517,443 3,324,155 629,391 
News-S ; 1,652,034 _ 312,565 1,637,499 _ 302,582 

Grand Total ........ 8,094,009 1,366,242 8,031,014 1,475,024 


NOTE: News-e and $ changed form eight to nine-column Dec. 29, 1975. 
News figures above reflect converted eight column measurements. 


1979 1978 
FULL RUN PART RUN FULL RUN PART RUN 


DULUTH, MINN. 


Herald-e ...... 1,108,227 88,884 1,108,958 47,664 
News Tribune-m ... 1,122,916 103,856 1,142,825 47,664 
*News Tribune-S .. _711,238 __ 85,024 _ 786,338 __36,864 

Grand Total _ 2,942,381 277,764 3,038,121 132,192 


NOTE: Herald-e published 5 days o week only, 
NOTE: News Tribune-m and S and Herald-e changed from eight to six 
column May 5, 1975. 


ERIE, PA. 
Timoste= ei ida totes 1,513,420 9,984 1,627,237 9,984 
*Times News-S.... 0.4 821,406 732,826 5,920 

Grand Total . 2,334,826 9,984 2,360,063 15,904 


NOTE: Times-e and Times News-S changed from eight to nine-column Sept. 
1, 1978. 


FORT LAUDERDALE, FLA. 


News-e ........ . 4,632,206 644,654 4,169,003 316,026 
*News & Sun Sentinel-S 1,613,743 275,514 1,594,354 106,572 
News & Sun Sentinel-sat 1,224,752 1,165,875 
Sun Sentinel-m ........ 3,668,160 937,311 

Grand Total ..-... 11,138,861 1,857,479 6,929,232 422,598 


NOTE: News-e & Sun Sentinel-m published 5 days a week only. 
NOTE: News-e, Sun Sentinel-m & News & Sun Sentinel-S & sat. changed 
from eight to six column May 12, 1975. 


GARY, IND. 
Post Tribune-e 2,164,681 369,940 2,089,315 359,908 
tPost Tribune-S 990,286 _ 953,342 
Grand Total - 3,154,967 369,940 3,042,657 359,908 


NOTE: Post Tribune-e and S is an established nine-column format newspa- 
per and is measured accordingly. 


GRAND FORKS, N.D. 


Herald-e  . 1,046,114 880 1,120,876 
THoerold-Si pe evrersintene 525,144 25,456 561,656 __ 74,828 
Grand Total ........ 1,571,258 26,336 1,682,532 74,828 
HARTFORD, CONN. 
Courant-m 2,786,633 223,739 2,759,405 229,371 
*Courant-S 1,248,730 _ 400,472 1,139,373 _ 395,068 
Grand Total ........ 4,035,363 624,211 3,898,778 624,439 
HONOLULU, HAWAII 
Advertiser-m ... 3,138,623 2,867,102 
Stor Bulletin-e 3,264,285 3,043,634 
*Star Bulletin & 
Advertiser-S ........ 1,253,353 1,114,722 
Grand Total ........ 7,656,261 7,025,458 


NOTE: Advertiser-m, Star Bulletin-e and Stor Bulletin and Advertiser-S 
changed from eight to nine column May 3, 1976. 


HOUSTON, TEXAS 


Chronicles@ sts severe < 5,836,054 738,760 5,853,853 696,093 
Chronicle-S .. - 3,569,302 303,592 3,307,943 305,464 
Post-m ... 4,644,993 756,313 4,612,406 458,774 
APost-Si ans . ++ 2,102,296 _ 212,097 2,046,200 _ 206,924 

Grand Total .... 16,152,645 2,010,762 15,820,402 1,667,255 


NOTE: Chronicle-e and S and Post-m and $ changed from eight to 
nine-column July 1, 1975. 


KANSAS CITY, MO. 


3,106,405 721,548 2,759,703 652,253 
1,496,525 82,432 1,327,410 86,919 

; 1,696,094 248,308 1,457,720 _ 239,136 

Grond Total .......- 6,299,024 1,052,288 5,544,833 978,308 


NOTE: Star-e & S & Times-m changed from eighi to six-column June 8, 
1975. 


Ad Expenditure Trends 
August 1979 


A summary of newspaper advertising compiled by EDITOR & 
PUBLISHER from Media Records—64 Cities Report 


1979 1978 Dollar Change 
(000) (000) (000) 

Classifications Omitted Omitted Omitted % 
Retail 

Avie ust) Cases Ue eisai $ 293,988 260,058 + 33,9380 +13.0 

First Eight Months 2,490,802 2,280,400 +210,402 + 9.2 
Department Stores 

(Included in Retail) 

AU gUSt Hee. actemicrrss rx 66,913 GOA Cmte 43 (eee 

First Eight Months PAID) SYS SR Serine see ales} 
General 

AUGUSE™ cayew aertces is 57,360 AT SUS OO Sa eee lel 

First Eight Months 6125359 | 540:208 St 72.15 134 
Automotive 

MUGUSt Pio ietis.ce tees 14,372 LO;754 + 35618" +33.6 

First Eight Months 136,359 102,917 +,33,442 +32.5 
Financial 

AUGUSU SS sacaerncas cen 11,784 8,698 + 3,086 +385.5 

First Eight Months 157,054 184,705 + 22,3849 +16.6 
Classified 

AUGUSTA. ca cealns 187,127 163,141 + 23,986 +14.7 

First Eight Months 1,496,843 1,274,990 +221,853 +17.4 
Total Advertising 

AUgUSt ey ire serene 564,631 490,029 + 74,602 +15.2 

First Eight Months 4,893,417 4,333,220 +560,197 +12.9 


EDITOR & PUBLISHER for October 13, 1979 


1979 1978 
FULL RUN PART RUN FULL RUN PART RUN 


LEXINGTON, KY. 

. 2,342,226 57,568 2,245,853 186,580 
vsrald Leader-S » 1,203,936 _ 42,728 1,108,264 6,080 
3rand Total 3,546,162 100,296 3,354,117 192,660 
SE: Herald-m and Leader-e sold in combination; linage of one edition 
Herald-m is shown. 

‘TE: Herald-m, Leader-e and Herald Leader-S changed from eight to 
sine-column Sept. 20, 1976. 


LITTLE ROCK, ARK. 


vald (see note) 


ansos Gozette-m 1,290,046 400,688 1,713,417 

‘kansas Gozette-S . 648,373 _ 113,376 _ 785,855 

Srond Total ........ 1,938,419 514,064 2,499,272 

LONG BEACH, CALIF. 

sependent (see note) 2,366,281 553,294 2,291,142 557,266 
dependent Press 

Salegrain:5 iene se 707,503 _ 35,408 _ 678,333 __11,280 
Srond Total ........ 3,073,784 -588,702 2,969,475 568,546 


TE: Independent-m and Press Telegram-e sold in combination; linage of 
one edition Independent-m is shown. 


LONG ISLAND, N.Y. 


wsday-e ‘6 . 2,822,236 739,803 2,795,481 787,589 
“TLE Sa eon ican 1,238,501 _ 341,643 1,335,235 _ 426,084 
Grond Total ........ 4,060,737 1,081,446 4,130,716 1,213,673 


‘TE: Newsday-e and S changed from five to six column Sept. 11, 1978. 


LOS ANGELES, CALIF. 


yes-m 5,892,066 3,011,020 5,552,245 2,808,364 


yes-S 3,052,217 1,362,440 2,898,526 1,235,234 
rald Examiner-e .. 979,959 109,877 884,363 31,945 
rald Examiner-S . 284,643 255,731 


Grond Total -. ++. 10,208,885 4,483,337 9,590,865 4,075,543 
LOS ANGELES/SAN FERNANDO VALLEY, CALIF. 


ley News-m 3,145,805 711,003 
‘alley News-S 1,022,959 _ 70,800 
Grand Total 4,168,764 781,803 


YTE: Valley News-m published 5 days o week only. 
)TE: Not measured by Media Records in 1978. 


MACON, GA. 
legraph (see note) 1,348,237 83,333 1,410,914 104,776 
elegraph & News-S ... _ 630,020 23,388 _ 598,397 15,013 
Grond Total ....,... 1,978,257 106,721 2,009,311 119,789 


)TE: Telegraph-m and News-e sold in combination; linage of one edition 
Telegraph-m is shown. 


MANCHESTER, N.H. 


\ion Leader-d 1,400,050 197,824 1,453,155 
‘lew Hampshire News-S 581,740 _ 103,996 _ 614,803 
Grand Totol ........ 1,981,790 301,820 2,067,958 
MEMPHIS, TENN. 
mmercial Appeal-m ... 2,514,055 210,856 2,363,858 262,244 
mmercial Appeal-S 1,067,594 63,632 1,075,330 95,636 
ess-Scimitor-e ... 2... 1,884,113 _ 165,772 1,823,572 _ 143,525 
Grand Total ........ 5,465,762 440,260 5,262,760 501,405 


)TE: Commercial Appeal-m and S and Press Scimitar-e changed from 
eight to nine column July 1, 1975. 


MIAMI, FLA. 


Ol cence al 3,867,003 1,046,003 3,649,960 1,102,490 
srald-S -. 1,609,026 546,704 1,643,071 598,975 
BWS-6.0 ucts .. 1,840,304 29,504 1,814,391 

Grand Total ........ 7,316,333 1,622,211 7,107,422 1,701,465 


)TE: Herald-m and S and News-e changed from eight to six-column Mar. 
3, 1975. 


MILWAUKEE, WISC. 


ntinel-m ........... 2,455,614 2,287 485 

urnal-e .. 3,474,272 723,750 3,402,056 827,287 
urnal-S . 2,183,098 _ 508,067 2,090,681 _ 470,531 
Grond Total 8,112,984 1,231,817 7,780,222 1,297,818 

MINNEAPOLIS, MINN. 

bune-m .. 2,147,778 119,096 1,883,116 118,587 
bune-S 2,189,334 473,319 2,012,181 450,625 
EO Se iascrccoria 2,381,235 499,571 2,607,455 572,440 
ar & Tribune-sot . 364,105 

Grond Totol ........ 7,082,452 1,091,986 6,502,752 1,141,652 


JTE: Tribune-m and S and Star-e changed from eight to six-column Moy 
5, 1975. 

QTE: Tribune-m and Star-e had a combined sat. edition in 1978. The 
linage is shown in the Star-e. For 1979 the sat. edition is listed 
separately and the Tribune-m and Star-e are published 5 days a week 
only. 


NASHVILLE, TENN. 


Ner-Oe. erste ea 2,420,320 188,744 2,378,185 88,672 
mnessean-m ... . 2,423,708 188,744 2,320,130 96,888 
ennessean-S - 1,234,642 __ 72,708 1,100,182 _ 103,764 
Grand Total 6,078,670 450,196 5,798,497 289,324 


DTE: Tennessean-m and S, and Banner-e changed from eight to nine- 
column Jan. 2, 1978. 


NEW YORK, N.Y. 


mes-m -.. 2,692,665 145,800 732,729 37,800 

nes-S . 2,488,702 894,671 552,335 208,084 
ows-m 1,404,767 1,482,767 409,585 319,391 
ws-S ; 620,137 1,019,046 162,593 202,677 

ae eee . _765,700 296,698 

Grand Total ........ 7,971,971 3,542,284 2,153,940 767,952 


OTE: Times-m and S$ changed from eight to nine column Sept. 7, 1976. 
News-m and S changed from five to six column Sept. 6, 1976. 

JTE: Times, News and Post did not publish Aug. 10 through Aug. 31, 1978 
due to strike conditions. 


NEWARK, N.J. 


ar Ledger-m 3,315,797 116,099 3,342,003 115,719 
itor Ledger-S .. - 2,101,854 _ 162,800 2,191,348 150,152 
Grond Total 5,417,651 278,899 5,533,351 265,871 


‘OTE: Stor Ledger-m and S changed from eight to nine column Sept. 7, 
1976. 


OAKLAND, CALIF. 


ibune-e 2,244,756 169,884 2,186,384 119,182 
‘ribune-S - 1,093,664 34,792 1,036,524 31,520 


Grand Total 3.338.420 204,676 3,222,908 150,702 
ORANGE COUNTY, CALIF. 
sgister (see note) 5,760,974 58,576 5,233,823 54,864 
Register-S .......... 1,865,413 1,816,525 
Grand Total ........ 7,626,387 58,576 7,050,348 54,864 


‘OTE: Register-m and e sold in combination; linage of one edition 
Register-e is shown. 


=DITOR & PUBLISHER for October 13, 1979 


1979 1978 
FULL RUN PART RUN FULL RUN PART RUN 


PASADENA, CALIF. 


Stor News-d .......... 1,184,128 172,705 1,151,723 175,835 
Stor News-S . . 387,042 7,940 422,569 4,569 
Grand Total 1,571,170 180,645 1,574,292 180,404 

PASSAIC, N.J. 

Herald News-e 1,117,695 223,709 1,211,799 195,831 

tHerald News-S . 435,883 _ 116,280 439,167 __ 84,288 
Grand Totol 1,553,578 339,989 1,650,966 280,119 


NOTE: Herald News-e changed from eight to nine-column Oct. 4, 1976. 
News-sat. changed from nine-column to tabloid seven-column Sept. 2, 
1978. 

PATERSON, N.J. 

News-d 956,945 136,256 1,042,180 76,248 

NOTE: News-m changed from eight to nine-column Sept. 19, 1977. News- 
sot, changed from nine-column to tabloid six-column Aug. 26, 1978. 


PEORIA, ILL. 


Journal Stor-d 2,075,761 115,584 2,066,598 219,456 
“Journal Star-S 762,214 53,504 799,994 _ 43,484 
Grand Total ........ 2,837,975 169,088 2,866,592 262,940 
PHILADELPHIA, PA. 
Bulletin-oi nem crema 1,742,246 660,542 1,862,570 797,485 
*Bulletin-S .. 544,677 302,519 636,032 297,549 
Inquirer-m . 2,115,811 193,705 2,051,114 253,641 
Inquirer-S 1,873,259 396,220 1,755,132 421,216 
News-e ....... 1,123,433 11,040 1,024,078 
Grond Total 7,399,426 1,564,026 7,328,926 1,769,891 


NOTE: Effective May 19, 1975 Bulletin-e and S changed from eight to 
six-column. Inquirer-m and S changed from eight to six-column; News-e 
changed from six to five-column. The dota in this report covering the 
News-e reflects the converted linage to six-column format. 


PITTSBURGH, PA. 


Post Gazette-m 1,155,344 212,724 1,097,828 190,355 
Press-e .. 2,354,910 295,162 2,378,970 344,974 
*Press=5. a...) . 2,006,439 1,937,914 2,040 

Grand Total 5,516,693 507,886 5,414,712 537,369 


NOTE: Post Gozette-m ond Press-e and S changed from eight to nine- 
column Sept. 1, 1975. 


PROVIDENCE, R.I. 


Bulletin-e 1,835,013 430,009 1,868,539 444,269 
Journal-m .. . 1,754,291 313,169 1,718,625 347,866 
Journal-S . 1,314,676 _ 119,008 1,236,185 _ 123,952 

Grand Total 4,903,980 862,186 4,823,349 916,087 


NOTE: Bulletin-e and Journal-m have o combined sot. edition; the linage is 
only shown in the Bulletin-e. 


NOTE: Bulletin-e and Journal-m and S changed from eight to nine column 
July 1, 1977. 


ROCHESTER, N.Y. 
1,870,232 213,429 1,829,157 224,612 
1,087,178 100,392 1,011,704 108,416 
Times Union-e 1,812,394 _ 180,319 1,807,995 _ 221,428 
Grand Total 4,769,804 494,140 4,648,856 554,456 
NOTE: Democrat & Chronicle-m and S$ and Times Union-e changed from 
eight to nine-column Oct. 20, 1975. 


SACRAMENTO, CALIF. 


Democrat & Chronicle-m 
Democrat & Chronicle-S 


RCS uu sorcs en nt bens 3,589,739 604,064 3,134,013 513,888 
*Bee-S -. 1,374,120 304,440 1,116,838 224,736 
Union-m .. - 2,667,971 347,752 2,503,939 172,848 
TUnion-S_.... 558,721 _ 123,684 _ 607,182 

Grond Total .....,.. 8,190,551 1,379,940 7,361,972 911,472 


NOTE: Bee-e and Sand Union-m and S changed from eight to nine-column 
Sept. 1, 1975. 


ST LOUIS, MO. 
Globe Democrat-m ..... 1,958,486 178,394 1,543,309 205,274 
Globe Democrat-WE 1,019,924 832,112 
Post Dispatch-e ....... 2,187,717 162,281 2,262,803 55,010 
*Post Dispatch-S . 2,259,821 1,894,866 69,008 
Grand Total 7,425,948 340,675 6,533,090 329,292 


NOTE; Globe Democrat-m published 5 days ao week only. 
NOTE: Post Dispotch-e and $ and Globe Democrat-m and weekend changed 
from eight to nine-column April 5, 1976. 


ST. PAUL, MINN. 


Pioneer Press-m 1,409,229 1,294,893 

*Pioneer Press-S 1,632,347 1,506,187 

Dispatch-e ..... 2,285,129 _ 210,231 2,106,559 _ 295,147 
Grand Totol 5,326,705 210,231 4,907,639 295,147 


NOTE: Pioneer Press-m and Dispatch-e has a combined sat. edition; the 
linage is shown in the Dispatch-e. 

NOTE: Pioneer Press-m and $ and Dispatch-e changed from eight to six 
column May 5, 1975. 


ST PETERSBURG, FLA. 


Independent-e 2,273,368 76,299 2,167,793 138,256 
Times-m ..... 3,057,042 1,089,217 2,710,152 1,103,533 
*Times-S 1,257,017 _ 368,923 1,110,099 446,193 
Grand Total 6,587,427 1,534,439 5,988,044 1,687,982 
SALEM, OREGON 
Oregon Statesman-m . 2,577,106 2,389,335 
TStatesman Journal-S ... 718,172 709,948 
Capitol-e . 2,143,686 2,024,206 
Grand Total . 5,438,964 5,123,489 


NOTE: Oregon Statesman-m, Capitol Journal-e and Statesman Journal-S 
changed from eight to nine column Oct. 1975. 


SAN ANTONIO, TEXAS 


Exprasssmipps stcdr ge tan © 2,696,406 310,416 2,524,447 254,812 
tExpress-News-S_ ...... 1,200,080 118,872 1,054,592 26,608 
Express-News-sat. .. $30,211 505,790 
News-e ....... 2,488,489 270,224 2,357,390 174,176 
Light-e . 2,655,294 438,460 2,747,948 85,220 
*Light-S 1,257,704 104,920 1,159,743 
Light-sot. .... 5 444,815 402,910 

Grond Totol ........ 11,272,999 1,242,892 10,752,820 540,816 


NOTE: Express-m, News-e and Light-e published 5 days o week only. 

NOTE: Express-m, Express News-S and sat., News-e and Light-e, S and sat. 
changed from eight to nine-column. Express-m, Express-News-S and 
sat. Jon. 19, 1977; News-e Jon. 18, 1977; Light-e, S and sat, June 15, 
1976. 


SAN DIEGO, CALIF. 
Union-m ............. 3,820,313 118,108 3,450,440 199,276 
*Union-S - 1,571,892 1,455,589 23,472 
Tribune-e 4,356,495 _ 118,068 3,857,497 _ 208,624 
Grond Total ........ 9,748,700 236,176 8,763,526 431,372 


1979 1978 
FULL RUN PART RUN FULL RUN PART RUN 


SAN FRANCISCO, CALIF. 


Chronicle-m .......... 2,463,019 798,727 2,191,060 818,355 
Exominer-e ........... 2,489,990 771,784 2,194,861 820,271 
Examiner & Chronicle-S 1,375,037 _ 250,192 1,217,829 _ 212,032 
Grond Total ........ 6,328,046 1,820,703 5,603,750 1,850,658 
SAN JOSE, CALIF. 

5,639,276 297,410 5,393,851 252,521 

4,862,188 271,559 4,665,311 228,301 

*Mercury-News-S ...... 2,194,210 27,459 1,880,471 12,432 
Grand Total -. 2. + 12,695,674 596,428 11,939,633 493,254 


NOTE: Mercury-m and News-e has a combined sot. edition; the linage is 
only shown in the Mercury-m. 


SHREVEPORT, LA. 


MOUtnG Oh crt strlen a's 1,722,427 99,528 1,705,993 87,888 
Times-m 2,497,165 117,424 2,441,974 113,092 
*Times-S 820,324 855,591 17,832 

Grand Total 5,039,916 216,952 5,003,558 218,812 


NOTE: Times-m and S and Journal-e changed from eight to o nine column 
Jon. 2, 1977. 


SYRACUSE, N.Y. 
1,840,068 3,543 1,864,690 
1,089,702 8,138 1,064,129 


Herald Journal-e 
*Herald American-S 


3,909 
7,795 


Post Standard-m .... 1,209,472 88,780 1,114,675 _ 59,051 
Grond Total 4,139,242 100,461 4,043,494 70,755 


NOTE: Post Standard-m, Herald Journal-e and Herald American-S changed 
from eight to nine column Sept. 1, 1976. 


TALLAHASSEE, FLA. 


Democrat-m 1,787,001 79,672 1,661,999 
*Democrat-S 589,161 11,840 _ 577,024 

Grand Total 2,376,162 91,512 2,239,023 
NOTE: Democrat-e and S changed from eight to six column Aug. 1, 1976. 

TAMPA, FLA. 

Tribune-m 3,086,691 861,244 2,915,518 810,033 
*Tribune-S 1,353,943 60,392 1,220,077 53,424 
Times-e ...... 2,134,775 1,902,522 

Grond Total ........ 6,575,409 921,636 6,038,117 863,457 


NOTE: Tribune-m and S$ and Times-e changed from eight to nine-column 
Oct. 27, 1975, 


WASHINGTON, D.C. 


4,968,465 698,971 4,761,248 506,545 
2,122,652 497,484 2,151,299 421,766 
2,087,794 501,961 1,885,606 386,143 


$72,751 _ 247,669 _ 623,098 _ 167,972 
9,751,662 1,946,085 9,421,251 1,482,426 
NOTE: Post-m and S$ and Star-e and S$ changed from eight to nine column 

Aug. 2, 1976. 


WEST PALM BEACH, FLA. 


in Mae 2,844,933 112,048 2,657,141 98,309 
. 2,494,696 101,362 2,302,016 90,158 

1,311,996 __ 81,936 1,204,016 _ 61,076 

Grond Total 6,651,625 295,346 6,163,173 249,543 


NOTE: Post-m and Times-e hove a combined sat. edition; the linage is only 
shown in the Post-m. 

NOTE: Post-m, Times-e and Post Times-S changed from eight to six-column 
Oct. 1, 1975. 


WESTCHESTER ROCKLAND, N.Y. 


Reporter Dispatch-e . 1,428,647 197,926 1,643,656 182,857 

tReporter Dispatch-S .., _ 570,885 _ 103,232 718,292 _ 36,856 
Grond Total ........ 1,999,532 301,158 2,361,948 219,713 

WICHITA, KANS. 

Eagle-m 2,315,051 534,241 2,274,818 366,930 

Beacon-e eee ened ly 292, 202 29,512 1,230,290 

*Eagle Beacon-S ...... 757,493 _ 108,872 768,811 _ 111,320 
Grand Total ........ 4,364,776 672,625 4,273,919 478,250 


NOTE: Eagle-m and Beacon-e has a combined sat. 
only shown in the Eagle-m. 

NOTE: Eagle-m, Beacon-e and Eagle Beacon-S changed from eight to six 
column Sept. 1, 1975. 


edition; the linage is 


AUGUST 1979/1978 
LINAGE FIGURES 
SUPPLIED BY PUBLISHER 


ALBANY, N.Y. 
Times Union-m ........ 1,579,336 1,554,051 
Knickerbocker News-e 1,073,593 1,100,739 
Times Union'S ........ 734,859 690,743 
Grand Total . 3,387,788 3,345,533 
NOTE: Hearst Newspaper period runs July 30 to Aug. 26, 1979. 
ALTOONA, PA. 
INMUVE On=@ etree ip) etoainy noisy 1,985,620 1,914,794 
BANGOR, ME. 
Daily News-m ......... 1,592,450 1,485,507 
BIRMINGHAM, ALA. 
News-€) etek nate one 2,685,144 225,162 2,780,456 338,058 
News-S ...... 1,295,560 1,313,592 
Post Herald-m .. 1,734,012 1,972,964 
Grand Total -. 5,714,716 225,162 6,067,012 338,058 
BRANTFORD, ONT. 
Expositor-e ........... 1,604,404 1,600,935 
BURLINGTON, VT. 
Free Press-m 1,646,246 1,605,226 
Free Press-S 210,014 228,214 
Grand Total 1,856,260 1,833,440 
CASPER, WYO. 
Stor-Tribune-mS ....... 2,596,440 2,076,732 


NOTE: Includes inserts—224,882 lines in 1979; 227,920 lines in 1978. 
Family Weekly not included —56,128 lines in 1979; 56,156 lines in 1978. 


DAVENPORT, IOWA 


Quod-City Times-e/m . 3,423,504 3,293,178 
Quad-City Times-S..... 808,934 716,716 
Grand Total . 4,232,438 4,009,894 
DES MOINES, IOWA 
Ragistermy sive geracis 965,705 252,320 934,785 206,554 
Tribune-e 1,425,709 1,392,377 
Register-5 920,735 __45,019 880,653 _ 69,655 
Grond Total ........ 3,312,149 297,339 3,207,815 276,209 
(Continued on page 64) 
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. , 1979 1978 1979 197% q 
Linage—(Cont'd from page 63) FULL RUN PART RUN FULL RUN PART RUN FULL.RUN PART RUN FULL RUN PART RUN 
és 
1979 1978 NASHUA, N.H. RIVERSIDE, CALIF. 
FULL RUN PART:RUN FULL RUN PART RUN” “Telegraph-0 1,638,427 1,613,486 Enterprise-m ......... 2,472,162 2,280,152 
NEWPORT NEWS, VA. Press-@.2. 78 giiedenie 2,127,062 2,044,728 
DOVER, DELAWARE Daily Press-m 2,309,104 2,513,896 Press-Enterprise-S 555,198 490,602 
Delaware State News-eS 1,066,295 1,133,884 Times-Herald-e ........ 2,204,230 2,397,822 Grand Totol ........ 5,154,422 4,815,482 
NOTE: Figures shown are on 8 column basis. Daily Press-S ......... 1,134,868 1,121,386 SANTA BARBARA, CALIF. 
EDMONTON, ALTA. Grond Total ........ 5,648,202 6,033,104 News-Press-eS . 2,887,934 2,579,479 
Journal-e . 5,347,087 4,912,290 NORFOLK, VA. NOTE: Parade linage not included. 
FORT WAYNE, IND. Virginion-Pilot-m 2,941,155 386,504 2,806,292 355,888 SCOTTS BLUFF, NEB. 
News-Sentinel-e . 2,079,238 10,661 2,034,676 Ledger-Stor-e ......... 2,724,132 637,867 2,520,880 583,477 Stor-Herald-mS ....... 990,350 952,765 
Journal-Gazette-m 1,636,614 1,535,898 Virginian-Pilot & NOTE: Includes Family Weekly—55,930 lines in 1979; 50,709 lines in 1978. 
Journal-Gazette-S 857,885 822,472 Ledger-Stor-S ....... 1,200,161 _ 312,769 1,221,850 _ 264,293 SEATTLE, WASH. 
Grand Total . 4,573,737 10,661 4,393,046 Grond Total ........ 6,865,448 1,337,140 6,549,022 1,203,658 —_post-Intelligencer-m 1,754,054 1,666,720 
FORT WORTH, TEX. NORTH BAY, ONT. Post-Intelligencer-S 635,798 613,377 
Stor-Telegram-m 3,344,302 310,728 2,826,446 Nuggetie. fac. ci. ene 1,214,814 1,061,363 Grand Total 2,389,852 2,280,097 
eiutelecoram:e votre es ee see NORTH PLATTE, NEB. NemesceS's < -Evcinniies os 4,361,238 4,046,392 
tar-Telegram- 1,764,599 _239,384 1,530,942 Telegraph-e-sat-m ..... 891,637 891,241 SOUTH BAY (TORRANCE), CALIF. 

Grand Total 8,762,633 854,604 7,448,112 NOTE: Includes Family Weekly—54,109 lines in 1979; 42,956 linesin 1978.  Breeze-e ............ 3,961,174 3,689,728 
NOTE: Includes inserts and zoned edition for Aug. 1979. OGDEN, UTAH SPOKANE, WASH. 

INDIANAPOLIS, INDIANA Standard-Examiner-e 1,968,352 1,861,260 Spokesman Review-m 1,804,041 1,613,641 

Stor-m 3,005,251 3,061,201 Standard-Examiner-S 689,422 669,880 Spokesman Review-S . 920,764 884,469 

NeWws=60 Raiai cit kiss scnis 2,542,374 2,462,893 Grand Totol ........ 2,657,774 2,531,140 Daily Chronicle-e ...... 1,836,767 1,701,998 

Star-S + 1,583,071 1,472,067 NOTE: Sunday includes Family Weekly—55,944 lines in 1979; 55,314 lines Grand Total - 4,561,572 4,200,108 
Grand Total 7,130,696 6,996,161 in 1978. TACOMA, WASH. 

KITCHENER-WATERLOO, ONT. OKLAHOMA CITY, OKLA. News Tribune-e & 
Record-eh daewrsc tessa: 2,499,661 2,761,322 Oklahoman-m 2,566,119 736,703 2,338,482 Ae Tribune-Ledger-S - 3,484,054 3,286,556 
Times-e 1... 2,411,476 623,869 2,172,742 477,266 

Herold-e 0... He ViASE a TAR ONG Oklahoman-S WTO 298 eee 11225999 Se Blade caer eee erty pelea 2,292,379 

SINCOIN SNES! Grond Total ........ 6,388,593 1,360,572 5,737,223 989,073 Blades ~. 1,294,838 1,237,918 

Journal-Stor-d/S .. 2,352,252 2,356,802 OMAHA, NEB. Grand Total 3,683,085 3,530,297 
NOTE: Includes inserts—451,948 lines in 1979; 350,028 lines in 1978 World-Herald-m-e-S .... 3,916,019 3,634,918 TOPEKA, KANSAS 

LOUISVILLE, KENTUCKY ORLANDO, FLA. Doily Copitol-m ........ 1,354,262 1,324,344 

olnerclournulem 2,452,177 2,551,650 Sentinel-Stor-a/dS ..... 4,083,184 843,304 3,977,120 760,718 State Journal-e 938,021 943,166 

Louisville Times-e . 2,892,128 2,771,291 OTTAWA, ONT. Capital-Journal-S _ 507,388 499,765 

Courier-Journal & Les Droitzem = ee cates 1,794,475 1,769,269 Grand Total 2,799,671 2,767,275 
fies. Pesiees Hei PALM SPRINGS-PALM DESERT, CALIF. TORONTO, ONT. 

Grand Total 6,879,558 6,945,505 Desert Sun-e ... 1,399,230 1,110,793 Star-e .. 4,663,396 4,158,124 

NOTE: ROP disploy linage is published on 6-column basis, but is converted PHOENIX, ARIZ. Sun-mS . 2,279,694 1,915,076 

anaes basis above. Classified published ond reported on 10- Republic nite eon 4,827,256 * 3,998,974 Granditctal . 6,943,090 6,073,200 
MADISON, Wisc Gozette-e . 4,799,816 3,937,668 TUCSON, ARIZ. 

; i . q Republic-S 2,098,670 1,655,766 Stor-m 3,400,656 3,060,470 
Capital Times-e 2,328,557 2,349,515 Grand Total ¥ 11,725,742 9,592,408 Giizerze _ 3,388,518 3,087,224 
State Journal-m 2,359,930 2,356,132 SORTTANONIAT StaeS 1,106,210 910,704 

¥ , INE Co 1V0,, ) 
2h lg + te tat Pras Bellin 1,129,466 eee Grond Totol ........ 7,895,384 7,058,398 
rand roto Haha! foe Expresses 1,101,287 1.171919 NOTE: Sunday includes Parade linage. 
NOTE: 6-column pages converted to 8-column. Includes legal Taleerers Cone 747519 733316 TULSA, OKLA 
DESO ENAcOnN: Grand Total ........ 2,978,274 3,106,288 World-m 1,958,710 1,936,051 
Record-Journal-m 1,208,102 1,052,240 . 
Tribune-e 1,952,733 1,933,200 
MONROE, LA BORTEAND ORE: World-S 973,415 864,504 
aoa Oregonion-m-S ........ 5,757,038 5,392,478 sib on tot SS —= 
one ee 2b Taal Oregon Journal-e 1,916,530 1,823,150 Grand Total ........ 4,884,858 IEE 
News-Star-e 1,381,044 1,216,152 Toy ae NOTE: Figures based on 6-column format and 9-column classified. 
World-S 734/988 588,490 Grond Total ........ 7,673,568 7,215,628 
- < VANCOUVER, B.C. 
Grond Total 3,684,198 3,115,056 5 READING, PA. Shee 3,064,752 3,616,623 
NOTE: Gannett Newspaper period runs Aug, 6Sept. 2, 1979 Times-m/Eagle-e ....... 1,727,200 1,811,390 NOTE: Incl fee We ok 2 di Pr petri aes 
i cludes eeken Magazine. 
MONTREAL, QUEBEC Eagle-S - _124,220 701,384 
‘ Grand Total 2,451,420 2,512,77 WAUKEGAN, ILL. 
Gazette-m 2318388 Si1567785 ee ee News-Sun-e 2,136,512 2,123,828 
Star-e 1,503,106 RICHMOND, VA. 8 i PY i ot ep ies CaaS ie 
Le Devoir-m .......... 323,334 404,903 Times-Dispatch-m 2,096,293 2,003,792 ; WILKES-BARRE, PA. 
Le Dimanche-Matin-S 226,204 253,062 News Leader-e ... 1,957,998 1,832,283 Times; Leader News 
(Scr ie eobhe ne 4,871,032 3,804,750 Times-Dispatch-S 1,211,507 1,148,346 Record-a/d ......... 1,165,584 1,756,622 
NOTE; Le Dimanche-Matin includes insert-—2,340 lines in 1979; 31,432 Grand Total 5,265,798 4,984,421 WILMINGTON, DEL. 
lines in 1978. NOTE: Part-run and comics not included. News-Journal-m-e - 2,186,299 2,093,477 
News-Journal-S -. + 1,096,128 416,254 
Grand Total -... 3,282,427 2,509,731 
WILMINGTON, N.C. 
Storemifas sirnate asics 1,072,638 1,032,640 
Star-News-S - 479,962 412,776 
5 Grand Total 1,552,600 1,445,416 
' 552, (445, 
| DON'T HAVE TO YOU'RE ALL WET. WINDSOR, ONT. 
SUBSCRIBE TO E&P GET YOUR OWN Stor-e . 2,514,352 2,296,775 
WINNIPEG, MAN, 
| CAN BORROW SUBSCRIPTION Tribune-e 2,836,700 2,616,716 
Free Press-e - 3,319,422 3,087,195 
Grand Total 6,156,122 5,703,911 
WINSTON-SALEM, N.C. 
Journalsitcrcrsteac eae 1,870,162 1,898,316 
Sentinel-e ....... 1,588,664 1,622,978 
Journal-Sentinel-S 782,544 669,830 
Grand Total ........ 4,241,370 4,191,124 
NOTE: Part-run and comics not included. 
WORCESTER, MASS. 
Telegram-m 1,036,256 992,411 
Gozette-e .... 1,148,861 1,093,820 
Telegram-S ... - 1,044,650 893,161 
Grand Total 3,229,767 2,979,392 


ORDER YOUR 
SUBSCRIPTION NOW, 
MAIL THIS COUPON, 


Cpe gt era a pS pla ra es a i mae rl onl tI 


New editor named 


IRwIN Frank, Associated Press news- 


j EDITOR & PUBLISHER 575 Lexington Ave., New York, N. Y. 10022 : man for the past 22 years, is the new 
§ Gentlemen: Please start my subscription now, addressed to: $20.00 a year, 1 editor of the Dallas (Tex.) Times Herald. 
H Napa bere ane Bea 1 Frank spent five years as business news 
! hee countries, $40 || editor and director of financial services 
a, Aue 3 = |) -CEEle : for AP in New York. Prior to that, he 
r lz }| worked as an AP reporter in Texas. He 
‘ Company 0 My remittance 1/ has also worked on newspapers in Kan- 
0 Nature of Business is enclosed. 19 i sas and Oklahoma. 

SS eee ee 
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Syndicates 


By Lenora Williamson 


European pioneer in syndication honored 


The company that pioneered introduc- 
ion of comics and syndicated features in 
Northern Europe—Bulls Presstjanst— 
will be honored in Stockholm October 15 
oy King Features. 

In Stockholm for the celebration of 
Bulls’ 50th anniversary will be Joseph F. 
D’Angelo, King Features president, and 
King’s international sales director, Hal 
Schneider. 

Bulls, headquartered in Sweden, rep- 
-esents King in Scandinavia, Germany, 
Austria and Switzerland. The company 
was founded by Corneilus Bull, a ship- 
ding merchant who began distributing 
2opy out of Halden, Norway, in 1929. An 
avid newspaper reader, Bull got the idea 
of syndicating features from American 
newspapers while on a trip to the United 
States. He contacted John Brogan, then 
head of King’s international department, 
and a deal was struck. 

Bull moved his operation to Sweden 
and hired a man with a law degree and 
teaching background—Bjarne Steinsvik, 
who was convinced that newspapers had 
to concentrate on building circulation to 
2ducate the maximum audience. He saw 
comic strips as tools to do that job. 

The first comic strip Bull introduced in 


northern Europe was ‘Bonzo’, which 
starred a dog. Syndication was limited to 
capital cities. It was not until 1930 and 
the availability of ‘‘Mickey Mouse”’ that 
smaller provincial newspapers began 
publishing comics. 

The breakthrough for comics came in 
1934 when Steinsvik advised the editor- 
in-chief of Stockholm’s Aftonbladet to 
introduce a full page of comics to save 
his failing paper. Most of the editorial 
staff opposed the idea, but the response 
was beyond expectations. Aftonbladet’s 
circulation rose more than 45 percent in 
one year. Three years later, Aftonbladet 
introduced an 8-page, 4-color comics 
supplement. The newspaper’s successes 
gave impetus to the syndicate’s sales 
campaign. 

Steinsvik, who managed the company 
after Bull’s death and subsequently had 
taken it over in 1936, died in 1968. Since 
then his son, Hjalmar, has been the 
chief officer. 

Today the company covers Sweden 
and Finland from Stockholm headquar- 
ters; Denmark and the German-speaking 
countries from branches in Oslo, 
Copenhagen and Frankfurt. Its most 
widely syndicated King comics include 


“The Phantom’’, “‘Blondie’’, *‘Beetle 
Bailey’’, “‘Donald Duck’’, ‘‘Tiger’’ and 
of course ‘‘Hagar the Horrible.”’ 


* * * 


‘Even the Dog Won’t Eat My Meat 
Loaf” is the stirring title of a new book 
collection of Carl Larsen’s syndicated 
“Frying Pan Follies’? column. Publica- 
tion is October 31 by Media Ventures, 
Inc., parent company of American Syn- 
dicate, which distributes the column. 

The book has an even 100 of Larsen’s 
fun-in-the-kitchen columns on food and 
homemaking. The columnist at one time 
was chief dispatcher for a New York 
City truck terminal. But when his wife 
Celeste earned a master’s degree at Co- 
lumbia University and began teaching at 
Lock Haven State College in Pennsyl- 
vania, Larsen took on a new role of 
‘*househusband’’, thinking he would 
have lots of time to be a writer. He began 
the column in Grit in January of 1977. 

Larsen is also author of a new book 
written with Michael Milts, head veter- 
inarian for the New York City zoos, 
titled ‘‘Only a Gringo Would Die for an 
Anteater.” 

American Syndicate president James 
H. Dygert is offering a free copy of the 
new column collection to any newspaper 
editor who requests one (limit one per 
newspaper) with requests to be sent to 
the syndicate at 5045 N. Main St, Suite 
230, Dayton, Ohio 45415. 
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TV Data's well-known 
camera-ready listings are ready 
to roll. We presently use over 
twelve miles of film each 
month to bring you camera- 
ready convenience and quality. 
| Or you may prefer fast wire 
delivery. Each offers TV Data's 
wide range of typesetting and 
editorial options—allowing you 
to custom-tailor listings to fit 


Hotline: 


@ Any style or format. 
® Customized feature package. 
© Complete TV booklets. 
@ Special and Children’s 

show breakouts. 


TV Data is ready when you are! 
For more information, call our 


(8OO) 833-9581 


New York Tie Line 
(212) 581-3189 


ITTV DATA 


Quaker Village, Glens Falls, New York 12801 


Local Line 
(518) 792-9914 


Toronto Tie Line 
(416) 366-9319 
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Supreme Court 


(Continued from page 13) 


audience, since the consumer cannot 
avoid receiving the utility’s message. 

But Consolidated Edison Co., with all 
its customers in the New York area, de- 
fends the use of bill inserts. It argues that 
it is ‘‘essential to our democratic process 
that the free flow of information and 
ideas’’ remain unfettered so that the 
public may be informed on such issues as 
the use of coal by power plants otherwise 
dependent on foreign oil. 

The PSC action came after a complaint 
by the Natural Resources Defense 
Council about a bill insert on the need to 
develop nuclear power. In February, 
1977, the PSC ordered Con Ed to stop 
using billing envelopes to disseminate 
its views on the public questions. 

The company responded with a chal- 
lenge, contending that its First Amend- 
ment right freedom of expression was 
being violated. 

In May of this year, however, the 
state’s highest court upheld the PSC with 
a unanimous ruling. It pointed out that 
utilities remain free to spread their views 
by other means than billing envelopes. 

In its successful appeal to the U.S. 
Supreme Court, Con Ed contended that 
alternative means of communication are 
more expensive, are less likely to reach 
customers and may be less effective. 


Panax sells 


(Continued from page 21) 


the free-circulation Montgomery Adver- 
tiser newspapers, which are circulated in 
three editions the Maryland suburbs of 
Washington. Total circulation is 96,000. 
Panax will continue to publish these. 
Panax now publishes about 40 newspa- 
pers, most of them weeklies. 

About 40 per cent of Panax stock is 
owned by John P. McGoff, who once 
tried to buy the Washington Star and 
who is being subpoenaed by the Se- 
curities and Exchange Commission, 
which is investigating charges that he 
used a portion of $11.5 million, secretly 
provided to him by the government of 
South Africa, to purchase the Sac- 
ramento Union. 

It was learned from Panax sources that 
the sale of these newspapers is a step on 
McGoff’s part to get rid of the com- 
pany’s unprofitable newspapers. 

David Schansberg, publisher of the 
Globe, denied, however, that the paper 
was losing money. 

There was also speculation that 
McGoff was planning to sell off all his 
newspaper interests, but this was denied 
by the Panax editorial director James 
Whelan. 
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News Council finds 
UPI story ‘misleading’ 


By Lenora Williamson 


The National News Council during its 
most recent session in New York City 
found ‘‘warranted”’ a complaint filed by 
Robert B. Hayes, director of corporate 
communications at the Boise Cascade 
Corporation, Boise, Idaho, in which he 
charged that a United Press international 
story about the company was ‘‘grossly 
distorted, inaccurate and misleading. 

The article focused on the company’s 
severe financial difficulties in 1972, and 
Hayes’ submitted a copy as published in 
the Dallas Morning News last April 
headlined ‘‘Boise ignored °72 skeleton.”’ 

The Council action, in which 12 mem- 
bers present concurred, stated: ‘‘The 
U.P.I. story placed heavy emphasis on 
Boise Cascade’s missing 1972 annual 
report—a year of financial troubles for 
the company. But although this report 
was found in short supply, the reporter 
was readily given a copy during his visit 
to the company. It was no secret that 
Boise Cascade had financial difficulties 
in the early 1970’s. It made headlines 
then and is a matter of well-publicized 
record. 

“The complaint is found warranted 
because the story was sloppily prepared 
and inadequately edited, exaggerated 
and misleading.”’ 

H.L. Stevenson, editor-in-chief and 
vicepresident of UPI, in his earlier re- 
sponse to the Council wrote that UPI 
stands by its story on the corporation 
and that Hayes ‘‘is certainly entitled to 
his own judgment about the general 
thrust of the story . . . We feel the story 
conveys that Boise Cascade, after suffer- 
ing severe financial losses in the early 
1970’s has rebounded and again is in the 
blackseeeen 

The Council also declined to term a 
complaint by 14 reporters of the Rock 
Tsland (Ill.) Argus against the Quad- 
City Times, Davenport (Iowa) either 
“‘warranted’’ or ‘‘unwarranted.” 

Instead, the Council said that the 
complaint re Times’ publication of a 
story about the home and psychiatric 
background of a young boy charged with 
rape and murder “‘raises basic issues re- 
lating to journalism’s responsibility con- 
cerning pre-trial publicity.”’ (E&P, Sept. 
22) 

The Council’s statement observed in 
part, “‘Rather than consider the prob- 
lems in the context of this specific com- 
plaint, the Council believes it should 
examine the whole question of jour- 
nalism’s responsibility, if any, concern- 
ing pre-trial publicity in a broader con- 
text, and the Freedom of Press Commit- 
tee is instructed to proceed with such an 


examination.”’ ' 

Eight members concurred with Rey. 
James M. Lawson, Jr., United Methodist 
Church, Los Angeles, dissenting. Rev. — 
Lawson filed a dissenting opinion that 
the Council should treat the complaint as 
a grievance. 

Two new members were elected to the 
Council: Franklin H. Williams, president 
of the Phelps-Stokes Fund and former 
Ambassador to Ghana, and Ray Miller, a 
television producer, newsman and au- 
thor. He is a member of the United Press 
International Advisory Board. 

During its September session the 
Council also debated and formulated 
Freedom of the Press statements on clos- 
ing of courtrooms, prior restraint (The 
Progressive case), and the recent suicide 
of actress Jean Seberg. 


On prior restraint, 12 Council mem- 
bers concurred in one of the shortest 
statements issued in recent sessions. It 
noted that the Justice Department’s 
dropping of prosecution of The Progres- 
sive case ‘“‘leaves unresolved important 
issues of the press’s obligation in cases 
involving, or allegedly involving, na- 
tional security.” 

The statement on Jean Seberg’s death 
noted that “‘only from disclosures by her 
former husband at the time of her suicide 
did the American public learn that the 
actress was deliberately and outrage- 
ously maligned by the F.B.I. in 1970.” 
The F.B.I. statements concerned pater- 
nity of her child who subsequently was 
stillborn. 

The News Council declared further: 
““When government agents act to dis- 
seminate rumors of this kind, as was 
done in this case, the entire nation is 
victimized. And any elements of the 
press which chose to publish the rumor 
about Ms. Seberg without verification 
were guilty of abetting the kind of tactics 
the F.B.I. employed. The press must 
maintain the highest standards for check- 
ing such information. 

“The National News Council welcomes 
the statement of F.B.I. director William 
H. Webster that ‘the days when the 
F.B.I. used derogatory information to 
combat advocates of unpopular causes 
have passed forever.’ However, The 
Council goes on record as deeply regret- 
ting the necessity for that statement and 
condemns the practice in the past that 
required it.” 

William A. Rusher, publisher of the 
National Review, filed a dissenting opin- 
ion on the Seberg statement. 
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lassified Advertising 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 


FEATURES AVAILABLE 


ALCOHOLISM 


“WHAT ABOUT DRINKING?” 400 word 
weekly column. Now in its 4th year. All 
aspects of alcohol use and abuse. Witty 
and informative. It's for real. My news- 
papers don't cancel. Free samples and 
information. Du-My Syndicate, 45336 
Sancroft Av, Lancaster CA 93534. 


AUTOMOTIVE 


YOUR AUTO AND YOU: Weekly column 
of answers to your readers’ car prob- 
lems, plus weekly test report on new 
cars, vans. Write for samples, rates. Au- 
tomotive Features, 814 E. Manor Circle, 
Milwaukee, Wisc. 53217. 


AUTO COLUMN, straight from Detroit ac- 
tion | cover. $25 a month. Janicki, 37825 
Santa Barbara, Mt Clemens MI 48043. 


CAREERS 


CAREERS TODAY—A brief, news col- 
umn designed for young and old. Trends, 
advice, facts. A grabber for lifestyle sec- 
tions. Media West, E 302-26th, Spokane 
WA 99203. 


CARTOONS 


CHECK our low prices. Rates as low as 
40¢ per week on our Editorial Cartoons. 
Free sample package. R-GABS Comic 
Features, 1324 N 3rd, St Joseph MO 
64501. 


COMIC STRIPS 


BEST comic strips, puzzles, feature col- 
umns, editorial and sport cartoons. 
FREE CATALOG or $2 for sample pack. 
R-GABS, 1324 N 3rd, St Joseph MO 
64501. 


FINANCIAL 


“WASHINGTON FINANCIAL BEAT” 
Finally, a financial column all can under- 
stand. Analysis of today's hot issues. 
Weekly. Washington Financial News 
Bureau, 958 National Press Bldg, Wash- 
ington DC 20045. 


GENERAL 


HOW DOES IT WORK?—Brain teaser 
based on a recent patent, for non-tech 
reader. Box 29400, Editor & Publisher. 


THE NEW INVENTIONS—Recent pa- 


tents, in light, fast style, for pop reading. 
Box 29399, Editor & Publisher. 


FREE FEATURES (swap for typography). 
Details, samples: Dickson, 17700 West- 
ern 69e, Gardena CA 90248. 


HUMOR 


YOUNG BLACK COLUMNIST offers side- 
splitting commentary on Americana. 
Twice-weekly. Samples: Venice L. 
Holmes, 2503 McGill, Saginaw, MI 48601. 


“INKLINGS'’—Popular 550 word 
tongue-in-fat-cheek view of life and hard 
times in the U.S. of A. One to 3 times 
weekly. Rates, samples: Jo Rife, 17620 
Holiday, Morgan Hill CA 95037. 


AWARD-WINNING column (Outstanding 
column, Press Club of Southern Califor- 
nia). Weekly, twice weekly. Favorable 
rates. Walt Brasch, 220 A West B St, 
Ontario CA 91762. 


MEDICAL 


WHAT'S NEW IN MEDICINE? 
Report on latest medical news, with 
commentary, 300+ words. Willing to be 
syndicated. L.A. Chotkowski MD, FACP, 
pees yEunclaia Hwy, Kensington CT 


MONEY 


“MORE FOR YOUR MONEY’’—Weekly 
column of money-saving news guaran- 
teed to please readers. Proven results. 
Camera-ready. Free samples, Mike Le- 
Fan, 1802 S. 13, Temple, TX 76501. 


MOVIE REVIEWS 


MINI REVIEWS (Cartoon illustrated— 
Great for weekend section or entertain- 
ment pages. Issued weekly. Camera- 
ready. Our 5th year. Cineman Syndicate, 
7 Charles Court, Middletown, NY 10940. 
'914) 692-4572. 


NOSTALGIA 


GRAB young adult market. 500 words 
acked with memories. Samples, 
eisureland Features, 2125 Ewart Av, 

Saskatoon, Sask., Canada. 


REAL ESTATE 


HOUSE CALLS—Citation for recent na- 
tional award says “entertaining format 
» . concise. . . solid writing skills and 
a wealth of real estate knowledge.”’ 5th 
year, major dailies. Edith Lank, 240 
Hemingway, Rochester NY 14620. (716) 
271-6230. 


SENIOR CITIZEN 


SENSITIVE AND REALISTIC—Today’s 
senior citizen population is increasing 
and more varied than ever. Margaret, a 
leading authority, speaks directly to 
their concerns—and their strengths, in 
DEAR SENIOR CITIZEN. Letters and 
answers of interest to all ages. Full of 
practical information, spice and life. 
Weekly. Write for samples and rates: 
MHS Features, PO Box 425, Lenox Hill 
Station, New York NY 10021. 


STEREO 


ANTIQUES, pets, stamps, and cameras 
are great, but don’t overlook a $2-billion 
market. WORLD OF STEREO will fill the 
gap. Available weekly or monthly, with 
art. Box 1422, Buffalo NY 14214. 


WASHINGTON 


WASHINGTON WHIRL by Karen Feld, A 
newsy report of Washington per- 
sonalities and happenings. Get a feel for 
the state of mind of the capital with 
anecdotes, behind the scenes lobbying 
that both informs and entertains. A 
bright easy reading 750 words weekly of 
items. Feature Associates, 3334 Kerner 
Blvd, San Rafael CA 94901. 


WEEKLY 


“BOOTSTRAPS” is basic. It’s an in- 
teresting, competitive, habit-forming, 
800 words of creative entertainment and 
cultural motivation for self-improve- 
ment. $5 per week, 4 weeks free. Elm 
Hollow Syndicate, Box 403, Livingston 
Manor NY 12758. 
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ANNOUNCEMENTS 
BUSINESS OPPORTUNITIES 


“How to Start Your Own Community news- 
paper,” an oversized 136-page working 
manual by award-winning publisher John 
McKinney shows how to succeed on your 
own. New York Times says: ‘‘Covers every 
conceivable facet of weekly newspaper 
Puen ineos 15 day guarantee. $9.95 from 
Meadow Press, Box 35-E, Port Jefferson, 
NY 11777. 


7 ARTS PRESS Dept EP 99 
ENTERTAINMENT INDUSTRY SERIES 
6605 Hollywood Blvd, Hollywood CA 90028 
Books by Walter Hurst, Attorney. Copy- 
right-Text, statute, pictures; $15 hard, 
$10 soft. Send check or money order. 

(213) 469-1095. 


NEWSPAPER APPRAISERS 


APPRAISALS FOR ESTATE TAX partner- 
ship, loan depreciation and insurance pur- 
poses’ Sensible fees. Brochure. Marion R. 

rehbiel, Box 89, Norton, Kans. 67654, or 
Robert N. Bolitho, Box 7133, Shawnee 
Mission, Kans. 66207. 


NEWSPAPER BROKERS 


W. SID SMITH, Media Broker 
Box 189, Mount Pleasant MI 48858 
(517) 772-3261 


JIMMY CROWE 
CONFIDENTIAL NEGOTIATIONS 
Specializing in the best southern markets. 
12 Cutler Dr, Savannah, GA 31405. (912) 

925-8666, day or night. 


BILL MATTHEWS COMPANY conducts 
professional, confidential negotiations for 
sale and RuLenase of highest quality daily 
and weekly newspapers in the country. Be- 
fore you consider sale or purchase of a 
Property, you should call (813) 446-0871 
daytime; (813) 733-8053 nights; or write 
Box 3364, Clearwater Beach, Fl. 33515. 
No obligations, of course. 


CONFIDENTIAL NEGOTIATIONS 
Daily NEWSPAPERS Weekly 
W.B. GRIMES & CO. 

National Press Building 
Washington, D.C. 20045 
(202) National 8-1133. 


WE HAVE QUALIFIED BUYERS for dailies 
and large weeklies. Information strictly 
confidential. 
DIXIE NEWSPAPERS, INC. 
P.O. Box 400, Gadsden, Ala. 35902 
Ph. (205) 546-3356 


SYD S. GOULD ASSOCIATES 
“the broker with instant buyers’’ 
SALES, SERVICE, MANAGEMENT 

Route 1, Box 146 
Theordore AL 36582 


KREHBIEL-BOLITHO, INC. 

Nearly 500 sales in our 30 years. 
(We handle different properties—offices 
350 miles apart.) 

MARION R. KREHBIEL, ‘Norton office,” 
PO Box 88, Norton, KS 67654. Office (913) 
877-3407 
ROBERT N. BOLITHO, “Kansas City Of- 
fice,"’ PO Box 7133, Shawnee Mission, KS 
66207, Office (913) 381-8280. 


MEL HODELL, Newspaper Broker, 
P.O. Box 2277, Montclair, Calif. 91763. 
(714) 626-6440 


SNYDER NEWSPAPER BROKERS 
136 E. Honolulu 
Lindsay, Cal. 93247 (209) 562-2587 


ANNOUNCEMENTS 
NEWSPAPER BROKERS 


NEWSPAPER OWNERS-SEEKERS, We will 
be glad to go over your plans with you. No 
obligations. NEWSPAPER SERVICE CO., 
Lyrae Drawer 12428, Panama City, FL 


IF YOU'RE READY TO SELL your midwest 
daily or weekly newspaper, we'll find you a 
buyer with the competence and finances 
to make the sale worthwhile—and in a 
reasonable space of time. Roy Holding As- 
sociates, PO Box 212, Galva, IL. Phone 
(309) 932-2270, or 932-2642. 


NEWSPAPER CONSULTANTS 


JOHN B. OLSON & PARKER LIKELY 
Box 799, St Petersburg, Florida 33731 
(813) 821-5538 or (831) 896-4925 


DOES YOUR OPERATION from newsroom 
and advertising through composing pro- 
duction need updating? Do you need more 
efficiency? At less cost? If your answer is 
“yes,” let us suggest unbiased ways and 
means of doing just that. Many years of 
invaluable experience in production and 
sales. 


HUE Consulting Firm 
2209 Westridge, Plano TX 75075 
(214) 424-5494 


NEWSPAPERS FOR SALE 


CALIFORNIA group of weeklies priced at 
$1 million. Building available, includes 
plant. Qualify yourself in first letter. Sny- 
der Newspaper Brokers, 136 E Honolulu, 
Lindsay CA 93247. (209) 562-2587. 


GROWING WEEKLY in fast growing Florida 
city. Needs fresh blood to continue toward 


OHIO WEEKLY, 18 years old, legal. Grossed 
over $50M in 1978, 2000 circulation 
paid. Twice monthly paper, 3000 circula- 
tion. Once a month shopper, 10,000 circu- 
lation. Composition equipment goes with 
package. Other interest—make me an of- 
fer! Contact Jim Wade, (614) 264-4303. 


KENTUCKY WEEKLY gross $150M, 
$130M, liberal terms. Ideal situation for 
husband and wife. 
Indiana weekly gross $120M. Sell for 
$75M, liberal terms. 

WHITE NEWSPAPERS SERVICE 

Box 783, McMinnville TN 37110 


NEWSPAPERS WANTED 


IF YOU ARE planning to retire within the 
next several years, our group would wel- 
come being considered to purchase your 
non-daily newspaper. Each paper operated 
as a quality hometown newspaper. Primar- 
ily, we are seeking exclusive profitable 
newspapers with 4000 or more paid circu- 
lation. Prefer no central printing plants. 
We will respond to all letters that meet 
these qualifications. Confidentiality as- 
sured. Box 6310, Editor & Publisher. 


TWO AWARD-WINNING newspersons seek 
established Southern weekly to buy or 
manage. 2000-4000 paid circulation pre- 
ferred. Box 30536, Editor & Publisher. 


WHITE NEWSPAPER SERVICE 
Appraisals, Mergers, Sales. 
No Charge for Consultation. 

Box 783, McMinnville TN 37110 
(615) 473-2104 or 473-3715 


WEEKLY ON TERMS or buy-in as working 
partner. Experienced news/business hus- 
band and wife. MA-Journalism: Alabama. 
Have cash. All Zones. Martin, Box 85, Ful- 
ton NY 13069. 


ALAN G. LEWIS, MEDIA BROKER 


EXPERIENCED newspapermen looking for 
Ppaper(s) grossing $100M to $1 million. 
Prefer Zones 8, 9, 5, but will consider 
other areas. Marten, Box 1388, Cotton- 
wood AZ 86326. 
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ANNOUNCEMENTS 


PRINTING PLANTS 
FOR SALE 


NEWSPAPER SUPPLEMENT printing 
plant, typesetting, cameras, 2 presses 
with color units, Zone 9. Box 30639, Editor 
& Publisher. 


TRAVEL 


USSR-Professional Journalism and Arts 
Tour. December 28-January 11, 1980. In- 
cludes Russian Winter Festival, New Year's 
Eve celebrations, receptions with cocktail 
banquets, National Ukrainian Feast, semi- 
nars, theater visits and extensive sight- 
seeing. $989, non-profit. For brochure 
write VAI, 9 Cleveland Rd, New Haven CT 
06515. 


WANTED TO BUY 


WANTED—Bound volumes or runs of pre- 
1960 newspapers. Prefer runs of 25 to 200 
years, but will consider any offer. An excel- 
lent way to gain more storage space. A 
Page Out of History, 11450 Bissonnet 
ae Houston TX 77099. (713) 933- 
6170. 


INDUSTRY SERVICES 
ADVERTISING SERVICES 


Professional Advertising Services 
THE NEWSPAPER AGENCY, 
INCORPORATED 
PO Box 456, Babylon NY 11702 
(516) 661-5100 


CIRCULATION SERVICES 


Professional Circulation Services 
THE NEWSPAPER AGENCY, 
INCORPORATED 
PO Box 456, Babylon NY 11702 
(516) 661-5100 


Attention: CIRCULATORS 


Join The Null Seminar in New York City, 
October 25 and 26; in Dallas, Texas, 
November 29 and 30. 


Here, Null Circulation Counselors present 


tested, effective, market-management 
methods resulting in profitable circulation. 


The Null Seminar has reached newspapers 
ranging in circulation from 5000 to over 
1,000,000. 

Write/phone collect for complete details: 
Null Enterprises, Inc., 16 Mary St, San 
Rafael CA 94901. Phone: (415) 453-5711. 


ENGINEERING 
& INSTALLATIONS 


PRESS INSTALLATIONS, rigging, en- 
gineering modifications, rebuilding and 
removal. Single width to 4 plate wide. 
Bramble Professional Press Engineering, 
Rt. 2, Box 2285, McAllen, Texas 78501. 
(512) 682-7011. 


PROJECT ENGINEER FOR HIRE to handle 
your complete press installation—addi- 


tion—consulting troubleshooting, print-: 


ing, mechanical. Specialist: Goss Metro, 
Cosmo Urbanite. Over 20 years offset ex- 
perience. J.P. Moll, 1310 Elm Dr, Schaum- 
burg IL 60194, (312) 885-8729. 


PRESSES-CONVEYORS: Consultants, En- 
gineers, Riggers and Machinists for 
equipment installations, modifications, 
repairs, removals and overseas shipments. 
Skidmore & Mason, 1 Sherman Av, Jersey 
City NJ 07307, (201) 659-6888. 


FINANCIAL 


BANKERS TRUST COMPANY, a $28 billion 
institution, has a team of seven specialists 
offering to newspaper owners a unique fi- 
nancial and advisory service: 

e Mergers 
Acquisitions 
Divestitures 
Private Placements 
ESOT's 
Lease Financing 

Management Consulting 
___Minimum transaction level $2 million. In- 
itial, confidential consultation anywhere in 
ook United States at no charge. Call col- 
lect: 

Frank Calcagno or Brad Hart 
(212) 692 2430 (212) 692-2304 
BANKERS TRUST COMPANY 

280 Park Av, New York, NY 10017 
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INDUSTRY SERVICES 
RESUMES 


LEARN TO WRITE YOUR OWN 
DYNAMIC JOB RESUME 
Special techniques from wire service pro 
help you get ahead. Write to Kardis, Box 
2256, Clifton NJ 07015. 


Equipment 
& Supplies... 


CAMERA & DARKROOM 


DISTORTA LENSES squeeze your pages at 
highest percentage and best quality. 

KAMERAK (213) 437-2779 
Box 2798 Long Beach, Calif. 90801. 


SQUeeze Lenses, new and trade-ins .. . 
Manufacturer/Specialists since 1968 
New, super designs surpass all 
CK Optical (213) 372-0372 
Box 1067, Redondo Beach CA 90278, 


PHOTOMECHANICAL EQUIPMENT 


Pako film processor model 24-1. 
Western plate coater, model 3M86. 
Cosar 53 Densitometer. 

Iconics plate processor, model TCM25-2 
NuArc Ultra Plus platemaker, FT40UPNS. 
Acti copy camera, model 204. 


Call or write: 
CONTINENTAL PRINTING MACHINERY 
7881 Mastin St., Ste 201 
Overland Park KS 66204 
(913) 432-8276 


CIRCULATION SOFTWARE 


CREATIVE DATA SYSTEMS offers com- 
prehensive circulation systems for news- 
papers with 10,000 to 100,000+ circula- 
tions. Designed to maintain total homes in 
market area. Adaptable to subscriber only 
basis. Provides on-line access to sub- 
scriber, route and carrier information. 
Produces daily and on-demand ABC, draw, 
bundle wrapper, carrier update package, 
truck manifest, mailing labels, includes 
auto router, PIA billing/amortization, car- 
rier billing, estimating, bond and magazine 
accounting, on-line district manager mes- 
sage system. Other systems available in- 
clude Display A/R with extensive sales 
analysis, transient classified, payroll, ac- 
counts payable, newsprint, commercial 
printing, and cost accounting. Designed 
for IBM General Systems Division equip- 
ment. Contact CDS, PO Box 23054, Kan- 
sas City MO 64141. (913) 888-6755. 


COMPUTER SOFTWARE 


ADVERTISING-CIRCULATION Program 
packages for sale for IBM Computer Sys- 
tems 3, 32 or 34. Including ad sales, inch 
and money analysis reports anytime, also 
monthly billing reports. Extensive year ago 
history for all ad inches and money. 
CIRCULATION—draw sheet, all ABC re- 
ports anytime and at end of month. Ad- 
vance or arrears billing. PIA, Mail. R. C. 
Zollinger, The Gallup Independent, P. O. 
Box 1210, Gallup, N.M. 87301, (505) 
863-6811. 


WE’VE GONE INTO THE 
HARDWARE BUSINESS! 


(And the software business too!) 


Here's how E&P Classifieds can benefit 
you as you move into the new technology. 


IF YOU'RE A NEWSPAPER ready to 
move into more sophisticated computer 
technology, we can help you get top 
dollar for the computers you're 
currently using. 


IF YOU'RE A MANUFACTURER of 
computer hardware or a software house, 
we can help you move your trade-ins 
out of your inventory and into a 
worldwide marketplace. 


No matter what model computer 

you have for sale, someone out there 
needs it and wants it. And with a 
worldwide readership in the newspaper 
field, we'll find them for you. 


CLASSIFIED ADVERTISING RATES 


POSITIONS WANTED 
(Payable with order) 


LINE ADS 
(Remittance should accompan 
copy unless credit established). 


week —$2.75 per line 

weeks—$2.65 per line, per issue 
weeks—$2.45 per line, per issue 
weeks—$2.25 per line, per issue 


week ‘—$2.05 per line 

weeks—$1.90 per line, per issue 
weeks—$1.75 per tine, per issue 
weeks—$1.55 per line, per issue 


Add $3 per insertion for box service and 
count as an additional line in copy. 


Add $1.75 per insertion for box service 
and count as an additional line in your 
copy. 


Count approximately 39 characters and/or spaces per line 


3 lines minimum (no abbreviations) 


DISPLAY CLASSIFIED 


The use of borders, boldface type, cuts or other decorations, changes in your 
classified ad to display. The rate for display-classified is $68.00 per column inch 
minimum space. 


WEEKLY CLOSING TIME 
Tuesday, 4:00 PM New York Time 


Box numbers, mailed each day as they are received, are valid for 1 year. 


Editor & Publisher 
575 Lexington Ave., N.Y., N.Y. 10022 (212) 752-7050 


CLASSIFIED ADVERTISING 
Order Blank 


Name 


Address 


City 


Phone 


Authorized 


Classification 


Copy 


Assign a box number and mail my replies daily. 
Weeks Forbidden 
Please indicate exact classification in which ad is to appear 


To Run: Till 


Mail to: EDITOR & PUBLISHER e 575 Lexington Ave. e New York, N.Y. 10022 
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EQUIPMENT & SUPPLIES 
COMPUTERS 


=NDRIX equipment repaired, all models 
700, 5200, 6100 etc). All work guaran- 
ed, reasonable rates, fast turnaround. 


ull or write Computer Services Co., Dick 
arr, Rt 5, Maryville TN 37801. (615) 
32-5788. 


31 CLASS/SET Classified System, com- 
ete with pacesetter interface and Digital 
)P8-E computer. James Collins, Quincy 
2rald-Whig, Quincy IL 62301. (217) 
23-5100. 


GITAL PDP8-E 32K computer with four 
<05J disk drives and DEC tape unit. Two 
ars old and maintained by Digital. We 
ive been running as our business system. 
vailable immediately. James Collins, 
jincy Herald-Whig, Quincy IL 62301. 
17) 223-5100. 


FORK LIFTS 


IR SALE—Stand up model Yale Fork Lift, 


ectric with 2500 pounds lifting capacity. 
domes with charger. $4800. Call or write: 


»n Glockner, PO Box 46408, Seattle WA 
3146. (206) 767-3350 days. 


MAILROOM 


26 label head and 12 foot conveyor. Ed 
elsley, (800) 527-1668. 


4ERIDAN 48P inserter with 8 heads. 
reridan 24P inserter with 5 heads. 

uller EM10 inserter with 6 stations 
uller 227 inserter with 3 stations. 

| of these inserters are in very good con- 
tion. Installation service will be provided. 


€ are also interested in purchasing mail- 


om equipment directly from individual 
-2wspapers. i 


NEWSPAPER MAILROOM SYSTEMS 
11 Main St 
Southboro MA 01772 
(617) 481-8562 


JTLER HAMMER plastic wrap machines 


ry good condition, available im- 
ediately. Graphic Management As- 


ciates, Inc, Newspaper Mailroom Sys- 
“ms Division, 11 Main St, Southboro MA, 
17) 481-8562. 


NEWSPRINT 


~:WSPRINT ROLLS all sizes. BEHRENS 


ilp & Paper Co. 3305 W. Warner, Santa 
1a, CA 92704. (714) 556-7130. 


=WSPRINT ROLLS—120 tons, 11” wide, 
isis 30 Ib—at $400 ton, FOB warehouse 
2w York City; other sizes available, con- 
yuous supply. Brookman Paper Corp., 
YO E 54 St, New York NY 10022. (212) 
38-3020. ‘This is our 40th year." 


PASTE-UP 


McGANN & MARSH, INC. 
ghest quality border tapes, largest as- 
rtment in the U.S. Request samples. 
54-14th Street 
Wheeling, W. Va. 26003 
Ph. (304) 233-5211 


PHOTOTYPESETTING 


AKING market in Mark |, II, III Photon 
acesetters. The Lookout, POB 205, 
»pewell Junc NY 12533, (914) 226-4711. 


M ELECTRONIC COMPOSER—perfect 
ndition. Family Features Editorial Ser- 
zes Inc, PO Box 8398, Shawnee Mission 
3 66208, (913) 362-4660. 


OMPUGRAPHIC 2971TL and 2 Jus- 
punchers. Also a Compugraphic 4861TL. 
CRAMER Interstate Graphics (802) 
52-3112. 


COMPUGRAPHICS 
200—$2800. Compuwriters—$4000. 
961—$2300. Keyboards—$1200. Jus- 
writers, FHN Business Products, Church 
., Mt. Laurel, N.J. (609) 235-7614. 


CASH FOR MARK |, IV, 


and V Pacesetters 
(614) 846-7025 


EQUIPMENT & SUPPLIES 
PHOTOTYPESETTING 


COMPUWRITER | complete with five fonts, 
other accessories. Excellent condition 
older model, good first machine or backup 
equipment. Asking $2800. News Publish- 
ing Co, Box 601, Atkinson IL 61235. 


ACM 9000 with direct entry keyboard, 

fonts, ektamatic processor. Will guarantee 

condition at time of shipment. A steal at 

Soe Call (815) 476-7966, ask for John 
alker. 


MICRODATA MARK | with redactron 
reader, reverse lead, 2 speed motor, 2 
oe Available immediately. (603) 893- 


CG UNIFIED COMPOSER priced to sell as 
backup. Used extremely little. In perfect 
condition. Includes width cards for ACM 
9000. With tape punch, $6500. Without 
punch $5500. (309) 673-3603. 


PRESSES 


22%" CUTOFF GOSS HEADLINER, 4 units 
2 half decks, 2 to 1 folder, available now. 

21%2" cutoff Hoe Colormatic, 3 units, 2 
half decks, available now. 

4 wood Autopasters. 

2 x Goss web width 55" or 56” cut down 

it. 

2 Goss double balloon formers, 1 is 23 
%6" cutoff, 1 is 2234” cutoff. 

2 4-unit Goss, Community oil bath 

2234" cutoff Hoe color convertible 4 units, 
available now. Many spare parts. 

Goss Suburban, 2 units, and folder. 

3 Wood single width reel tension pasters 
available now. Many spare parts. 

BRAMBLE PROFESSIONAL PRESS INC. 

Route 2, Box 2285, McAllen, TX 78501 

(512) 682-7011. 


COTTRELL V-15A, 3 units/folder. 
Cottrell V-15A, 2 units/folder. 
Cottrell V-15A add-on units (3). 
News King 2 units/folder. 
News King add-on unit—1972. 
Color King folder, 30 h.p. drive 
Hantscho, 2234 x 36, 2 units/folder 
Magna Craft label machine 
Custom-Bilt 3 knife rotary trimmer—1975. 
INTER-WEB SYSTEMS 
1836 Woodward St 
Orlando FL 32803 
(305) 896-4330 Telex 56-7471 


1 GOSS COMMUNITY add on unit 
Grease type, excellent condition. 

2 1972 Daily King add on units with 
roll stands. 

1 Reconditioned Color King folder with 
30 HP GE drive. 


Call or write: 
CONTINENTAL PRINTING MACHINERY 
7881 Mastin St, Ste 201 
Overland Park KS 66204 
(913) 432-8276 


WEB LEADER, new 10/78, used little. 
5-units, 20,000 pph, will fit in 46 feet. 
Also, Count-o-veyor hoist, ink pump, Lek- 
tro roll truck, pallet lifter, camera, nega- 
tive dryer, sinks, tables, etc. Forum- 
Graphics: Marblehead MA, (617) 631- 


COTTRELL V-22, 4 units, JF-4 folder 
with double parallel. 

Cottrell V-25 folders, JF-1. 

Cottrell V-25, 4-10 units. 

Cottrell cross drive assembly. 

Cottrell Vanguard V-15, 2 units. 

Fairchild Color King 5 Units, 1968. 

Goss Community add-on units, 1969-76. 

Goss Suburban 1500 series folder. 

Goss SU folder, double parallel. 

Goss Suburban, 8 units. 

Goss Suburban add-on units. 

Goss SC folders. 

Goss folders: Urbanite, Suburban, SU, 
Community. 

Goss Urbanite folder, 1970. 

Goss Urbanite % folders. 

Goss 4, 6, 8-position roll stand. 

Gregg flying imprinter 2234”. 

Fincor motor and control 40 and 75 HP. 

WANTED: Newspaper equipment and 

complete plants. 


IPEC, INC. 
401 N. Leavitt Street 
Chicago, Illinois 60612 
(312) 738-1200 Telex 25-4388 


WILL PAY $1000 each for used 12” x 18” 
Graphic Electronics Photo Lathes. Contact 
Franklin Greenway, (404) 873-3257, 196 
14th St NW, Atlanta GA 30318. 
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EQUIPMENT & SUPPLIES 
PRESSES 


Goss 1500 Suburban 4 units, 1969. 
Goss 1000 Suburban 2 units, 1963. 
Goss Urbanite units, folders, '64-'72. 
Goss SC folders, 1975 and 1970. 
Goss Community units, '66-'75. 
Fincore 25, 30, 40, 50 60 HP motors/ 
drives. 
Harris V15A, 7 units 1972. 
Harris JF25 Folder. 
Harris V25 unit remanufactured. 
Color King, 5 units, 1967. 
New King, 4 units, 1964. 
News King, 3 units, 1969. 
King KJ 6 folder, 40 HP, 1969. 
OFFSET NEWSPAPER EQUIPMENT 
1820 Brairwood Industrial Ct NE 
Atlanta GA 30329 
(404) 321-3992 Telex 700563 


MARK | HEADLINER, 25% by 72", 2:1 
double folder, 1 color half deck, 6 flying 
pasters. IPEC, INC., 401 N. Leavitt St, 
Chicago IL 60612. (312) 738-1200. 


MERGENTHALER VIP 7245-3 HS servo. In 
excellent condition. Available im- 
mediately. (312) 595-2780. 


6-UNIT WOOD Web Offset Press consisting 
of: 5 Wood units (1 stacked), capable of 
opus color as well as black and white, 1 

arris Cottrell 1650 (16 page) printing unit 
manufactured 1975, 2 color humps (1 on 
stacked unit) 1 Wood double 2:1 folder 
with double upper formers, 5 Wood Electro 
Tab reels, tensions and pasters, 1 Cline 
reel with wood paster, 1 GE SCR solid state 
piess drive with 7-55 HP motors, 1 Offen 
ot air dryer—10 foot, 3 single chill rolls, 
22%" cutoff and manufactured 1967. 
Complete with all standard accessories in- 
cluding such items as Baldwin water level 
devices, air compressor, plate bender, 
transfer tables and reel room trackage, 
slitters, air bars, automatic blanket wash 
up device, etc. 

Call, Write or Wire: 

INLAND NEWSPAPER MACHINERY CORP. 
105th and Santa Fe Dr, P.O. Box 5487 
Lenexa, Kansas USA 66215 
(913) 492-9050 Telex 42362 


NEWSPAPER FOLDING machine, Stepper 
Fold n’tyer model #720. Folds up to 500 
Papers per hour. Card hopper attachment 
included. 1 year old. (201) 635-4666. 


MCCAIN SIDE SEWER, 
$8500. Call Ridley Lewis, 
(214) 634-0558. 


ATTN: BUYERS OF U.S. MFG. 
PRESSES FOR EXPORT 
AVAILABLE NOW 


Excellent selection of both single 
and double width letter press and 
web offset presses 


EXPORT SERVICES OFFERED 


Inland's export division provides 
removal of equipment from loca- 
tion, surface transportation from 
press location to export crater 
and to port of sailing, your choice 
We provide export crating or con- 
tainerization, whichever best 
suits. Full packing lists and docu- 
mentation as well as insurance 
provided, loading aboard ship 
and ocean freight to port of your 
choice. All detailed services such 
as processing letters of credit in- 
cluded. Our export division works 
through authorized export broker 
We offer a complete service as 
described above 


Inland has shipped newspaper 
machinery to most countries in 
the world. 


Write or call for information. Our 
sales force and technical person- 
nel are at your service. Unlimited 
references furnished from both 
domestic and foreign buyers 


CONTACT EXPORT DIVISION 
Inland Newspaper Mach. Corp. 
105th & Santa Fe Dr. - Box 5487 
Lenexa, Kansas 66215 
Phone [913]492-9050-Telex 42362 


EQUIPMENT & SUPPLIES 
PRESSES 


GOSS SC FOLDER with accumeter single 
paster, cross perf, % folder includes 
stacker, (no drive), mint condition. 

2 position, 4 position and 6 position 
Goss single width roll stands. 

Goss newspaper press folders (Universal/ 
Urbanite—Unitubular/Suburban, Com- 
munity. Harris, Fairchild, King, etc), 
Heke to 40,000 per hour. 

Balloon formers, single width. 

Baldwin 104 Count-o-veyor. 

New Baldwin press washups (35”). 

Di-Acro plate bender. 

30 x 40” NuArc NSFTUP 

DynaFlex 1523-9 plate processor. 

40 double saddles, 20%. 

32 single saddles, 22%. 


4 Unit 1957 Goss Headliner, 2234” with 
2 color decks, single delivery folder. 

6 unit Goss Headliner, 1961/63, 2 color 
decks, equipped with Di-Litho, no folder. 

3, 4, 5 unit Goss Universal presses, color 
decks are available. 


5 Unit Goss Suburban, complete. 
Goss Cosmo, 4 units, double delivery sub- 
way folder, fed from roll arms. 


WANTED TO BUY—36” Rewinder 


UNIVERSAL PRINTING EQUIPMENT CO 
'O Box 455 
Lyndhurst NJ 07071 
(201) 438-3744 


GOSS URBANITE 
folder with % folder. Write Box 30594, 
Editor & Publisher. 


LET US BE YOUR SERVICEMAN 


Removals, installations, custom press en- 
gineering and rebuilding services. Web 
width reductions. . . Double width, single 
width, offset or letterpress. 

Call or write: 
CONTINENTAL PRINTING MACHINERY 
7881 Mastin St, Ste 201 
Overland Park KS 66204 
(913) 432-8276 


18 POCKET SHERIDAN Accu-Speed 
Gathering Machine with Sheridan side 
stitcher and packer box delivery, $29,500. 
Call Ridley Lewis, (214) 634-0558. 


TAPE PERFORATORS 


FACIT tape punches repaired—6 or 8 level, 


fast turnaround, all work guaranteed. Re- 
pair rates $300 minimum—$450 maximum. 
Call or write Computer Services Co., 
Dick Farr, Rt 5, Maryville TN 37801. (615) 
982-5788. 


WANTED TO BUY 


IBM COMPOSER, IBM ESC, IBM fonts, 
IBM; camera. N. Gregory, 343 Clive Ave., 
Oceanside, NY 11572. (516) 764-2250. 


FERAG counter stacker in good condition. 
Must see in operation. 
Box 27787, Editor & Publisher. 


SHERIDAN 48P or 72P inserter. 
Must see in operation. 
Box 25954, Editor & Publisher. 


’ GOSS COMMUNITY OIL BATH with SC 


folder unit separate. Box 1983, Editor & 
Publisher. 


NEED 1500 SERIES GOSS SUBURBAN 
4 to 6 UNITS. 
BOX 200, EDITOR & PUBLISHER. 


NEEDED URGENTLY 
Chris-McCain saddle binder 6 stations with 
E19 or E20 pocket, Didde-Glaser DG175 
web offset press, Harris-Cottrell VI5A 2 
units web offset with double digest folder, 
Royal Zenith Zephyr 4 unit web offset, 
Lawson model C 3-knife trimmer, 42” Polar 
spacer cutter, Muller Pony perfect binder, 
47” Seybold Sabre Ill autospacer cutter, 
Macey saddle binder 6 station 10 years old 
or newer. Call Ridley Lewis, (214) 634- 
0558. 


WANTED TO RENT OR BUY—Used Texas 
Instruments 765 bubble memory terminal. 
Must be in good condition. Contact PO Box 
1042, Washington DC 20013. 


NEWSPRINT WANTED, 29 and 30 inch 
Rolls—will pay top dollar for quantities of 
20 tons or more. Confidential. Box 30533, 
Editor & Publisher. 


ANGLE BARS for 82 14¥%2 Goss Metro 
press. Old style. Two sections, 1 lefthand, 
1 righthand, to add to eRe re 2-high. 
Economist Newspapers, 5959 S Harlem 
Av, Chicago IL 60638, (312) 586-8800. 
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EQUIPMENT & SUPPLIES 


WANTED TO BUY 


MULLER 227 inserter. 
Minimum 3 stations. 
Box 25956, Editor & Publisher. 


STA-HI 257 or 
251 COUNTER STACKER 
Box 25955, Editor & Publisher. 


LATE STYLE 
COTTRELL V22/25 AND 845 
BOX 273, EDITOR & PUBLISHER. 


CHESHIRE and Phillipsburg any condition. 
Call collect Herb (201) 289-7900 A.M.S., 
1290 Central Ave., Hillside, NJ 07205. 


MAKING market in Mark |, Il, Ill Photon 
Pacesetter. The Lookout, POB 205, Hope- 
well June NY 12533. (914) 226-4711. 


MULLER-MARTINI 
Dynamo 259 or model 288 stacker. Write 
Box 29897, Editor & Publisher. 


BEST $$$ FOR YOUR METAL TYPE 
Lead Department Commercial Metals Co. 
Box 1046 Dallas, Texas 75221 
(214) 631-4120 Ext. 215 


Help 
Wanted... 


ACADEMIC 


INSTRUCTOR or Assistant Professor in 
Journalism with minimum 3 years’ news- 
paper experience. M.A. degree required, 
Ph.D. degree preferred, to teach reporting 
and editing. Should have experience with 
VDTs. Applications accepted until Feb- 
ruary 15, 1980. Employment will begin in 
September, 1980. Salary depends on ex- 
perience and background. Equal opportun- 
ity, affirmative action employer. CON- 
TACT: 

Dr, Raymond W. Buchanan, Chairman 
Department of Communication 
University of Central Florida 
(formerly Florida Technological University) 
Box 25000 
Orlando, Florida 32816 


THE HARTE-HANKS Media Management 
Fellowship of $3000 per academic year for 
Winter Quarter, 1980, will be awarded by 
the Henry W. Grady School of Journalism 
and Mass Communication, University of 
Georgia. The Fellow will engage in study 
leading to the M.A. degree and should be 
interested in advanced training in the 
management of publishing or broadcasting 
enterprises. Assistantships are also avail- 
able. For more information and application 
materials, write: Coordinator of Graduate 
Studies, School of Journalism and Mass 
Communication, University of Georgia, 
Athens, Georgia 30602, or phone (404) 
542-4466. Complete applications must be 
in by November 26, 1979. 


ADMINISTRATIVE 


PUBLISHING FIRM EXECUTIVE—Ground 
floor opportunity for shirt sleeve MBA or 
equivalent to manage growth of small 
($2.5 million), thriving newsletter book 
publisher. Minimum 3 years top manage- 
ment with small firm. Working knowledge 
of direct mail essential. Washington DC 
area. Write fully about experience, salary 
requirements, personal interests. Box 
30312, Editor & Publisher. 


GENERAL MANAGER DAILY 

This one is for a person who loves the great 
Northern outdoors. A 10,000 daily and 
Sunday, Zone 5, needs a General Manager 
strong in Sales and Marketing. Promotion 
to Publisher within year for right person. If 
this challenge appeals to you, write Box 
30421, Editor & Publisher. 


PERSONNEL MANAGER 
Challenging new position with a dynamic 
growing newspaper in northeastern Ohio. 
Qualifications: BS or BA, minimum 2 years 
experience, familiarity with EEO, benefits 
administration, wages and salary adminis- 
tration and MBO. Send resume with salary 
request to Fred Schomer, Treasurer, The 
Tribune Chronicle, 240 Franklin St SE, 
Warren OH 44482. An equal opportunity 
employer. 


Ue 


HELP WANTED 
ADMINISTRATIVE 


WE'RE LOOKING for enerBeUc: bright and 
underemployed people who would like to 
learn firsthand how to publish small to 
medium sized newspapers. All contact 
with us will be kept absolutely confiden- 
tial. Send resume to Tom Worrell, Presi- 
dent, Worrell Newspapers, Inc., PO Box 
1407, Charlottesville VA 22902. 


GENERAL MANAGER for Florida enter- 
tainment magazine. Heavy sales and ad- 
ministrative experience. Develop and over- 
see sales staff. $300 per week salary plus 
20% commission. Interview in New York. 
Resume and strong letter to Good Times, 
230 Arlington Circle, East Hills NY 11548. 


GENERAL MANAGER—Small community 
weekly in pleasant Zone 2 suburban area. 
Must have over all knowledge of newspa- 
per operation preferably with extensive 
experience in sales and advertising. Good 
salary and bonus incentive along with ex- 
cellent company benefits. A great place to 
retire. Send resume to Box 30587, Editor 
& Publisher. 


MARKETING DIRECTOR—Harte-Hanks 
medium size daily newspaper in Zone 2 
needs a marketing director with publisher 
potential. The market is highly competitive 
and growth oriented. The challenge is here 
and so are the rewards. If you have adver- 
tising and marketing skills combined with 
a proven track record, this could be an 
excellent opportunity. Send inquiries and 
resume materials to Frank Puckett, Pub- 
lisher, The Gloucester County Times, 309 
S. Broad St, Woodbury NJ 08096. Equal 
Opportunity Employer. 


HEAD ACCOUNTANT for locally owned 
newspaper group. Accounting degree, 
several years experience helpful. Data 
processing helpful as we are installing DEC 
tabs-8; inland cost study desirable. Salary 
open. Don Kramer, publisher, Casa Grande 
Valley Newspapers Inc., PO Box 639, Casa 
Grande AZ 85222. 


CONTROLLER—Zone 2 growing and pro- 
gressive 60,000 daily needs individual to di- 
rect all phases of accounting operations 
including comprehensive understanding of 
business computer systems, budget and 
financial analysis. Seeking an individual 
with a minimum of 5 years experience. 
Newspaper or public accounting experi- 
ence preferred, MBA a plus. Respond with 
resume and salary requirements to Box 
30629, Editor & Publisher. 


ADVERTISING 


SUN, GOLF and possible stock ownership 
in fast growing business. Advertising man- 
ager for Florida Golfweek, 5 year old state 
weekly tabloid. PO Box 1458, Winter 
Haven FL 33880. 


ADVERTISING SALES—Seeking aggres- 
sive, promotional minded salesperson. 
Opportunity for the right person in beauti- 
ful northern Minnesota. Salary commensu- 
rate with experience and ability. Incentive 
program and fringe benefits. Send resume 
and salary requirements to S.L. Asbach, 
Mesabi Daily News, Virginia MN 55792. 


RETAIL AD MANAGER—We want an 
opportunity/advancement minded ‘‘shirt 
sleeve” motivator to direct a staff of eight 
outside sales people. Our newspaper is a 
countywide product in the beautiful cen- 
tral California coastal area with a paid cir- 
culation over 22,000 and planning for 
greater growth and expansion. You will 
work hard and be rewarded amply. Call 
Howard J. Higgins, Advertising Director, 
(805) 543-1901 for an appointment. 


RETAIL ADVERTISING MANAGER—Work 
under advertising director and oversee 
staff of 5 for 21,000 circulation daily with 
growth potential. New position requiring 
strong motivator capable of handling large 
accounts. College town, excellent envi- 
ronment and an exciting time to come 
aboard, Send resume with salary request 
to Steve Braver, Business Manager, The 
Centre Daily Times, PO Box 89, State Col- 
lege PA 16801. 


RETAIL ADVERTISING MANAGER 
Needed for strong suburban southern 
California daily. Must be both sales and 
marketing oriented. We desire an experi- 
enced and professional individual who ex- 
cels in highly competitive situations. Ex- 
cellent working conditions and company 
benefits. Send resume with salary history 
to Chuck Rathbun, Director of Sales and 
asset Tribune, PO Box 1259, Covina 
CA 91722. 


HELP WANTED 


ADVERTISING 


AD MANAGER for Florida weekly newspa- 

er. Experience in sales and promotion. 
Must be self-motivated, aggressive, and 
ready to take charge of total ad depart- 
ment budget. Send resume with salary re- 
quirements to: PO Box 8125, Orlando FL 
32856. 


ROCKY MOUNTAIN NEWSPAPERS look- 
ing for experienced ad salespeople. We 
have immediate openings for people to go 
to newspapers in Wyoming and Montana. 
Salary, working conditions and opportunity 
for promotion great. Give us a call at (307) 
332-2323, or write Wyoming State Journal, 
Box J, Lander WY 82520. 


RETAIL SALES MANAGER ; 
Expanding suburban group in dynamic 
Denver needs retail advertising manager. 
Will oversee staff of 22 in selling local ad- 
vertising for weeklies and twice-weeklies 
with 242,000 circulation. Write Personnel 
Director, Community Publications Co., 
3501 E 46 Av, Denver CO 80216. (Sub- 
sidiary Minneapolis Star & Tribune Co.). 


ADVERTISING DIRECTOR , 
Medium size daily, part of a growing chain 
of newspapers located in 4 states is look- 
ing for an individual capable of managing 
and motivating a staff of professionals. 


Must be an aggressive, dynamic, self- 
motivated person with expertise in all 
areas of advertising. 


We prefer a people-oriented individual with 
a strong managerial background, capable 
of setting direction in a growth organiza- 
tion. 

You can count on excellent fringe benefits 
including stock ownership. Salary com- 
mensurate with experience. Forward re- 
sume to O D Baily, Publisher, Delaware 
State News, PO Box 737, Dover DE 19901. 
An equal opportunity/affirmative action 
employer. 


GROUP ADVERTISING 
DIRECTOR 


Outstanding management position in 
southern Zone 2 for sales director with 
multiple weekly and small daily experi- 
ences. This is a growth challenge to an 
individual who knows how to develop group 
combination sales in both grat and 
secondary markets. Close to 3 major met- 
ropolitan areas. Respond with resume to 
Box 30184, Editor & Publisher. 


JUST GRADUATED? Or limited experi- 
ence? If you have advertising savvy, can 
produce good layouts and sell, we have lots 
to offer with our growing firm. Chain of 
weeklies in area waitin’ to be plucked. 
Write News Publishing Co, Box 601, Atkin- 
son IL 61235. 


ADVERTISING SALES—San Francisco. 
Expanding weekly newspaper needs ag- 
gressive salesperson for competitive Bay 
area. Call Claudia at the Bay Guardian. 
(415) 824-3322. 


NATIONAL ADVERTISING 
MANAGER 


Zone 4 daily, is seeking a capable manager 
with general and co-op advertising experi- 
ence to manage an aggressive staff. Excel- 
lent compensation and opportunities for 
advancement. Send resume and salary 
history to Box 30685, Editor & Publisher. 


DISPLAY ADVERTISING 

SALES MANAGER 
We are looking for an individual to lead and 
motivate a display sales staff of 25 in an 
exploding suburban daily paper. The indi- 
vidual we are seeking must have a proven 
track record in competitive market and 
ability to lead an aggressive sales staff. 
Here is an opportunity to use your talents 
in an atmosphere of encouragement and 
cooperation. Highest quality editorial 
staff, very strong classified. Salary and in- 
centive potential to $40,000+. Send re- 
sume in confidence to Box 30638, Editor & 
Publisher. 


CIRCULATION 


NEWSPAPER GROUP seeks circulation 
manager for small lowa daily, 7000+. 
Need aggressive leader with sharp organi- 
zational skills and creative promotional 
ideas to lead department forward. Excel- 
lent opportunity for advancement in 
rapidly growing group. Box 30658, Editor & 
Publisher. 


EDITOR & PUBLISHER for October 13, 1979 


HELP WANTED 


CIRCULATION 


COME TO THE SUN BELT. Experienced 
circulation manager for small daily wanting 
to grow larger. Send references and re- 
sume to Box 30559, Editor & Publisher. 


CIRCULATION MANAGER position may be 
opening up in growing New Mexico city by 
the mountains. Must be experienced in 
ABC audit reports and carrier promotions. 
We are a 15,000 circulation daily. Send 
resume and salary request to Box 30429, 
Editor & Publisher. 


CIRCULATION DIRECTOR for group of free 
weekly newspapers in metropolitan Sun- 
belt area. Circulation 140,000 weekly 
using motor route, Little Merchant and a 
counselor system. Must be familiar with all 
of the above and prior weekly circulation 
and distribution knowledge is a must. Sal- 
ary commensurate with experience, good 
company benefits. Send resume to PO Box 
280, Channelview TX 77530. 


GROWING MORNING, evening, Sunday 
newspaper, Zone 5, seeks individual to as- 
sist Home Delivery Manager in supervising 
8 District Advisors. Individual must have 5 
years experience in circulation. Opportun- 
ity for growth in large newspaper chain. If 
interested, write Box 30467, Editor & 
Publisher. 


MEDIUM SIZE DAILY in central Ohio needs 
a city supervisor working with carriers. 
Must be strong on basics service, sales 
and collections. Send complete resume 
and references to Box 30435, Editor & 
Publisher. 


WE ARE EXPANDING our newspapers and 
have need for an experienced circulation 
manager who has a proven record and is 
able to take complete control of setting up 
a complete circulation system. Salary 
commensurate with experience. Please 
send resume to Dick Stern, General Man- 
ager, Life Newspapers, 19 E 31 St, La 
Grange Park IL 60525. 


ZONE MANAGER—The Register of Santa 
Ana, California, Orange County's dominant 
newspaper, 230,000 daily, 250,000 Sun- 
day, has an opening for an experienced 
zone manager to be in charge of district 
managers. If you are considering a move, 
consider the beauty of Southern Califor- 
nia. Tom Peterson, The Register, PO Box 
11626, Santa Ana CA 92711. 


DISTRIBUTOR 
We're looking for a hard working person 
with a solid circulation background. We 
want a professional for a distributorship in 
the reorganization of our statewide paper. 
Starting money is around $24K with poten- 
tial for $28 to $30K in one year. The dis- 
tributorship will require a reasonable cash 
deposit and for the right person we will 
help you move. We want you to feel 
company-oriented with the best promo- 
tional people you have ever worked with. 
Send resume with references to Box 
30684, Editor & Publisher. 


TOP CIRCULATION wanted for manage- 
ment trainee in display advertising. Twelve 
or better, profit sharing, standard bene- 
fits. Write Bob Shaw, Newton Daily News, 
Box 967, Newton IA 50208. (Shaw News- 
Papers affiliate), 


CIRCULATION MANAGER—medium size 5 

day afternoon daily in Zone 4. Excellent 

opportunity to join progressive group. 
ust be self motivator with strong desire 

to succeed, Newspaper located in one of 

the most beautiful small towns in the 

Southeast. Send resume and salary re- 
uirement to Box 30647, Editor & 
ublisher. 


CLASSIFIED ADVERTISING 


TOP CLASSIFIED wanted for management 
trainee in display advertising. Twelve or 
better, profit sharing, standard benefits. 
Write Bob Shaw, Newton Daily News, Box 
967, Newton IA 50208. (Shaw Newspapers 
affiliate). 


CLASSIFIED SALES PRO 

Need ambitious, creative salesperson to 
sell automotive and real estate display ad- 
vertising in very competitive market. Suc- 
cess in your sales effort will be well re- 
warded with our commission plan and ad- 
vancement to classified manager for right 
person. We are a well respected, growing 
weekly in South Jersey resort area. Send 
letter, resume, and salary requirements to 
Box 30609, Editor & Publisher. All replies 
held in strict confidence. 


: 


HELP WANTED 


CLASSIFIED ADVERTISING 


CLASSIFIED DISPLAY 
ADVERTISING SALES 


rowing market area creates the need for 
dditional sales personnel. Ideal candidate 
qould possess proven track record in dis- 
lay sales. 


refer 1-2 years experience but would 
onsider lesser experience for right per- 
on. 


end resume including salary require- 
ents to; James Queening, Classified Ad 
lanager, The Advocate, 258 Atlantic St, 
peicrd CT 06901. No phone calls 
lease. 


CLASSIFIED ADVERTISING 
MANAGER 


he Evening Herald, a growing 24,000 in- 
ependent daily, located in Rock Hill, 
outh Carolina, offers an outstanding op- 
ortunity to an ambitious, aggressive, 
ough minded individual with the ability 
Brisvpenence to manage all phases of a 
rowing and progressive classified de- 
artment. This position offers opportunity 
or personal and professional develop- 
rent. Achievement oriented pay and ex- 
ellent company paid benefits including 
srofit sharing plan. INTERESTED IN THIS 
tHALLENGING OPPORTUNITY? Send re- 
ume describing yourself, education, ex- 
verience and salary requirements to Per- 
onnel Administrator, The Evening Herald, 
?0 Box 11707, Rock Hill SC 29730. 


SLASSIFIED MANAGER—13,000 daily. 
Ve are looking for an aggressive, self- 
notivated individual who is looking for a 
hance to prove himself. Advancement 
vossibilities. This is a working manager’s 
sosition with retirement program, profit 
haring plan, insurance, etc. Salary plus 
ncentive. Send resume to Marv Anderson, 
\dvertising Director, East Oregonian, PO 
30x 1089, Pendleton OR 97801. 


CLASSIFIED SALESPERSON 
Jareer opportunity in classified for experi- 
»nced salesperson with a history of suc- 
ess. Excellent compensation ($15,000 
++), benefits, potential for advancement, 
yleasant working atmosphere. Newspaper 
3uild of New York, Local #3, is on strike at 
he Daily Journal. Be advised that we are 
seeking a replacement for a striker. Con- 
act Dave McClain, (201) 354-5000, The 
Daily Journal, Elizabeth NJ. 


DATA PROCESSING 


COMPUTER TECHNICIAN 
in immediate opening exists for top notch 
somputer Technician to maintain ATEX, 
\UTOLOGICS, COMPUSCAN, DEC, AND 
‘AYCOMP systems. Experience in these 
Reese ed. 4-day work week. Salary 
2 $19K plus overtime and differentials. 
send resume to Michael Gusky, Technical 
services Manager, Dallas Times Herald, 
0 Box 225445, Dallas TX 75265. 


EDITORIAL 


‘TY EDITOR for respected alternative San 
francisco weekly newspaper. Administra- 
ive ability, editing/writing experience es- 
ential, particularly in our specialties of 
westigative reporting/consumer/cultural 
overage. Write Mike Miller, Bay Guardian, 
700 19th St, San Francisco tA 94110. 


ITY EDITOR for aggressive etd daily in 
ompetitive southern California. We seek a 
ake charge individual with a flair for origi- 
ality, a sharp detail-conscious editing 

tyle and an ability to motivate writers to 
est performance. Right person has po- 
2ntial for further management growth. 
end resume, work samples and refer- 

~nces. Box 30322, Editor & Publisher. 


“/ANTED Ann Landers/Dear Abby type ad- 
isers. Write SEAPORT-EP, PO Box 7295, 
lorth Bergen NJ 07047. 


JEGINNING REPORTERS resumes being 
»ccepted by award-winning small daily in 
one 3. Apply to Box 30439, Editor & 
‘ublisher. 


DITORIAL PAGE—We're looking for an 
nergetic No. 2 person SLICherOn the 
asics: editing, writing, layout. We are a 
‘rogressive Sunbelt paper that has won 
ational awards for concerned journalism. 
“tlacks and women encouraged to apply. 
shreveport Journal, 222 Lake St, 
shreveport LA 71130. 


HELP WANTED 
EDITORIAL 


REPORTER—HOUSING 

Urban affairs publication, tops in its field, 
seeks a reporter with understanding of real 
estate or housing finance. Willing to train a 
bright, self-starter who is eager to pursue 
housing/real estate subject matter in 
depth. Excellent salary and benefits, 
Washington DC location. Send resume and 
relevant clips plus salary history to Box 
30510, Editor & Publisher. 


ASSOCIATION of 11 newspapers in Wyom- 
ing and Montana seeking entry level 
reporter-photographers and advertising 
representatives. Excellent, proven ad- 
vancement positions on a variety of or- 
ganization sizes. These are the West's 
best, as ranked in national association 
competition. Send resume to William C. 
Sniffin, Box J, Lander WY 82520. 


EDITOR to head staff of daily with 11,000 
circulation plus 5 weeklies. Located on 
Maryland’s Eastern Shore. Great area for 
hunting, fishing and boating. Must be 
community oriented, able to lead young, 
aggressive staff and provide editorial di- 
rection. Position requires managerial skills 
in addition to writing skills. Reply to Box 
30597, Editor & Publisher. 


GOLF JOURNAL is looking for a highly lit- 
erate copy editor to help produce one of 
the leading publications in the field. The 
person we seek must have a sincere inter- 
est in golf and have some background in 
the game. He/she must be able to generate 
story ideas that fit the magazine's format 
and turn rough copy into polished works. 
The candidate must be very strong in 
grammar because we consider ours to be 
the most literate magazine in the field. 
Golf Journal is the official publication of 
the U.S. Golf Association. Send resume to 
Robert Sommers, editor and publisher, 
Golf Journal, Far Hills NJ 07931. 


SPORTWRITER—Ideal opening for re- 
cent college pracuate with sports writing 
experience. Daily AM newspaper. Send 
clips and resume to Ed Hauck, Dickinson 
Press, 127 W First St, Dickinson ND 
58601. 


REPORTER wanted for Nevada’s largest 
newspaper. Must have experience and 
proven investigative skills. Write Bob Eis- 
berg, City Editor, Las Vegas Review- 
Journal, PO Box 70, Las Vegas NV 89101. 


STATE AND NATIONAL award winning 
community weekly looking for hard work- 
ing, bright-eyed reporter/photographer. 
Some experience helpful, but not abso- 
lutely necessary. Proven advancement po- 
sition and excellent training opportunity. 
Superior character traits required. Equal 
opportunity. Send resume to Green River 
Star, Box 592, Green River WY 82935. 
(307) 875-3103 for other details. 


REPORTER 


Washington State’s largest newspaper 
seeking energetic, self starter with 
minimum of 3 to 5 years fel te and VDT 
experience. Responsibilities will include 
general assignment and Chicano affairs 
reporting. 

Salary based on experience. $302.25- 
453.85 per week. Excellent fringe bene- 
fits. Females and minorities encouraged to 
apply. 

Send resume and clips to Thomas C Bryan, 
Personnel Manager, The Seattle Times, PO 
Box 70, Seattle WA 98111. Equal oppor- 
tunity employer M/F/H. 


EDITOR 
We are looking for an experienced jour- 
nalist to head up our nationally known 
group of suburban weeklies. We seek a 
person who has hired, trained, and moti- 
vated a news staff. You might be a No. 2 or 
No. 3 ready to lead your own staff and 
newspaper. This position requires 
makeup, editing, story assignment, and 
headline writing. We offer a competitive 
salary, automobile allowance, liberal fringe 
benefits package and the freedom to grow 
and build upon a solid news foundation. 
We are located in a highly competitive 
midwestern city (over 1 million popula- 
tion). This position is currently vacant. Re- 
sumes to Box 30573, Editor & Publisher. 


THE DAILY MAIL in Anderson, South 
Carolina, has an immediate opening for a 
well-rounded writer who can report spot 
news and do in-depth stories that take a 
closer look at the Anderson community. 
Send resume references, samples of work 
and a letter to Tim White, acting managing 
editor, The Anderson Daily Mail, PO Box 
2507, Anderson SC 29622. 
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HELP WANTED 
EDITORIAL 


PUBLIC AFFAIRS SPECIALIST 
East-West Center 


The East-West Center is a national educa- 
tional institution founded by the U.S. Con- 
gress in 1960 to promote better relations 
and understanding among nations in Asia 
and the Pacific through cooperative pro- 
grams of study, research, and training. 
Applications and nominations are being 
accepted for the position of Public Affairs 
Specialist in the Office of Administration, 
Public Affairs. 


Under the administrative direction of the 
Executive Administrator for Public Affairs 
assists in the development and coordina- 
tion of various public affairs projects and 
activities to enhance local, national, and 
international awareness of general and 
specific activities of the Center. The Pub- 
lic Affairs Specialist is responsible for car- 
rying out special projects while also assist- 
ing the executive administrator with inter- 
nal coordination and reports. Activities in- 
clude creative writing for exhibits, slide 
shows, and public service announcements 
for radio-TV; feature writing and place- 
ment internationally; and working with 
producers outside and within the Center in 
planning, creating, and coordinating pub- 
lic affairs exhibits and occasional radio-TV 
activities and programs. 


Candidates must have a bachelor’s degree 
or equivalent in a communication-related 
field, plus at least four years experience in 
public relations activities which demon- 
strate creative ability; writing versatility; 
skills in planning, organizing, and conduct- 
ing projects; and effectiveness in com- 
munity relations and in working with schol- 
ars and researchers in a multicultural en- 
vironment. Applicant must be able to 
evaluate research projects and reports for 
public information value and to adapt re- 
search findings and educational activities 
to mass-media audiences. Applicant 
should have experience in describing an 
institution and its work through several of 
the following: exhibits, posters, slide 
shows, public service announcements, 
and radio and television programs. 
Community-oriented public relations ex- 
perience in Hawaii preferred. 


Starting salary of $20,611 per year plus 
cost-of-living allowance of 12.5% (subject 
to change). 


Submit resume with cover letter which in- 
cludes title of position sought, a narrative 
description detailing relevance of your 

ualifications, names and addresses of 
three professional references, and sam- 
ples of work demonstrating ability to per- 
form the stated duties. Applications must 
be postmarked by November 1, 1979. 
Send to: Rebecca Lembeck, Personnel Di- 
vision, Dept. 516, East-West Center, 1777 
East-West Road, Honolulu, Hawaii 96848. 

An Equal Opportunity Employer M/F 


GRADUATE ASSISTANTSHIPS—Pennsyl- 
vania State University School of Journal- 
ism is seeking applicants for master's 
Program with three or more years’ media 
experience. Half-time graduate assistant- 
ships for 1980-81 academic year paying a 
stipend and full tuition are available for 
best qualified applicants. Write for details 
to: Chairman, Graduate Studies, School of 
Journalism, 218 Carnegie Bldg, University 
Park PA 16802. 


‘ EDITOR/REPORTER 
Bright, aggressive reporter for newsletter 
publisher. Must excel at phone, personal 
interviewing. First assignment to start up 
new publication. Must have technical edu- 
cation plus interest/background in busi- 
ness. Need responsible self-starter who 
can work with minimum of direction. Sal- 
ary open. Send brief note with your resume 
to: President, Technical Insights Inc, PO 
Box 1304, Fort Lee NJ 07024. 


MIDWEST DAILY seeks government politi- 
cal writer for its state capital bureau. 
Minimum 3 years government reporting 
required. Excellent pay, fringe benefits 
and growth potential. Write Box 30646, 
Editor & Publisher. 


SPORTSWRITER—Ideal opening for re- 
cent graduate with some sports writing ex- 
erience on a small city progressive daily. 

ust know all major sports at all levels 
with primary emphasis on local area 
sports. Salary commensurate with ability 
plus benefits. Southwest location. Box 
30656, Editor & Publisher. 


SPORTS EDITOR for 3 times a week news- 
paper located 65 miles east of San Fran- 
cisco. Emphasis on local sports but oppor- 
tunities for area college and pro coverage 
also. Sam Matthews, Tracy Press, PO Box 
419, Tracy CA 95376. (209) 835-3030. 


HELP WANTED 
EDITORIAL 


NEWS EDITOR 
Supplemental news service in Washington 
DC needs editor experienced in copy edit- 
ing, wire services, VDT skill. 5 year experi- 
ence minimum. An equal opportunit 
employer, m/f. Write Box 30657, Editor 
Publisher. 


IMMEDIATE OPENING for news/and or 


business editor with international publish- 
ing firm in Saudi Arabia. Arab/Middle East 
journalistic background and experience 
are essential. For Houston interview send 
resume and samples of writing to: SRM, 
Inc, Box 57, 2100 W Loop South, Houston 
TX 77027. 


GENERAL ASSIGNMENT REPORTER 

If you have a year or 2 of experience on a 
small or medium sized daily, prefer work- 
ing up your own story ideas and are ready 
for the challenge of a highly competitive 
market, we have a rewarding slot for you as 
a general assignment reporter on a 40,000 
Zone 5 PM and Sunday. Good pay, excel- 
lent fringes, opportunity to advance. Send 
resume and nonreturnable clips to Box 
30598, Editor & Publisher. 


CHURCH AND STATE are linked in many 
social justice concerns. National Catholic 
News Service needs reporter to specialize 
in federal government beat who knows 
Catholic church interest and involvement 
in national legislation. Apply in writing only 
to Thomas N Lorsung, Managing Editor, 
National Catholic News Service, 1312 
Massachusetts Av NW, Washington DC 
20005. 


PREMIER WRITING SLOT opened in a spir- 
ited feature section. Must be masterful 
story teller, proven reporter, enterprising, 
versatile and innovative. Compensation to 
match talent. Major southeastern met- 
ropolitan newspaper. Send resume and 
clips to Box 30542, Editor & Publisher. 


REPORTER—Prize winning 7M circulation 
daily seeks reporter on or before November 
19 to join staff of 6 to replace city reporter 
headed for Europe. Prefer 2 years experi- 
ence, but will consider well qualified be- 
ginner. Good benefits and pay according to 
experience. Write fully to Terry Houshol- 
der, managing editor, News-Sun, Ken- 
dallville IN 46755. 


LIFESTYLE/FAMILY PAGE EDITOR posi- 
tion open due to retirement. Must be an 
idea person, well organized with several 
years newsroom experience. Apply with re- 
sume to Robert Conrad, Editor, The 
Goshen News, Goshen IN 46526, 


ASSOCIATE EDITOR weekly industrial 
newsletter. Minimum 4 years reporting ex- 
perience, business, economics reporting 
preferred. Must have potential for manag- 
ing editor slot. Major publisher, Washing- 
ton DC location. Salary in high teens. Full 
benefits. Send resume and clips to J. Hig- 
gins, 441 National Press Bldg, Washington 
DC 20045. 


EDITOR IN CHIEF 


For award-winning national 
magazine. We have been 
called the David battling 
with the Goliath of govern- 
ment. We publish on grants 
and management and gov- 
ernment inefficiency. Our 
25,000 plus paid subscribers 
include key decision-makers 
in every state and fourteen 
foreign countries, hundreds 
of government officials, pri- 
vate agency directors, foun- 
dation executives, members 
of Congress. We need an 
experienced editor, skilled 
in magazine management 
and knowledgeable about 
circulation, computers, pro- 
motion and production. Ex- 
cellent salary and benefits. 
Relocate to Los Angeles. 
Send resume to Kay Eubanks, 
The Grantsmanship Center, 
1031 S. Grand Av, Los An- 
geles CA 90015. 


HELP WANTED 


EDITORIAL 


COPY EDITOR 

Copy editor with experience in editing and 
layout of hard news and feature pages 
sought by progressive, medium-sized daily. 
College degree plus equivalent of 1 year's 
appropriate newspaper experience re- 
quired. VDT experience preferred. We 
offer competitive pay, with regular in- 
creases, excellent benefits, a modern work 
environment and a beautiful community. 
Please send us a resume and layout and 
editing samples to Tom Kamerer, Person- 
nel Director, Telegraph-Herald, PO Box 
688, Dubuque IA 52 
returned. 

Equal Opportunity Employer. 


BUREAU CHIEF and REGIONAL EDITOR 
needed for regional circulation mornin 

newspaper in Texas. We have a beautifu 
plant, the latest in newspaper technology 
and a staff of top notch journalists. Prefer 
experienced persons now living in the 
Southwest. Reply to Box 30641, Editor & 
Publisher. 


1. Clips will not be 


STAFF WRITER 

Excellent professional opportunity with 
West Virginia University in the Office of 
Public Relations initiating and writing 
news releases for newspapers and 
magazines pertaining to the activities of 
the College of Agriculture and Forestry. 
Related Bachelor's Degree and demon- 
strated ability to perform Journalism work 
in Agricultural Sciences. Send resume to: 
Jack Podeszwa, Personnel Office, West 
Virginia University, Morgantown WV 
26506. An Equal Opportunity/Affirmative 
Action Employer M/F. 


LEADER for six-day daily in Colorado. Full 
benefit package for individual capable of 
making a good community newspaper bet- 
ter. Send resume detailing editorial back- 
ground and salary history to Box 30619, 
Editor & Publisher. 


JACK ANDERSON INTERNSHIP. 
A three month program in Washington. 
1401 16 St NW, Washington DC 20036 
(202) 483-1442 


ZONE 5 suburban newspaper covering 
over 200 communities and printing 35 edi- 
tions weekly has an immediate opening for 
a copy editor. Applicant must be an accu- 
rate and concise editor with ability to write 
bright headlines. Applicant must hold a 
journalism degree. Experience is a definite 
plus. We are an equal opportunity 
employer offering excellent pay and bene- 
fits. Send resume and work samples to Box 
30614, Editor & Publisher. 


REPORTER for fast growing 35,000 AM in 
Zone 2. The person we hire will have solid 
RCRSpaper experience either in school in- 
ternship or on job. $235 per week plus 
good benefits, vacation. Send resume, ref- 
erences and nonreturnable clips to Box 
30608, Editor & Publisher. 


FREELANCE 


WASHINGTON CORRESPONDENT—Na- 
tional consumer magazine based near 
pices needs part time stringer to cover 
federal, automotive, travel, energy, trans- 
portation news. Please submit feature writ- 
ing samples, resume to Box 30602, Editor 
& Publisher, 


DESIGNER FOR MAGAZINE: 
FREELANCE 
For a monthly fee, you'll work an average of 
7 days a month designing layout of edito- 
rial features and columns for prestigious 
Washington DC city/society magazine. If 
you're experienced in magazine design and 
ready to work as a member of our creative 
team, send samples and resume to Box 
30670, Editor & Publisher. 


GRAPHICS 


GRAPHICS DIRECTOR—Small North- 
western daily considering reorganization of 
newsroom with city editor responsible for 
reporters and content and graphics direc- 
tor responsible for photographers and de- 
sign. Write with your ideas and back- 
ground. The Daily News, PO Box 2126, 
Port Angeles WA 98362. 


JOB LEADS 


PR/EDITORIAL Jobs nationally 200+ list- 
ings weekly. M. Sternman, 68-38 Yellow- 
stone Blvd., Forest Hills, NY 11375. 
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HELP WANTED 
MARKETING 


MARKETING 
RESEARCH 
AND SERVICES 
MANAGER 


Top New England metro daily 
seeks marketing professional 
to organize and supervise re- 
search department. Must 
have strong statistical re- 
search and analytical skills. 
Will work closely with sales 
areas to provide meaningful 
demographic information and 
reports. Will also direct con- 
sumer research projects, 
readership surveys and cus- 
tomized advertiser surveys. 
Should have proven track 
record with agency, print 
media a plus. Excellent salary 
and benefits package. Send 
resume in confidence to Box 


30572, Editor & Publisher. 
Equal Opportunity Employer M/F 


PHOTOJOURNALISM 


PHOTOGRAPHER 

U.S. Forces newspaper, Stars & Stripes, 
100,000 circulation daily, has an opening 
in Western Germany for experienced 
newspaper photographer. Candidates 
must have 5 years general experience and 
at least 2 years of certified daily newspa- 
per news photography experience. Appli- 
cations without the required daily newspa- 
per experience will not be considered. 
Portfolio required with original application 
and will be returned when selection proc- 
ess is completed. Salary in-hire $17,035 
per annum plus living quarters allowance, 
overseas transportation and group insur- 
ance. Only applications postmarked on or 
before 23 October will be considered. 
Apply to Civilian Personnel Officer, Stars & 
Stripes, APO New York 09211. 


PHOTOJOURNALIST 

Major Eastern daily in Zone 2 seeks photog- 
rapher capable of originating photo ideas 
and stories. Must be able to work with little 
supervision. Prior daily newspaper experi- 
ence and 4 year college degree a plus. 
Send resume only to Box 30616, Editor & 
Publisher. 


CENTRAL MICHIGAN UNIVERSITY is 
seeking a photographer responsible for 
news, sports and publications photogra- 
phy in Office of Information Services. 
Bachelor's degree or equivalent preferred. 
Minimum of two years of full-time profes- 
sional photography experience. Ability to 
manage total photography operation, in- 
cluding photography, darkroom, filing and 
student supervision. Demonstrated crea- 
tive ability. Starting salary $11,650- 
$13,975, commensurate with qualifica- 
tions. Excellent fringe benefits. Submit 
portfolio, published samples, resume dif- 
ferentiating part and full-time experience, 
two letters of recommendation by October 
26, 1979 to: Personnel Office, 109 Rowe 
Hall, Mt Pleasant MI 48859. CMU is a 
non-discriminatory educational institution 
and employer. 


PRESSROOM 


OFFSET PRESSPERSON 
Immediate opening for fully experienced 
offset pressperson capable of producing 
quality work on Cottrell V15 press, camera, 
and in plateroom. We'll also consider per- 
son with lesser experience for further 
training. Send resume to Ken Speed, Pro- 
duction Manager, Daily Gate City, 1016 
Main St, Keokuk IA 52632 or call (319) 
524-8300. 


MORNING-Evening-Sunday operation has 
an urgent need for journeymen letter- 
pressmen. Call Larry Barr, Production 
Manager, (219) 461-8270. 


HELP WANTED 
PRESSROOM 


PRESS ROOM 
MANAGER 


One of Southeast’s most progressive 
newspapers needs a manager for its press- 
room, with a recently-installed Metro and 
an Urbanite for commercial work. You'll 
need to have a standards, a strong 
Metro background, and be expert in four- 
color work. Our seven-day morning news- 
paper offers excellent pay and fringes and 
is located in the most attractive commun- 
ity in Florida, with rolling hills, tree- 
canopied streets, two universities, 45 
minutes from the Gulf of Mexico. Send re- 
sume to Clyde Claiborne, Tallahassee 
Democrat, Tallahassee FL 32301. An 
equal opportunity employer. 


PRESSROOM SUPERVISOR 


with technical skills and supervisory or 
management experience. Growing small 
daily in Zone 2. Possible 2-shift operation 
with increasing commercial printing. 
6-Unit offset press. Excellent benefits and 
salary. Not a dead end job. Reply to Box 
30488, Editor & Publisher. 


PRESSPERSON for 9000 AM North 
Dakota daily. New 7 unit Goss press. Dark- 
room skills helpful. Send resume to Ed 
Hauck, Dickinson Press, 127 W First St, 
Dickinson ND 58601. 


WEB OFFSET 
PRESSPERSON 


Immediate opening for an experienced 
pressperson capable of producing quality 
work on press, camera and in plate room. 
Cottrell V15 experience helpful. Should 
have management potential. Wages to 
match experience. Usual combany bene- 
fits. Send resume to Ken Speed, Produc- 
tion Manager, Daily Gate City, 1016 Main 
St, Keokuk IA 52632, or call (319) 524- 
8300. 


COME TO THE SUNBELT. Experienced 
offset pressperson for small daily. Excel- 
lent opportunity for the right person. Send 
references and resume to Box 30560, 
Editor & Publisher. 


PRODUCTION 


HELP WANTED 


PRODUCTION 


PRODUCTION MANAGER—We are looking 
for an experienced, take charge manager 
to handle composition, camera and press 
rooms of our busy plant in Tucson, 
Arizona. We publish a small daily, four 
weeklies and large volume of commercial. 
Excellent equipment throughout includes 
6-unit V-15 Harris. Excellent living and 
working conditions. Write or call Jack or Ed 
Jewett, PO Box 35250, Tucson AZ 85740. 
(602) 297-1107. 


COMPOSITION 

SOUTHWEST 
Progressive printer/publisher seeks out- 
standing compositions supervisor who is 
technically competent (in layout, markup, 
typesetting and pasteups), a skilled man- 
ager of people, and well-organized. OCR 
and VDT experience an asset. Terrific cli- 
mate, growth company. Send complete 
employment and earnings history to Com- 
position, 2312 Morrow Rd NE, Albuquer- 
que NM 87106. 


PUBLIC INFORMATION 


INSTITUTIONAL RELATIONS—Central 
Wyoming College seeks an individual ca- 
pable of handling all college informational 
and public relations needs. One-person 
shop requires skills as writer, photog- 
rapher, publications and advertising de- 
signer. Should be well-organized and able 
to work fast. Interest in and commitment 
to community college philosophy is impor- 
tant. Requirements include Bachelors de- 
gree in journalism or public relations and 
work experience in print or broadcast 
media or college/university relations. Apply 
by October 26, 1979 to the President, Cen- 
tral Wyoming College, Riverton, Wyoming 
82501. CWC is an Equal Opportunity 
Employer. 


SALES 


PROVEN go-getter already calling on 
newspapers wishes to materially increase 
commission income by adding line of parts 
and products. State area selling and prod- 
ucts handled. Box 30372, Editor & 
Publisher. 


PRODUCTION 


ASSISTANT 
DIRECTOR 


PRODUCTION SERVICES 


National professional association headquartered in Chi- 
cago Is seeking an individual to supervise the production 
of publications and other printed materials, coordinate 
editorial, design, and typesetting operation, establish 
budget estimates for publishing units serviced for major 


publishing press. 


Two or more years printing/production background with 
emphasis on diversity in materials produced required. 
Knowledge of estimating process, familiarity with paper 
purchasing, printing equipment and equipment capabili- 
ties, web and sheetfed presses, color separations and 
color printing, preparation of camera-ready materials for 
two-color reproduction, typesetting and printing sources 
locally and nationwide. Good interpersonal skills and 
ability to work under pressure essential. Competitive 
salary and fringe benefits package. 


Respond by sending resume and cover letter outlining 
your experience and salary expectations as related to the 


above requirements to: 


Box 30650, Editor & Publisher 


Minority candidates and women encouraged to respond. 
An equal opportunity/affirmative action employer mif/h. 
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Positions Wanted... 


PERSONNEL AVAILABLE FOR ALL NEWSPAPER DEPARTMENTS & ALLIED FIELDS 


ADMINISTRATIVE 


_.P.A.—Six years experience with news- 
aper and radio eoue seeks controller- 
vip. Box 30420, Editor & Publisher. 


1 YEAR OLD publisher has made an ex- 
“emely unprofitable small daily profitable. 
sackground includes 7 years advertising 
vanagement on 90K group owned daily, 
Y2 years general management on small 
rivate owned daily. Looking for new op- 
ortunity. Write Box 30600, Editor & 
ublisher. 


NERGETIC AWARD-WINNER—Quality 
nd bottom line conscious. 14 years ex- 
erience with 7 as publisher. Daily and 
eekly experience. Some investment pos- 


0565, Editor & Publisher. 
UBLISHER/General Manager-larger daily, 


on daily and Sunday, 2 weeklies and 
‘hopper. Former classified ad manager 
nd ad manager for 25,000 circulation 
aily. 2 years as sales consultant for 
julti-state group. Strong on sales and 
ersonnel. Effective administrator with 


igh profit producer! Journalism degree. 
! tox 30677, Editor & Publisher. 


XECUTIVE EDITOR seeks tougher leader- 
hip post. Now key man ($530,000 re- 
ponsibility) in 11l-paper community 
roup. Major daily reporting, weekly edit- 
yg background. Awards. Business, mar- 
eting, peor anaeane know-how. VDT, 
hoto, layout, production, too. Stable, 
rowing, healthy family man, 39. Refer- 
nces. Box 30669, Editor & Publisher. 


ABA with strong news background wants 
hance to grow. I've done most newsroom 
obs and worked in market research. Pre- 
2r marketing or general management. Box 
0664, Editor & Publisher. 


| Re ee ee ee ee 
/__ PUBLICATIONS MANAGEMENT 
Jirector of publishing house for 7 years. 
ditor of national magazine for 3 years. 
“lewspaper publisher and editor. Radio 
tation manager. Stanford MBA, Harvard 
3A, Prefer Zone 9. 

Box 30620, Editor & Publisher. 


‘UBLISHER/GENERAL MANAGER—fully 
_ualified to manage or publisher for owner 
group of small dailies, group of weeklies 
sith TMC experience. Prefer Zone 4 or 
'-ear. General Manager small daily, foun- 
ver successful shopper. Fine track record 
sith top references including publisher 
ware of desire to make change. Complete 
| 2sume and interview now. Call (601) 


27-7906 or write Box 30612, Editor & 
‘ublisher. 


ADVERTISING 


DVERTISING SALESWOMAN—Post 
ought on medium size or large daily. 3 

aE experience, excellent references. 
‘'ynamic, hard worker. Minimum $15,000 
us incentives. Please send information 
2 Box 30298, Editor & Publisher. 


SPECIAL 
POSITIONS WANTED 
AD RATES 


4 weeks—$1.55 per line, per issue 
3 weeks—$1.75 per line, per issue 
2 weeks—$1.90 per line, per issue 
1 week—$2.05 per line 


Box service—$1.75 per issue 


Count approximately 39 characters and/ 
or spaces per line. 3 lines minimum. 


Deadline: Every Tuesday, 4 pm 


Editor & Publisher 
575 Lexington Av, 
NY, NY 10022 
(212) 752-7050 


ible. Family man, multi-award winner. Box | 


ny Zone. Presently GM for 12,000 circula- | 


xperience in budgeting and cost control. | 


ARTIST 


COMMERCIAL ARTIST for General Motors. 
Cartoonist for 3 weeklies. Seeking new 


career on daily. Solid portfolio. Bob | 


Seymour, 465 
44224, 


Graford Ln, Stow OH 


CARTOONIST 
CARTOONIST, 43, retiring due to slight 
disability. Seeks position on small or 


medium daily. Pay not important, work is. 
Box 30589, Editor & Publisher. 


CIRCULATION 


HOUSTON or Texas. Circulation manager, 


7500 daily, 30 years experience. Seek | 


work, Box 30494, Editor & Publisher. 


MANAGER with 12 years experience in 
18-21,000 dailies and TMC products is 
seeking number one position in compara- 
ble size or supervisory in larger. Prefer 
west of the Mississippi. Box 30423, Editor 
& Publisher. 


CIRCULATION MANAGER with excellent 
newspaper background in circulation and 
administration, shirt sleeve worker, people 
oriented, strong planning, promotion 
minded, good in preparing annual operat- 
ing budget and projecting income, over 20 
years experience, seeking circulation 
manager job or assistant in medium size 
daily. James Ramsdell, R-1 Box 200, Fall 
Creek WI 54742, (715) 877-2187. 


CLASSIFIED ADVERTISING 


CAPABLE and effective classified man- 
agement. 20 years experience all phases. 
rite Box 30527, Editor & Publisher. 


EDITORIAL 


14 YEARS company publications, 7 years 
newspaper Really S 2 years varied sales. 
Competent, dependable, adaptable. What 
do you need? | need a job and will pay 
relocation. Bob Guibord, 14133 Breakfast, 
Redford MI 48239. 


BUSINESS WRITER, several years experi- 
ence seeks position on metro Cale In 
Washington now, have covered busi- 
ness from the CEO to the entrepreneur, 
plus all levels of government. Box 30359, 
Editor & Publisher. 


EDITORIAL position sought by former pub- 
lic relations writer with mastery of lan- 
guage and original mind. Weak on produc- 
tion know-how but can learn quickly. New 
York City only. Box 30309, Editor & 
Publisher. 


COPY EDITOR will add authority, vitality to 
major daily’s desk. Capable, creative pro. 
MA, VDT experienced, layout flair, sound 
judgment, steady temperament. Solid man 
for solid spot. Box 30307, Editor & 
Publisher. 


CREATIVE young Motor City writer-editor 
seeks challenging position. Strengths: En- 
tertainment, State Politics, Education. 
Willing to relocate. Box 30434, Editor & 
Publisher. 


LIFESTYLE EDITOR—Proven success in 
reaching 18-35 audience, plus editing ex- 
perience on two of East's top dailies. Box 
30426, Editor & Publisher. 


PHOTO EDITOR—Experienced in layout, 
initiating worth Asse eD ten Uae 
local and wire photos expertly, directing 
use of color art. Extensive background as 
Metro Hae and Beet Nel- 
son Tiffany, 28152 S. RidgeCove Ct, Palos 
Verdes CA 90274. (213) 541-7503. 


COPY EDITOR—4 years experience daily 
copy desks. Recent MA in drama. Would 
like to return to desk work, interested in 
film-theatre reviewing. Contact Mike 
Horenkamp, 315G Northland Or, 
Pol yal KY 40505. Call (606) 254-9652 
or 252-0331. 


MUSIC CRITIC—Young, experienced, 
award-winner seeks position with daily. 
Solid background, credentials. Box 30674, 
Editor & Publisher. 
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EDITORIAL 


BRING READERS to your editorial page. 
Hire a pro to make it sparkle. Managing 
editor Zone 5 daily seeks return to writing. 


Conservative-libertarian in touch with the | 


world and city hall. Solid layout, sprightly 
columns. Zones 3, 4 or 6. Box 30452, 
Editor & Publisher. 


WASHINGTON CONSERVATIVE journalist- 
PR. Top contacts. Reopening own shop, 
seeks “Your man in Washington” ac- 
counts. Re your needs. George Fowler, 
1052A National Press Bldg, Washington 
DC 20045. 


porting job with mid-sized daily or weekly 
in Zone 5 or 6. Former state government 
intern for the Chicago Sun-Times. Re- 
sume, clips and reference on request. Ray 
Urchel, 6052 S Narragansett, Chicago IL 
60638. (312) 586-7666. 


AMBITIOUS, enthusiastic recent J-grad 
seeks position on daily or weekly newspa- 
er in. Boston or New York area. 
pecializes in features but also experi- 
enced in general assignment. Box 30580, 
Editor & Publisher. 


| PROVEN public affairs reporter seeks re- | 


EDITORIAL 


AWARD-WINNING sports writer seeks po- 
sition on medium-sized Midwest daily, Will 
consider any serious, well-paying offer ac- 
companied by example of your sports sec- 
tion. Clips available on request. Write Box 
30663, Editor & Publisher. 


WRITER/EDITOR will be in Israel for 7 
weeks. Can do features on your area 
people living in Israel. University of Mis- 
souri J-grad, 7 years newspaper reporting, 
editing experience. Apt 802, 35 E St NW, 
Washington DC 20001. 


BRIGHT, young, New York based writer/ 
editor adept in many styles and familiar 
with many fields, moving West and seeks 
freelance or staff work in Oregon, Wash- 
ington or Northern California. Please con- 
tact Steve Posner, 454 Broadway, 
Cedarhurst NY 11516. 


GOOD SPORTSWRITING means capturing 
emotions. It means creating lasting images 
of people and events. It means taking a 
slice of life. Energetic, creative sportswri- 
ter, 3¥2 years daily experience, wants to 
apply talent to metro. Box 30621, Editor & 
Publisher. 


WANT NEW LIFE?—Energetic and innova- 
tive editor can boost your daily with new 
look and good solid coverage. A proven 
pro. Now city editor of medium-size PM 
daily. Box 30564, Editor & Publisher. 


RELIGION WRITER/COLUMNIST seeks 
major slot. Paul R Carlson, Box 121, Eden- 
ton NC 27932. (919) 482-8842. 


AWARD WINNING photographer-feature | 
| writer, looking to move to daily newspaper. 


Also strong in layout and design. Call Jim 
(712) 439-1138 before 8:30 am. 


EX-MANAGING EDITOR of small daily 
seeks responsible job on medium or small 
daily after long absence in industry. Young- 
ish, healthy 58. Relishes local editorials, 
layout, local coverage, proper English, 
meeting deadlines within budget. Box 
30530, Editor & Publisher. 


REPORTING SPOT—Any type, any Zone, 
sought by high honors Michigan State 
J-grad with 2 years campus daily work. Box 
30666, Editor & Publisher. 


AGGRESSIVE, intelligent writer-editor; ex- 
perience includes production, illustra- 
tions, layout, photography and sales for 
metro weekly and daily papers. Have cov- 
ered the gamut from presidents to PTA. 
Thrives on hard work. Box 30667, Editor & 
Publisher. 


REPORTER, male, biack, BA, MA degrees, 
6 years daily experience, award winner, 
seeks feperting position on large daily. Box 
30665, Editor & Publisher. 


ACCOMPLISHED feature writer, investiga- 
tive reporter published in major dailies, 
national magazines, seeks challenging po- 
sition on daily. Prefer Zones 9, 2, 1, 8. Box 
30636, Editor & Publisher. 


SPORTS WRITER with strong background 
and experience in professional tennis 
coverage and other major sports weeks 
move to larger AM or PM daily. Past two 
years have been on combined AM and PM 
New York metropolitan daily staff with cir- 
culation of 150,000. Young, aggressive 
and willing to relocate and travel. Resume 
and clips on request. Box 30610, Editor & 
Publisher. 


PRODUCTION 


PRODUCTION MANAGER with excellent 
cost, quality and technical development 
record. Presently production manager for 
100K western AM daily but unhappy. 
Strictest confidence Box 30688, Editor & 
Publisher. 


NORTHERN production director of large 
metropolitan daily, multiple press plant 
equipped with Goss Metro offset equip- 
ment, seeks position in Southern paper. 
Proven record. No paper too big or too 
small. Box 30624, Editor & Publisher. 


PUBLIC RELATIONS 


PR DIRECTOR in non-profit field seeks po- 
sition in New York City Area. Box 30310, 
Editor & Publisher. 


VERSATILE WRITER with BA, MA (Univer- 
sity of North Carolina). 5 years PR/ 
advertising/sales promotion/insurance/ 
publications in major Richmond, Virginia 
corporation. Also consider non-corporation 
offers. Zones 3, 4. Prior experience in edu- 
ean 2234 Kingsbrook Dr, Richmond VA 


PR GRADUATE. Eight years experience 
medical, security and communications 
fields. Box 30632, Editor & Publisher. 
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identification 


Shop Talk at Thirty 


By Robert U. Brown 


Deregulation 


It has been said in the past—by us and 
others—that Ralph Nader seems to have 
instant access to the public prints 
whenever he wants it. In contrast, those 
with opposing views have a difficult time 
getting any space or time. 

The subject of government regulation 
versus deregulation of businesses pro- 
vides the latest example. 

On Tuesday this week a consumer 
group affiliated with Nader released a 
study in which it is claimed that govern- 
ment health and safety regulations pro- 
vided Americans with more than $35 bil- 
lion in benefits last year, fat outweighing 
the costs of the programs in most cases. 

Naturally, the Nader study received 


Contract dispute 
shuts Philly dailies 


As their contract with the Philadelphia 
Newspaper Publishers Association ex- 
pired at midnight October 1, members of 
Teamsters Local 628 threw up picket 
lines and shut down the city’s three 
major daily newspapers. 

Although a tentative settlement was 
reached only two hours later, the 
Philadelphia Daily News and the Bulletin 
failed to publish Monday editions and the 
Philadelphia Inquirer got only 32,000 
‘Bulldog’ editions out to its readers. 

The Journal, which is composed by 
the Bulletin and printed by both the Bul- 
letin and the nearby Trenton Times, was 
the only city paper available. 

The pickets, dubbed ‘‘informational”’ 
by the union, remained on hand at the 
newspapers until 7 a.m., when the union 
called them off in anticipation of a con- 
tract ratification vote later in the day. 

The drivers voted 209 to 127 to ratify a 
new three-year pact, which, among other 
issues, planted a cost of living escalator 
in their contracts for the first time in the 
history of Philadelphia newspaper 
negotiations. That clause provides for a 
1% increase above and beyond the 
negotiated settlement if the cost of living 
rises above 8% in 1980, and 2% if the 
figure exceeds 10%. 

The three year pact gives the drivers 
an across the board increase of $56 a 
week over the three year contract period 
and an increase of $27 per week over the 
same period in various welfare and pen- 
sion benefits. The drivers also won an 
additional personal holiday—they now 
have six paid holidays and two personal 
days per year. 

The newspapers had to go back to the 
bargaining table to settle with mechanics 
the day after the drivers ratified their 
pact. A settlement was reached without 
the threat of another shutdown. 


76 


good press treatment the next morning. 

Earlier in the week Alfred E. Kahn, 
special assistant to the President on infla- 
tion, spoke to the UPI Edicon meeting in 
Houston with frequent references to the 
evils of government regulation but his 
remarks received not a line in the public 
prints that we could find. 

Kahn’s opinions and his efforts toward 
streamlining regulatory procedures for 
the airline industry are well-known. 
Maybe reporters and editors thought his 
comments about that were old hat. But 
he is now taking off on trucking regula- 
tions and it seems his thoughts about that 
would be worth noting. 

For instance, in a humorous recital 


The Newspaper Guild contract with 
the Philadelphia Inquirer and Daily 
News expired October 3, but negotiators 
elected to continue bargaining rather 
than to strike. A settlement was reached 
by Oct. 6th, and ratified by the Guild 
membership on the 9th. 

The Guild pact, which provides for a 
25% increase in wages and fringe bene- 
fits over the three-year term of the con- 
tract, was dubbed unsatisfactory by 
Guild negotiators, but accepted as, ‘‘the 
best we could do.” 

For the typical reporter or ad sales- 
man, the new pact will mean an extra 
$100 in weekly paychecks by the third 
year of the contract. The current pay rate 
is $425 per week; by 1981, that figure will 
be $500. Negotiators for Guild fear that 
the pay hikes may fall behind the na- 
tional inflation rate. 

The newspapers, at press time, had 
reached a tentative agreement with the 
mailers and were to negotiate with the 
pressmen, engravers, the ITU and the 
machinists on a day-to-day basis. 

At presstime, it appeared as if the 
Philadelphia newspapers had cleared the 
major hurdle in efforts toward three 
more years of labor peace. 


McClatchy acquires, 
Washington daily 


McClatchy Newspapers has acquired 
the Tri-City Herald, a 40,000 circulation 
daily (42,000 Sunday) newspaper in 
southeastern Washington. 


retain its former owners, Glenn C. Lee 
and Robert F. Philip, as publisher and 
president, respectively. 

No financial details of the transaction 
were disclosed. McClatchy currently 
publishes the Sacramento (Calif.) Bee, 
the Fresno Bee and the Modesto Bee. 


Kahn noted that trucks carrying five- — 


gallon cans of paint between cities A and 


B could not carry two-gallon cans and © 


trucks carrying two-gallon cans could 
not carry five-gallon cans. And, some 


trucks that go from city A to city B can- — 


not go to city C while those that go to C 
cannot go to A or B. All of the regula- 
tions are designed to protect someone 
from competition. 


But, no! Not a line in print. Maybe his 
delivery was so fast no reporter could — 


keep up with him. 
On the same Edicon program, Texas’ 


Lieutenant Governor William P. Hobby — 


said ‘‘In 1976 the National Council on 
Wage and Price Stability found there 


were 5,600 regulations from 27 agencies — 


that the iron and steel industry alone was 
required to obey. It is estimated that 
more than 100,000 employes of regula- 
tory agencies annually promulgate 
25,000 additional regulations, which are 
published in more than 60,000 pages of 
the Federal Register and supplement the 
uncounted millions of regulations al- 
ready in effect.” 

He said a conservative estimate of the 
cost of these regulatory requirements to 
the American economy would be $98 bil- 
lion in 1979, 

The Nader study took issue with Prof. 
Murray L. Weidenbaum who reported in 
1977 that the cost of all federal regula- 
tions in 1976 was $66.1 billion. 

Since the Nader study is to be pre- 
sented to a joint hearing of two House 
subcommittees, it would seem incum- 
bent upon that group to invite the con- 
trary views of ‘‘experts’’ from the dereg- 
ulation camp. 


Deceased editor 
to be honored 


Harry Montgomery, editor of Texas 
Tech’s first student newspaper, The To- 
reador, will be posthumously inducted 
into the Texas Tech Mass Communica- 
tions Hall of Fame in February of next 
year. 

Montgomery was associate publisher 
of the Arizona Republic and the Phoenix 
Gazette newspapers, where he served for 
24 years. When he retired in June 1971, 
he ended a journalistic career that lasted 
almost half a century. Montgomery died 
Jan. 19, 1979, at the age of 76. 


Je UH « of, Swk, Ye 
and Company 
Expertise in Handling 
Media 
Ownership Changes 


(919) 782-3131 
BOX 17127 RALEIGH, N.C. 27619 


24 Years Nation-Wide Personal Service 
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CHEERS 
AND 


TEARS 


Bitter tears fall in Panama as our flag is hauled down. Mobs surge 
through the Canal Zone gates, saluting the flag of Panama now waving 
high above. 


Cheer Jimmy Carter, cheer the great Panama Giveaway. Cheer the 
great leader, who drove through the enactment legislation. 


Cheer for our backdown in Cuba, and the statesmanship that removed 
not one Russian soldier from Castro’s Cuba. 


While you are cheering, don’t forget to pressure your senators and 
congressmen to pass into law SALT II just exactly as Carter wrote it and 
signed it. 


* * * 


History will not forget how England’s Prime Minister Chamberlain 
brought “‘peace”’ to Europe by signing the Munich pact, leading to 
Hitler's conquest of Poland and the start of World War II. No matter that 
we finally had to save blood-soaked Europe. No matter that our bravest 
gave their lives for freedom because of Chamberlain’s Giveaway. 


Cheer now for Carter while you are still here to cheer. 
Cheer for the new strength he promises. 


But remember, the tears will be far more bitter, the anguish far deeper 
if we ever haul down our own flags here at home. 


—E. W. Scripps 


peed 


“Proclaim liberty through all the land unto all the inhabitants thereof. 


Scripps League Newspapers - 


Eagle Hill—SR 1, Box 16B, Charlottesville, Virginia 22901 
Washington, D.C. Office, 1395 National Press Building 
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January 15 is the deadline for entries in the Ernie Pyle 
Memorial Awards for newspaper writing in 1979 that 
most nearly exemplifies the style and craftsmanship of 
the great human interest columnist and reporter. 

Sponsored annually by The Scripps-Howard 
Foundation, there is a first prize of $1000 anda 
medallion plaque, and a second prize of $500 and 
a certificate. 

Last year’s top winner was Frank Rossi, Columbia 
(Mo.) Daily Tribune. Runnerup was Richard Ben Cramer, 
The Philadelphia Inquirer. 

Few reporters ever matched Ernie in writing everyday 
copy about everyday people with everyday dreams, and 


Why Jan. 15 
ISan 
Important 


Cate to 
remember 


he did it in war and peace. That is what the Pyle Awards 
are about; the best in human interest reporting. 

No entry blank is required. However, material must 
be mounted in some manner, and accompanied by a 
nominating letter from someone not directly involved 
with the entry, and a biographical sketch of the reporter 
whose work is being submitted. 

Judging will be done by a panel selected and 
supervised by Dr. Richard G. Gray, director, School of 
Journalism, Indiana University. 

Work published in magazines or periodicals is not 
eligible, and all entries become the property of The 
Scripps-Howard Foundation. 


Scripps-Howard Foundation 
Ernie Pyle Memorial Awards 


200 PARK AVENUE, NEW YORK, N.Y. 10017 


The Scripps-Howard Foundation 
sponsors these other competitions 
with the accompanying deadlines. 


Fact Sheets can be obtained by 
contacting The Foundation at its 
New York address. 


EDWARD WILLIS SCRIPPS 
FIRST AMENDMENT AWARD 


February 1 


WALKER STONE AWARDS 
FOR EDITORIAL WRITING 


February 1 


EDWARD J. MEEMAN 
CONSERVATION AWARDS 


February 15 
ROY W. HOWARD 
PUBLIC SERVICE AWARDS 
February 1 and March 1 


